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24 CHANGING THE CHANNEL A little more 
than two years after hiring Evan Harrison trom aul, the 
once fuddy-duddy, old-world radio conglomerate Clear 
Channel has emerged as an online power broker. 

?B OV E R D R I V E Brad Paisley's career kicks up a serious 
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SO THE WRITE STUFF A day in the life 
of hit songwriter Kara DioGuardi. 

33 MARTY STUART Marty Stuart's "Compadres" 
celebrates a career rich in musical friendships. 
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Events 

TOURING 

Billboard's Touring 
Conference & Awards will 
feature panels, networking 
opportunities and an 
awards reception targeting 
promoters, agents, venues, 
managers, sponsors and 
production professionals. 
See billboardevents.com. 



REGIONAL MEXICAN 

The summit dedicated to 
the top-selling Latin music 
genre returns to Los 
Angeles Oct. 1-3. The event 
focuses on radio, touring, 
digital and publishing 
trends in the regional 
Mexican industry. More at 
billboardevents.com. 



Contest 

MOBILE BEAT 

Billboard has teamed with 
LG Mobile to create the first 
mobile blogging contest. 
Contestants will critique 
concerts in their area and 
upload mobile photos and 
reviews to a customized 
Billboard blog. See 
billboard.com/mobilebeat. 



Blogging 

THE JADED INSIDER 

Another season of 
"American Idol" is now in 
the books. Want the real 
scoop on what went 
down with the winner 
and the also-rans alike? 
Visit Billboard's Jaded 
Insider blog at 
jadedlnsider.com. 
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Secondhand Seige 



BY ROB PERKINS 

Having operated record stores for more 
than 25 years, I have had my share of reg- 
ulatory headaches. 

A few years ago. 1 had to sort out 
whether a Louisiana law restricted used 
CD sales. I thought that was an isolated 
misunderstanding, but during the past 
few months a half-dozen states have ei- 
ther enacted or considered laws that 
would require anyone trying to turn a used 
CD into a down payment on a new one to 
give up sensitive identifying information 
to be stored in a retailer's files. I f this were 
to become the rule, then we might as well 
start slickering new CDs: "Warning: If 
you decide to sell it back, you will be re- 
quired to disclose your name, address, 
birth date, phone number. Social Secu- 
rity number and thumbprint." Retailers 
would also have to wait several days be- 
fore reselling the CD. The profit on a used 
CD pales in comparison to the burden of 
such regulations. 

Fundamentally, selling used CDs with- 
out having to disclose who you are to the 
shopkeeper for the police or other prying 
eyes is a basic freedom we should all cher- 
ish. The government has no right to know 
what books we borrow from the library. 
The law protects our privacy in what videos 
we rent. Taste in music is part of our per- 
sonal identity, and we should be able to 
keep it to ourselves as well. 

I have seen no evidence that anyone 
is setting out to deliberately suppress 
the sale of used CDs. Instead, 1 believe 
we have simply been caught up in be- 
nign efforts to trace stolen goods. Law- 



makers had the foresight to exclude used 
books, but failed to exclude used CDs 
and other media because no one brought 
it up. So I will. 

Thumbprints, waiting periods and data- 
bases of customer Social Security num- 
bers will not pin a CD burglary on the thief. 
CDs are low-cost commodities without 
serial numbers (unlike paper money) and 
no other way to identify the previous 
owner. Whether the customer pays for 
music with a $20 bill or by trading it in, 
there is no more reason to suspect either 
payment method implicates a theft. 

There is no question that CD theft is a 
problem. As a merchant. 1 have been the 
victim. But unless the thief is caught red- 
handed or attempts to dispose of the loot 
in bulk, the chance that an isolated used 
CD at a store across town can be matched 
to one stolen from my store is virtually nil. 

Used copies are no novelty — Abraham 
Lincoln earned his license to practice law 
by studying used books. That people are 
free to sell what they own is part of the fab- 
ric of our society, and in a day of height- 
ened environmental sensitivity, disposal 
of used CDs by resale is certainly prefer- 
able to a landfill. 

There are also millions of Americans 
who depend on "used" markets for prac- 
tically everything — used cars, used cloth- 
ing, used sports equipment. CDs are no 
different. Used CDs lower the entry price 
for a budding music fan about to discover 
a new favorite artist's creation — the fan 
who can't afTord the price of a concert ticket 
and for whom a new CD may be a luxury. 

The used CDs I buy extend my catalog 
beyond the collection I stock as new and 



let me increase the floor space and diverse 
selection of music I make available to my 
customers. Our industry supports used 
CD sales for another reason — pirates hate 
them. The cost of a new CD. even if dis- 
counted, remains a barrier to the price- 
sensitive consumer who has two, and only 
two, ways of buying cheaper CDs — in- 
fringing or used. Without the second op- 
tion, pirates capture that market. Aren't 
we all better off if the price-sensitive con- 
sumer is encouraged to pay for a legiti- 



PERKIN 





mate copy and have one more reason to 
visit a store? 

Secondhand sales benefit local econo- 
mies. The regulator)' suppression of used 
CD sales means fewer sales taxes collected 
and fewer of my store sales associates pro- 
cessing used CD transactions. In a day 
when new CD sales have plummeted, 
used CDs will help keep my stores and 
others open for business. •••• 

Rob Perkins is president /CEO of the 50- 
store Value Music Concepts chain and is 
on the NARM board of directors. 
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FREAK NASTY RESPONDS 

I'm a producer/artist that bangs out five 
or six songs per week — this has been my 
routine since even before recording my 
platinum song "Da' Dip." Coming from 
New Orleans and the ATL after leaving 
Cash Money Records. I've been grinding 
and hustlin' across the country. I've never 
had the backing a lot of artists get from a 
major, but I was still able to get nomi- 
nated for an MTV Award, sell millions of 



FOR THE RECORD 

■ In the May 26 article "Brash's 
Brass Ring," sales of Aaron 
Shust's album "Anything Worth 
Saying" should have been re- 
ported as 196,000, according 
to Nielsen SoundScan. 

■ In the review of Ozzy Os- 
bourne's "Black Rain" in the 
May 26 issue, the album's pro- 
ducers should have been 
listed as Ozzy Osbourne and 
Kevin Churko. 



records and hold a place in the market. 

Now I feel a bogus controversy brew- 
ing, pitting my "Rockstar" 
song against the Shop Boyz' 
version. But of all the songs 
titled "Party Like a Rockstar" 
from different artists on 
iTunes, why single out 
mine? I wrote my song in 
2005 — they just happened 
to get radio play first. If the 
Shop Boyz' radio play is 
helping me sell downloads, 
as claimed in a recent article (Billboard, 
May 26). it should help the other artists 
with similar titles sell downloads as well. 

I expect any artist that's signed to a 
major to do far better than any independ- 
ent artist. Unlike the Shop Boyz, I don't 




have a video. I also don't have any radio 
play or marketing. They do. My song 
sounds totally different from 
theirs, and our names are 
distinctly different. So how 
can consumers be confused? 

I have much love and re- 
spect for the Shop Boyz, and 
I would never do anything 
to block their shine. I 'm the 
most humble cat in this 
game, and everyone that 
knows me would speak 
highly of me and my work ethic. I have a 
catalog of more than 300 songs that's 
growing every day, of all genres of music. 
)ust imagine the success that could fol- 
low if I partnered with a major. 

Eric Timmons, aka Freak Nasty 



WRITE US ■ Share your feedback with Billboard readers around the world. 
Send correspondence to letters a bfllboard.com. Include name, title, address and 
phone number for verification. Letters should be concise and may be edited. All 
submissions published shall become the sole property of Billboard, which shall own 
the copyright in whole or part, for publication. 
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»>POLICE 
SHUTDOWN 
ALLOFMP3 
VOUCHER SITE 

U.K. police have 
raided and shut down 
an online voucher 
system allegedly 
used by Russian Web 
site allofmp3.com. 
The system was an 
apparent attempt by 
the operators of the 
site to set up a way to 
charge consumers 
for music downloads 
after online payment 
companies such as 
PayPal refused to 
support the service. 
Major credit card 
companies withdrew 
their U.K. and 
European payment 
options from the site 
last year. 

»>NZ 
CHARTS TO 
INCORPORATE 
DOWNLOADS 

The New Zealand 
music charts are 
getting a digital 
makeover, with the 
singles and album 
top 40 lists to 
incorporate 
downloads, as well 
as over-the-counter 
sales and airplay. 
The first of the new- 
look charts from the 
Recording Industry 
Assn. of New 
Zealand will appear 
May 29. 

>>>SUIT 
QUESTIONS 
ROYALTIES 
FOR 

DOWNLOADS 

FBT Productions 
and Em2M have 
sued Interscope 
Records and other 
Universal labels 
over a share of 
royalties for 
Eminem recordings. 
The suit claims that 
the labels should be 
paying half of the 
net receipts from 
downloads and 
master ringtones 
rather than the 
lesser artist royalty, 
which is based on 
sales. The suit, filed 
May 21 in the U.S. 
District Court in Los 
Angeles, seeks 
more than 
$650,000 in 
allegedly underpaid 
royalties from 2002 
to 200S. 



MOBILE MAYER 

BlackBerry to sponsor 
star's 40-date tour 





STREET SURVIVORS 

Skynyrd, Hank Jr. take 
shows on the road 



MERENGUE MASTER 

800,000 Elvis Crespo 
fans can't be wrong 



BAD VIBRATIONS 

A Brian Wilson/Mike 
Love legal dispute 




WHAT'S OLD IS NEW 

Indie labels creatively 
deal in reissued music 






New Network TV Series That May Need Your Music This Fall 



It's no secret: more and more, prime time series 
such as "Grey's Anatomy," "Las Vegas" and "Cold 
Case" are successfully exposing new and old music 
to TV viewers. Their success is not lost on prospec- 
tive advertisers and music supervisors, who are now 
focused on the upcoming fall TV season. 

In recent weeks, the networks staged their "up- 
fronts" in New York, presenting new programs and 
schedules to potential advertisers and media. 

Most of the shows are still in pilot mode, with music 
supervisors yet to be assigned. Keeping that in mind, 
Billboard queried networks, producers and supervi- 
sors on what shows were likely to prominently fea- 
ture music. What follows is an alphabetical guide to 
series that will likely be looking for your music in the 
fall, and what sort of tunes they'll want. 

GOSSIP GIRL (THE CW) 

Based on the series of books by 
the same name, the executive 
producers of "Gossip" are Josh 
Schwartz and Stephanie Savage 
of "The OC." a major music plat- 
form. In "Gossip," rich 
teenagers in Manhattan engage 
in nasty little confrontations, to 
a soundtrack of alternative music and indie rode. 

"Our demo is 1 8-34 so we're smack in the middle 
of the record-buying audience," CW music VP 
Leonard Richardson says. "We have a very strong 
focus on music, not only on our shows, but the whole 




network in terms of marketing, promotion and any 
type of branding we do." 

Ad cards at the end of each "Gossip Girl" episode 
will tell viewers what they heard and display album 
covers. Music can be purchased directly on the CW 
Web site. Platinum-selling acts will benefit from the 
"platinum" ad card program, which will also feature 
music video snippets. 

IDOLOS DE JUVENTUD (TELEMUNDO) 

Although the setting for this series based on the music 
industry is still up for grabs between Miami and Mex- 
ico, the premise is set: A music producer who has 
launched multiple careers — including his wife's — 
looks for the next new thing in a music reality show. 
Telemundo is looking for a mixture of covers and new 
material, particularly for the love stories that take place 
as part of the plot. "We typically end up with 'couples 
themes' for the romantic couples." Telemundo VP of 
music affairs Margaret Guerra Rogers says. 

JOURNEYMAN (NBC) 

This epic fantasy drama about a journalist who trav- 
els back within his lifetime to help people fix past 
errors will feature appropriate music from the 70s, 
'80s and '90s. 

K-VILLE(FOX) 

This drama about police buddies is set and shot in 
post-Katrina New Orleans, with the heroes at odds 
as to how to navigate their torn town. Music is slated 



to be an integral part of the show, with plans for a 
score and main title theme that incorporate the city's 
music. The pilot alone featured several local bands 
on-camera, and similar showcases will likely con- 
tinue through the season. 

LAS BRUJAS DE 
SOUTH BEACH 
(TELEMUNDO) 

Four women living in 
South Beach were, in a past 
life, sisters in 12th century 

Spain. Now, they must overcome their differences to 
vanquish evil. The series will be " loaded" with music, 
Telemundo's Guerra Rogers says. Romantic music is 
being looked for to enhance each character, but in ad- 
dition, different styles are needed to enhance the set- 
ting. Befitting South Beach, the search is on for dance, 
salsa and Latin fare. 

MISS GUIDED (ABC) 

Upon returning to her former high school, a guid- 
ance counselor finds her old nemesis, the cheerleader, 
is the new English teacher who is glad to remind her 
of her unpopular past. Abundant flashbacks will be 
filled with music from the '80s. 

REAPER (THE CW) 

A slacker wakes up on his 21st 
birthday to find that his parents 
sold his soul to the devil and now 
he must work for Satan as a 
bounty hunter. Dramatic but hu- 
morous, "Reaper" will under- 
score its lighthearted side with 
alternative and pop music. Like 
"Gossip Girl," it will also feature 
ad cards at the end of each episode. Ad cards are avail- 
able for three acts per show. 

VIVA LAUGHLIN (CBS) 

Executive-produced by Tony and Emmy Award win- 
ner Hugh Jackman ("X-Men"), "Viva Laughlin" is the 
closest thing to a musical in the new lineup. Based on 
the hit BBC show "Viva Blackpool," the mystery drama 
chronicles a freewheeling businessman, Ripley 
Holden, who wants to run a casino in Laughlin, Nev., 
but gets tripped up by issues like a murder investiga- 
tion, financing problems and family strife. Music is 
integral, with lead characters lip-synching to iconic 
hits. Tracks in the pilot include the Rolling Stones' 
"Sympathy for the Devil," Blondie's "One Way or An- 
other" and Elvis Presley's "Viva Las Vegas." 
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»>WMG 
LAYOFFS 
ONGOING AT 
RHINO 

As part of a 400-person 
restructuring at Warner 
Music Group (Billboard, 
May 71, Rhino Records 
has let go about 15 
staffers, a Rhino 
Records spokeswoman 
says. Among those laid 
off, sources say, was 
VP/creative director 
Hugh Brown, who will 
stay on until 
September, when his 
contract runs out. 
Sources say the layoffs 
are being conducted in 
stages, with at least one 
departing staffer 
expected to stay on for 
a few more weeks. 

>>>NIN'S 
REZNOR 
CONTINUES 
LABEL TIRADE 

Nine Inch Nails 
frontman Trent Reznor 
continues his tirade 
against record labels 
for overpricing his 
album in Australia In 
that country's Herald 
Sun, calling labels 
"thieves" and barring 
label reps from 
attending his show for 
free. He also discusses 
the massive digital 
campaign launched 
around his band's "Year 
Zero" album, saying he 
didn't want his label to 
have anything to do 
with it. 

»>PRIMARY 
INKS ALLEN 
SISTERS, WHITE 

Primary Wave Music 
Publishing has sealed 
deals with Sara Allen 
and her late sister 
Janna, who co-wrote 
several hit Hall & Oates 
songs, and with Earth, 
Wind & Fire founding 
member and frontman 
Maurice White. The 
publisher acquired the 
Allen sisters' copyright 
interests in such chart- 
toppers as "Kiss on My 
List," "I Can't Go for 
That (No Can Do)" and 
"Maneater." Primary 
Wave acquired White's 
writer's share in Earth, 
Wind & Fire songs and 
his copyright interest in 
songs not part of his 
work with the band, 
such as "Love Me AM 
Over," "Gather Round" 
and "Chill." 



BY LARS BRANDLE 



EMI FACES 
ITS FUTURE 

Can WMG TrumpPrivate Equity With New Bid? 



LONDON— So EMI Group's 
enduring search for a new 
owner is over — or is it? 

The music giant's recom- 
mendation of private-equity 
firm Terra Firma's offer (bill- 
board. biz. May 21) means a 
takeover process could now 
move swiftly to completion. 

EMI Group CEO Eric Nicoli 
told investors and analysts in a 
May 22 conference call that the 
deal should be cleared within 
88 days, "if the process runs in 
a straightforward way." 

That, however, is far from a 
given, with long-term suitor 
Warner Music Group (WMG) 
and rival private-equity firms 
Fortress, Cerberus and One Eq- 
uity understood to be i nterested 
in buying EMI. 

Many anticipate further bids, 
especially as EMI's stock im- 
mediately surged beyond 265 
pence (S5.26) per share. So. 
with the clock ticking, Billboard 
polled industry experts on 
which potential new owner 
would make the best bedfellow 
for reviving EMI. 

THE CASE FOR WMG 

Synergies. WMG's ace is that 
the two companies make for a 
"good fit." WMG has a strong 
American roster with the likes of 
Madonna, Red Hot Chili Peppers 



and Green Day, while EMI has 
plenty of British talent, including 
the Beades, Robbie Williams and 
Coldplay. Combined, they would 
have had a 2006 albums market 
share of 29.3% in the United 
Kingdom (according to the Offi- 
cial U.K. Charts Co.) and a 2007 
albums market share to date of 
30.8% in the United States (ac- 
cording to Nielsen SoundScan), 
putting them at No. 2 and No. 1 , 
respectively. 

Cost savings. Combining op- 
erations would also save money. 
Bridgewell Securities media an- 
alyst Patrick Yau says. "It's in 
recorded music where you 
would get the majority of cost 
savings" in distribution, man- 
ufacturing, packaging, market- 



ing and artist rosters. 
Music knows music. "It would 
be better if [EMI] was run by an- 
other recorded-music com- 
pany," says Empire Artist 
Management's Neale Easterby, 
who manages Parlophone- 
signed Lily Allen and EMI 
Music Publishing-signed 
Natasha Bedingfield. Though if 
Terra Firma buys EMI, Easterby 
says, "that might be the case 
anyway. They might buy it to sell 
it and keep the publishing arm." 

THE CASE FOR 
PRIVATE EQUITY 
No post-merger In-fighting. 
"EMI would be best-served by 
a private equity group," says 
CMO Management's Chris 




Morrison, who looks after EMI 
acts Blur and Gorillaz. "The cul- 
tures of Warner's and EMI's 
current management would 
dash." The two also have very 
different digital rights manage- 
ment stances. "EMI's decision 
to ditch DRM is correct and ir- 
reversible," says Ben Drury, 
founder of British online music 
retailer 7digital. "If Warners 
were to buy EM I and then sub- 
sequently reintroduce DRM, 
the backlash from consumers 
and retailers would render their 
position untenable." 



WHO IS TERRA FIRMA? 

LONDON— Time will tell if EMI Group's shareholders see Terra Firma as solid ground 
But the venture capitalist's track record is strong enough to have won over the music 
corporation's board of directors. 

The bid for EMI is Terra Firma's first in the music industry, a spokesman says. But 
the company is a player in the property and bars fields, and has a stake in Europe's 
broader media game, through its 2004 acquisition of cinema group UCI. 

The company is the brainchild of its CEO, Guy Hands, an Oxford University graduate 
recognized as a gutsy dealmaker. He's best-known for leading an audacious, if ultimately 
failed, bid for Europe's leading pharmacy-led health and beauty group Alliance Boots. 

The venture capital firm makes its objectives clear on its Web site, stating, "We target 
large, asset-rich companies that have often been neglected, undermanaged or undertn- 
vested by their owners." Nonetheless, the Terra Firma spokesman counters any speculation 
that Hands may shed EMI's management and strip the company's assets. "The intention is to 
build the business, grow the business on all sides," he says. —LB 




Smooth transition. A WMG/ 
EMI union would have to un- 
dergo long, expensive compe- 
tition clearance. Significantly, 
EMI chairman |ohn Gilder- 
sleeve highlighted Terra 
Firma's delivery of "cash now, 
without regulatory uncer- 
tainty." Sources close to the 
deal suggest a WMG bid would 
have to reach at least 285 
pence-290 pence (S2.85-S2.90) 
per share before the delay and 
risk would be worth it. 
Cash. Terra Firma has money 
and knows what to do with it. 
Informed sources say the com- 
pany has made commitments 
to keep EMI Music Publish- 
ing intact and perhaps 
% even inject more capi- 
I tal. Since many believe 
Universal Music Pub- 
lishing Group will be- 
come the largest 
publisher following Euro- 
pean Commission approval of 
its BMG Publishing acquisi- 
tion, that money will be needed 
to put EMI back on top. 

Additional reporting by 
Susan Butler. 



BY LEO CENDROWICZ and SUSAN BUTLER 



An Approval's Aftereffects 



Biz Considers Implications Of Universal/BMG Deal 



The battle was hard fought, and some 
publishing gems were lost, but Univer- 
sal Music Group got the result it wanted 
when it finally secured European Com- 
mission (EC) approval to take over BMG 
Music Publishing (billboard.biz, May 22). 

The green light from the European 
Union's (EU) antitrust authority was the 
last major regulatory hurdle for the€ 1.G3 
billion (S2.05 billion) deal, which is likely 
to have regulatory repercussions for any 
future music biz mergers and also af- 
fect the wider publishing world. 

REGULATORY IMPLICATIONS 

Universal had always been confident 



the law was on its side, but nothing could 
be taken for granted after a European 
court last year annulled the EC's clear- 
ance of the 2004 Sony-BMG merger. 

EU competition commissioner Neelie 
Kroes said that concessions squeezed 
from Universal as part of the May 22 
clearance were vital in an environment 
where digital music could change the 
face of the European music industry. 

Going forward, the EC's decision 
may prove relevant to any Warner 
Music Group/EMI tie-up, where con- 
cerns about a merger include both 
companies' music publishing arms. 

According to figures included in Uni- 



versal's merger submission, EMI Music 
Publishing and Warner/Chappell 
Music's combined share of the total Eu- 
ropean publishing market would be 
34%. By contrast, Universal and BMG 
claimed a combined 22% share. 

"Given these numbers, it is incon- 
ceivable that the commission would 
not ask for concessions in a Warners- 
EMI deal," one Brussels veteran says. 

PUBLISHING IMPLICATIONS 

As a condition of the approval, "the EC 
insisted that Universal sell offabout 
€100 million [$135 million) worth of 
assets," a source says. 



Among the assets to hit the auction 
block are European rights in copyrights 
acquired in the United Kingdom by 
Universale Rondor Music U.K., BMG's 
Zomba Music Publishing U.K., 19 
Music and 19 Songs. 

The catalogs include songs penned 
by producer/songwriter Martin Karl 
"Max Martin" Sandberg (Backstreet 
Boys, 'N Sync, Britney Spears) and by 
artist/songwriters Leo Sayer and the 
Kaiser Chiefs. Universal will also be 
selling European rights in the Zomba 
U.S. catalog, which includes hits by 
Justin Timberlake and R. Kelly. 

Even though Universal was reluctant 
to sell off these rights, the company chose 
these particular catalogs because they 
could be more easily grouped together to 
meet the sell-ofT demands of the EC, ac- 
cording to a source close to the deal. 
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>>>SANZU.S. 
TREK 

POSTPONED 

Alejandro Sanz's El Tren 
de los Momentos U.S. 
tour has been 
postponed until 
November, a 
spokeswoman for Sanz 
tells Billboard. Ten 
dates have been 
rescheduled; additional 
shows will be 
announced shortly. The 
spokeswoman says the 
tour was postponed 
under orders from 
doctors in Spain that 
the singer, who has 
been touring in Latin 
America, take "absolute 
rest" before embarking 
on the U.S. leg of his 
tour. 

>»SPARKS IS 
SIXTH AMERICAN 
IDOL 

Jordin Sparks has been 
crowned the sixth 
season winner of 
"American Idol." 
Competing against 25- 
year-old Blake Lewis for 
the crown, the 17-year- 
old Glendale, Ariz., 
native brought in the 
most of 74 million votes 
after the final 
performance show, 
broadcast from the 
Kodak Theatre in 
Hollywood on Fox. 
Sparks scored a 
recording contract with 
RCA Music Group as her 
prize. 

>>>PRINCE 
READIES 
PERFUME LINE 

Revelations Perfume and 
Cosmetics will develop 
and market 3121, a 
fragrance collection for 
global superstar Prince. 
The women's perfume 
debuts July 7 with a 24- 
hour online charity 
event at 3121perfume 
.com. The collection 
will be sold online and 
at select Macy's stores. 
The fragrance line, 
encompassing perfume 
and body crime, 
ranges in price from 
$31.21 to $70. 

Compiled by Chris M. 
Walsh. Reporting by 
Ayala Ben-Yehuda, Lars 
Brandle, Antony Bruno, 
John Ferguson, Katie 
Hasty and Michael 
Paoletta. 
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BlackBerry Juiced 

Unprecedented Sponsorship Of John Mayer 
Tour Will Help Launch Curve Phone 



In a first for both sponsor and sponsoree, Black- 
Berry will present John Mayer's upcoming 
North American tour. Billboard has learned. 

Portable communication device BlackBerry 
will use the Mayer tour to help launch its up- 
coming AT&T-carried mobile phone, Curve. 

The40-date BlackBerry Presents John Mayer 
in Concert tour begins June 1 in Ridgefield, 
Wash., with Ben Folds supporting. Live Nation 
is promoting the majority of dates on the tour 
and reports that sales are strong in the early going. 

Paul Kalbfleisch, senior director of corpo- 
rate marketing for BlackBerry parent Research 
in Motion (RIM), says recent addi- 
tions to the BlackBerry product line 
such as Pearl and the new Curve 
make live music a viable avenue to 
reach consumers in search of de- 
vices with plenty of capabilities. 

"John Mayer's concert tour gives 
us that venue and that context to 
talk about BlackBerry to a group of 
people that maybe we haven't talked 
to before, and to make them think 
about how BlackBerry fits into their 
whole life, not just their work life," 
Kalbfleisch says. 

Mayer's demo fits the BlackBerry 
target. Kalbfleisch adds. "We're able to reach 
out to a new audience, maybe a slightly younger 
audience in their 20s. without at all alienating 
the existing BlackBerry audience." he says. 

In activating the campaign, BlackBerry will 
launch a site highlighting the tour and the com- 
pany's relationship with Mayer. Marketing in 
traditional and new media are part of the pro- 
motion, as is an on-site presence at concert ven- 
ues. Consumer-interactive contests are being 
finalized, and BlackBerry will host VIP parties 
and backstage meet-and-grects at shows. 

"On-site during every concert we'll have the 
ability to showcase and demonstrate BlackBerry 
Curve, along with our carrier partner AT&T, so 
that people coming to the concerts will see, 
touch and feel our product, learn what it has to 
offer them, take pictures with it. have a little 




The Curve 8300, 
scheduled to hit 
stores in June. 



bit of fun with it," Kalbfleisch says. "We will 
have the ability to interact with the audience 
without interfering with the concert itself." 

Live event sponsorship, particularly music 
events, has experienced huge growth in the past 
few years as marketers struggle to reach con- 
sumers in an efficient way. So why is BlackBerry 
just now getting into the tour sponsorship game? 

"The product offering and our strategy had 
to be in line with reaching out to this type of 
audience," says Kalbfleisch. who says the Black- 
Berry reach is now broad and the brand more 
mainstream than it was only a few years ago. 

"The entertainment world and more 
unique opportunities started to 
make sense to us now. Two years ago 
it probably wasn't time yet." 

For the Mayer camp, it's great to 
be Black Berry's first. "Since we were 
approached by them, it showed they 
really wanted to be in business with 
John," says Michael McDonald, 
Mayer's manager. 

Both sides declined to talk finan- 
cial specifics, but typically such ex- 
tensive tour sponsorships are 
valued at more than $1 million in 
cash and more in marketing. Mc- 
Donald says upfront money from BlackBerry 
goes into upfront tour costs. 

"Something we've really focused on is put- 
ting the check to good use," McDonald says, 
adding that marketing is also a big plus. 

" Between RI M and the sort of carriers they're 
in business with, they certainly have a greater 
and wider marketing reach than we have, so 
it's great to be able to tap into that," McDon- 
ald says. "So far, it's been done in conjunction 
with us and we feel apart of the marketing ef- 
fort. It's not like a stranger is coming in and 
taking over our marketing initiatives." 

The deal was brokered by Kalbfleisch, Mar- 
cie Allen Cardwell at Creative Artists Agency, 
and Amy Pesa and Andre Gaccctta at event 
marketing firm George P. Johnson. Scott Clay- 
ton is Mayer's responsible agent at CAA. 



ALTERNATE 
REALITY 

MTV Show Gives Real-Life Talent 
Agency A Boost 

On "Taquita & Kaui," an MTV reality show that follows two 
aspiring starlets in Las Vegas, Ricky Greenstein plays the 
role of Mr. Manager. But in real life, Greenstein is co-CEO, 
along with Michael Schweiger, of talent agency Central En- 
tertainment Group. And in the weeks since the the show's 
April debut, CEG has watched its artist roster grow. 

This growth continues with a new strategic relationship 
CEG has formed with Total Entertainment and Arts Market- 
ing, the recently launched agency helmed by Britney Spears' 
former manager Larry Rudolph and entertainment marketer 
Nicole Winnaman. TEAM focuses on securing sponsorship 
and endorsement dollars for its client roster, which includes 
A&M/lnterscope's Pussycat Dolls. 




Rudolph— who also has artist 
management and TV production 
companies— says the TEAM/CEG 
partnership was formed out of 
necessity. "We were getting re- 
quests for our clients to make personal appearances at 
corporate events and nightclubs," Rudolph says. "But 
we're not a booking agency, which is why CEG is a good 
match." 

CEG books musicians, artists and celebrities for corpo- 
rate events, private parties and nightclubs. CEG exclusively 
represents Fall Out Boy's Pete Wentz and Gym Class He- 
roes' Travis McCoy as DJs, and also handles club bookings for 
DMX, the Ying Yang Twins and others. 

To host or make an appearance at an event, an artist's 
fee— based on the artist's level of celebrity in the media food 
chain— can range between $10,000 and $60,000. CEG's cut 
is5%-15%. 

The TV show has legitimized "what we do here at CEG," 
Greenstein says. "Artist managers and label executives 
take us more seriously now." 

Frozen Pond Entertainment's Trish Lum, who oversees 
DMX's career, says CEG Is getting her artist into markets 
he's never played before. On June 15, DMX commences a 
30-date club tour of House of Blues-type rooms and 
smaller venues. 

Similarly, Ying Yang Twins manager Derek Crooms says 
CEG enables the Twins to "play more mainstream rooms, 
which helps expand the duo's fan base— and puts money 
in their pockets." •••• 
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BY LARRY LeBLANC 



Keeping It In The House 



Canada's Indie 
Distributors Get 
Labels Of Their 
Own 

TORONTO— Canada's leading 
independent distributors are 
attempting to increase their re- 
tail batting averages by stepping 
up to the plate with their own 
new labels. 

Recent arrivals have included 
Toronto-based Koch Entertain- 
ment Canada's imprint Koch 
Records (rock, country and 
urban music); Hamilton, On- 
tario-based Sonic Distribution's 
joint venture with EMI Canada, 
Labwork Music (alternative); 
and Montreal-based Distribu- 
tion Fusion II I 's Secret City 
Records (roots/alternative). Si- 
multaneously, other distributors 
have significantly stepped up 
A&R at existing in-house labels. 

According to Nielsen Sound- 
Scan, independently distributed 
labels have jointly accounted for 
19.1% of Canada's retail sales 
so far in 2007, ahead of every 
major except Universal (37.5%}. 

The indie distributors say 
they are preparing the ground 
for their future digital busi- 



nesses, where Fusion 1 1 1 pres- 
ident |im West predicts they 
will be involved as "record 
label, in management, publish- 
i n g — eve ryth i ng. " 

West's son Justin now heads 
Secret City Records, home to al- 
ternative rock band Patrick Wat- 
son and alternative rock/pop act 
Miracle Fortress. Fusion 111 has 
also operated jazz label Justin 
Time since 1983. 

" Part of the future is having 
the ability to control copyrights," 
Toronto-based Outside Music 
president Lloyd Nishimura says. 
"Our label has become a real 
priority for us." Launched in 
2002, the Outside Records label 
roster includes roots-sty led acts 
the Sadies and Oh Susanna. 

The 2006-launched Koch Rec- 
ords label's releases to date in- 
clude albums by Jeff Martin, 
fiddler Natalie MacMaster and 
rock act Brandon Paris Band. 

"We used to push artists [to- 
ward] labels we were distribut- 
ing." Koch Entertainment 
Canada president Dominique 
Zgarka says, "but realized we 
were doing all of the work. We 
decided to keep things under 
one roof." 



Despite the added competi- 
tion for signings. Canadian in- 
dies seem largely sanguine 
about the distributors' moves. 
"They're just protecting their 
rear ends," Toronto-based True 
North Records president Bernie 
Finkelstein says. "In five years, 
acts might not need a distribu- 
tor if the business is all digital." 

Sonic co-owner Tim Potocic 
says adding Labwork to its 
wholly owned labels Sonic 
Unyon Records and Goodfeila 
will mean 20 album releases in 
2007, its highest in-house total 
yet. "There's lot of opportu- 
nities around," he says. 

Those opportunities have 
partly risen through Canada's 
majors reducing domestic 
signings in recent years. Uni- 
versal Music Canada's most 
recent direct domestic sign- 
ing was 18 months ago, al- 
though senior VP of A&R 
Allan Reid says the company 
is increasingly inking licens- 
ing deals as "more artists are 
coming forward with finished 
masters, seeking to retain 
master ownership." 

Warner Music Canada VP 
of A&R Steve Blair confirms 



the domestic roster shrinkage. 
"When I started here nine years 
ago," he says, "we had 22 [Cana- 
dian) bands. Now we have 12." 

Independents have also been 
affected by changes in the ad- 
ministration of Department of 
Canadian Heritage funding for 
new recordings. In 2006, those 
changes saw larger independ- 
ents like Nettwerk Productions. 
True North and MapleCore 
switch from funding under the 
Foundation to Assist Canadian 
Talent on Records scheme to 
another program, the Music 



Entrepreneurial Component. 

FACTOR'S annual SI 2.9 mil- 
lion Canadian ($11.65 million) 
budget provides loans/grants for 
individual recordings, regard- 
less of that project's success. 

However, MEC's $8.5 mil- 
lion Canadian ($7.7 million) 
budget goes directly to labels 
annually as loans/grants to 
cover overall operating costs. 
Importantly, it employs a sales 
target-based formula — and 
missing targets can mean re- 
duced or revoked funding. 

"I have signed less acts [with] 



M EC than if I was in FACTOR." 
Vancouver-based Nettwerk 
president Ric Arboit says. " Be- 
fore I could take a chance on an 
act. Now, I have to know it's 
going to be a winner." 

However, some insist the 
MEC system has benefits. 
"What's the point of compa- 
nies signing more acts," 
Finkelstein says, "if their in- 
frastructure is weak and they 
can't produce results? 

"MEC leaves it to me to de- 
cide how I spend my money — 
providing I get results." 





Alt-roCK hand 
PATRICK 
WATSON is one 

of the first 
signings to 
distributor 
Fusion Ill's new 
label Secret City 
Records. 
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LONDON— Sony BMG U.K. chief Ged Doherty has some 
Epic plans. 

As the company adapts to the demands of the digital age, 
Sony BMG Music Entertainment U.K. and Ireland chairman/CEO 
Doherty has already launched an innovative online A&R service 
(billboard. biz, March 30). But he's also heading back to the fu- 
ture— reintroducing the Epic label division that disappeared in 
the United Kingdom almost five years ago. 

Epic Label U.K. is helmed by managing director Nick Raphael, 
a 10-year-plus Sony Music/BMG veteran, who reckons the time 
is right for a U.K. return. "Brit music is particularly strong at the 
moment," Raphael says. "We want to build a formidable roster 
that will be spoken about on a global basis." 

Raphael was previously managing director of Epic U.K. in 



September 2002, when 
Sony BMG replaced its three- 
label structure (Columbia, 
Epic and S2) with interna- 
tional and U.K. repertoire di- 
visions and he became VP of 
the latter. Most recently, he 
was managing director of 
Sony BMG U.K. label White 
Rabbit, now an Epic imprint 
with acts including R&B/pop 
vocalist Lemar, dance act 
Mylo and singer/songwriter 
Imogen Heap. 

Although the label division 
disappeared, Epic continued 
as a Sony BMG imprint, regis- 
tering a 2.3% U.K. albums 
market share in 2005, according to labels body the BPI (2006 
figures are not yet available). In previous years, its share swung 
between 6.6% (1984) and 2.5% (2000). 

Doherty succeeded Rob Stringer after the latter's June 
2006 appointment as president of Sony Music Label Group. 
His "new" Epic sits alongside front-line U.K. label groups RCA 
and Columbia. 

"In the first year [after the 2004 BMG merger]," Doherty says, 
"we had an enormous blob of labels lumped together. The sec- 
ond year was always planned to bring back Columbia and RCA, 
and I remember thinking at the time, 'If things go well, we'll 
launch a third label.' Epic is our next best-known brand." 

The revived Epic's A&R philosophy will reflect the previous 
broad mix of domestic signings, which ranged from alternative 
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rockers Manic Street Preachers to pop acts like B' witched and 
George Michael. Raphael says he's aiming for a roster of "ver- 
satile, nongenre-specific acts . . . which we can sell in the U.K. 
and abroad." 

The label was also the U.K. home for such international acts 
as Michael Jackson, Celine Dion and Rage Against the Ma- 
chine, but Doherty says, "Epic in the U.K. will be primarily U.K. 
repertoire-based." 

HMV marketing director Graham Sim says he is watching the 
Epic developments with interest. "Universal, for one, has shown 
how classic labels can be successfully revived and re-energized 
to drive the record company forward. Epic certainly had a lot of 
heritage as a label." 

The new Epic's first album will be the Aug. 6 release of "Mem- 
ory Man" by eclectic British alternative singer/songwriter 
Aqualung, signed to Columbia worldwide out of New York. 

Aqualung's Brighton-based manager Phil Nelson enthuses 
about being in at the start of the revived division. "It really does 
feel like a team that's not only really into the [act], but currently 
doesn't have a huge amount of product to work with," he says. 
"We can really get our hands dirty together and micromanage." 

Doherty's recent introduction of online A&R "virtual neigh- 
borhoods" for RCA and Columbia, where unsigned acts can post 
demos while Sony BMG U.K. staffers participate as bloggers, 
will expand with the launch of an Epic area. 

He says the innovation is intended to counter mistrust be- 
tween the artistic and label communities. "This is the first step 
to say, 'Here we are— take a look at us, warts and all,' " he says. 

"The major record company in the future will be based much 
more on a partnership basis with the artist," Doherty adds. "You 
can only get to that point if you start from a position of openness 
and transparency." •••• 
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No Giant Killer 

Why Amazon Won't Dominate The Digital Marketplace 



Things will really get interesting when Ama- 
zon finally jumps into the digital fray. Ama- 
zon is a powerhouse in the book marketplace 
but has so far failed to duplicate that feat in 
music, although its business is on the upswing 
with Tower Records' demise- 
Still, even though Amazon has been 
in music since 1999, iTunes — which 
debuted in 2003 — now sells four 
times as much music, Billboard 
estimates. Retail Track figures Ama- 
zon's market share at about 2.5%- 
3%, while iTunes will end this year at 
about 12%-13%, making it the fourth 
largest music retailer, behind Wal-Mart, Best 
Buy and Target. 

Although Amazon claims its service will 
launch with 12,000 labels. Billboard's down- 
and-dirty conjecture is that the labels it will 
sell probably comprise about 25% of the U.S. 
marketplace. Meanwhile, iTunes has signed 
deals with labels, including the majors, that 
likely generate about 95% of retail business in 
the States. 

If Amazon were to push digital downloads 
the way it pushed the opening of its bookstore, 
Retail Track would be willing to bet that it 
would kick iTunes' ass. That's because Ama- 
zon is far more skilled than Apple at merchan- 
dising music. Also, its business model is built 
around getting lower pricing than iTunes (Bill- 
board, May 26) , but only time will tell how suc- 
cessful it will be in that approach. (More on 
pricing later). 

But since Amazon is opening its store with 
labels that comprise only about one-quarter 
of the marketplace, it won't be able to estab- 
lish dominance like it did with books. Those 
commercials about looking for a place to 
contain the world's biggest bookstore don't 
apply here. 

No, that type of marketing approach simply 
ain't going to work this time around. And that's 
why the majors were disappointed when Ama- 
zon abandoned its previous digital approach 
last fall, one that would've seen it launch a sub- 
scription download service with its own pri- 
vate-label, digital rights management-powered 
portable player and with a physical product 
tie-in. The majors were hoping that Amazon 
would help them maintain a DRM world, while 
at the same time taking on iTunes head-to- 
head. The majors pray for such a champion 
every day, as they try to figure out how to get 
out of the box Steve Jobs has them in. 

But instead of being a potential giant killer 
out of the gate, Amazon now looks like it might 
be a spoiler to those majors with a stake in 
DRM. The staunchest proponent for DRM is 
Sony BMG's Music Entertainment Global Dig- 
ital Business and U.S. Sales president Thomas 
Hesse. Hesse's stand against an MP3 com- 
mercial marketplace stems from the belief 
that eventual bandwidth advancements may 
eventually allow peer-to-peer to trade entire 
music libraries in a matter of minutes — or, in 
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other words, the whole world becomes one 
giant dorm. 

Amazon certainly represents another crack 
in the DRM foundation, which may be why 
Hesse wouldn't even let RED negotiate with 
the merchant on behalf of the independent la- 
bels it distributes. While 1 applaud him 
for taking a principled stand, I won- 
der at the wisdom of losing the 
chance to monitor how MP3 sales 
perform in the marketplace, let alone 
how it affects physical and even dig- 
ital sales. 

Warner Music Group also refused to 
supply its music to Amazon, but it shrewdly 
agreed to allow its Alternative Distribution Al- 
liance to negotiate a digital deal with the mer- 
chant on behalf of its independent labels. 
Likewise, Universal Music Group Distribu- 
tion is negotiating for its Fontan a -distributed 
independent labels, as well as whatever MP3 
tests UMG's own labels will undertake, but a 
deal has yet to be signed. 

And compounding that situation, if Amazon 
is successful in its label negotiations and its 
launch with consumers, it will only box the la- 
bels in even more. Besides Bertelsmann's record 
club, Amazon and its marketplace is the low- 
est-priced player in CDs in the States, even with- 
standing Best Buy, Wal-Mart and Target. If it 
emerges as a 
dominant player 
in digital sales.it 
would likely add 
its voice to 
iTunes in insist- 
ing on low-priced 
downloads. 

That would 
not only be bad 
news to labels, 

but brick -and- mortar merchants struggling to 
prop up the CD see cheap downloads as un- 
dermining the CD price point. 

All of which leads to a mea culpa, with a lit- 
tle history. When EM I announced it was going 
DRM-free and would sell higher-quality down- 
loads, which would carry an implied Si .29 list 
price, brick-and-mortar merchants counted 
that as good news. 

That is because some merchants were 
under the mistaken impression that EMI's 
digital albums would then sell for $12.99. 
which doesn't undermine the CD's price point 
in traditional stores the way $9.99 does. 

But while EMI will wholesale DRM-free, 
higher-quality digital track downloads at 90 
cents, it will continue to wholesale its $9.98 
list-price album downloads at $7, as reported 
in Billboard last week. What that story left out, 
though, is that the major has other single- 
album pricing levels, as well, of $7.98, $1 1.98 
and $12.98. 



25% 

The 12,000 labels Amazon 
plans to launch its digital 
store with will comprise 
about this percentage of 
the U.S. marketplace 
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MADRID — Two Spanish per- 
forming rights societies are 
taking a "softly, softly" ap- 
proach to collecting rights that 
they admit many bar and club 
operators are barely aware of. 

Rather than threatening 
legal action to extract money 
from clubs, the bodies have 
been rolling out a campaign 
called Somos Musica — which 
translates to "We Are Music" 
— aimed to convince owners 
of the benefits of correctly li- 
censing their premises for 
playing recorded music. 

Within the next three years, 
Agedi and AiE — representing 
labels and performers, respec- 
tively — hope the campaign will 
help them triple the €7 million 
($9.4 million) they collected in 
2006 from the public perform- 
ance of recorded music in bars 
and clubs. The two bodies 
jointly own collecting unit 
OCR, launched in 2003. 

Somos Musica "is about 
recognizing the economic, 
cultural and leisure value of 
music and countering the 
urban myth that music is 
free," AiE chairman Luis 
Cobos says. 

OCR estimates 25,000 ven- 
ues play recorded music in 
Spain, but Agedi chairman An- 
tonio Guisasola, who also 
chairs labels body ProMusicae, 
says 2006's total represents 
"only about 50% of the rights 
that we should be collecting." 

The campaign is intended 
to raise awareness among 
those venue operators who 
are not currently paying OCR 
that performing rights exist 
and need to be paid. 

Venues that pay OCR and 



also sign up for the initiative 
receive a Somos Musica plaque 
to display on-site so customers 
"can see they are entering a 
venue that respects music and 
musicians," Cobos says. In the 
first two weeks of the cam- 
paign's May launch, AiE says 
60 venues put up plaques. 

Those who sign up also gain 
access to somosmusica.com, 
which offers links to an online 
music promotion service, 
event listings, a classified ad- 
vertising area for staff and gen- 
eral industry news and charts. 

AiE managing director Jose 
Luis Sevillano says several 
trade groups are publicizing 
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Estimated number of 
venues in Spain that 
play recorded music 

Somos Musica to their mem- 
bers, including discotheque 
owners association Fasyde, 
which claims to represent 
3,000 of Spain's 5,000discos. 

"We're happy to join up 
with Somos Musica," Fasyde 
managing director Jesus 
Garzas says. "We're talking 
with OCR about collabora- 
tion — [not] threats — and this 
seems very correct. * 

That approach appeals to 
such venue owners as David 
Novaes. chairman of Madrid's 
45-strong La Noche En Vivo 
group of music bars. "The ad- 
vantages Agedi and AiE are of- 
fering are reasonable," Novaes 
says. "It is important to know 
what you are paying for. Ifyou 



don't know why you are pay- 
ing, you're less likely to pay." 

Agedi and AiE launched in 
1990 after 1989 intellectual 
property legislation intro- 
duced rights for the public per- 
formance of recorded music. 
They collect royalties from 
broadcasters as well as venues. 

Previously, Spain's only 
collecting society had been 
authors body SG AE, and until 
1995, Agedi and AIE con- 
tracted their collections out 
to the larger, established body, 
which already collected its 
own royalties from broadcast- 
ers and venues. 

After those contracts ended 
and Agedi and AiE began col- 
lecting independently of 
SGAE, Cobos says they found 
that, in many cases, their fees 
had not been paid to SGAE. 
Few music venue operators 
were actually aware that per- 
forming rights for labels and 
performers needed to be paid. 
"There was a widespread feel- 
ing that once you paid SGAE 
its [authors' rights) sum, you 
had taken care of your music 
payments," Cobos says. 

Agedi and AiE claim Somos 
Musica is a significant step to- 
ward resolving that situation. 
The bodies are keen to avoid the 
negative publicity — and legal 
costs — SGAE has attracted in 
the recent past through lengthy 
lawsuits over music licensing. 

In the past, "we have sent the 
troops in too sometimes." Sevil- 
lano says. "But with Somos 
Musica we are putting on a 
pleasant face. We want owners 
to feel it's worthwhile working 
in a legal framework — rather 
than being illegal." •■•* 
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ROCKIN'THE MIC 

Rage, Wu-Tang Add Heft To Summer Hip-Hop Tour 



With a lineup catering to the b-boy, backpack- 
ers and graffiti art culture, this summer's trav- 
eling Rock the Bells festival could be the rap 
community's answer to the Vans Warped tour. 

Rock the Bells, which went down in the hip- 
hop record books in 2004 after reuniting the 
Wu-Tang Clan (including Of Dirty Bastard) 
for an onstage performance, will revisit his- 
tory by hosting the recently re-formed Rage 
Against the Machine at Randall's Island in 
New York (July 28-29}; the NOS Events Cen- 
ter in San Bernardino, Calif. (Aug. 11); and 
the McCovey Cove Parking Lot in San Fran- 
cisco (Aug. 18). 

Although Rage Against the Mach 
played its first show in seven ye 
month's Coachella Valley Music & , 
val, is slated to perform on only foi 
the Bells' 19 cross-country dates, fo 
organizer Chang Weisberg of Guer 
is hopeful that the political rocker 
ment "spills into other markets. TVi 
Rage Against the Machine is pla 
shows has made it a big deal not or 
ally but worldwide. So, you try to \e\ 
and be thankful for that awarenes 

At press time, these remain the c 
on Rage's schedule. 

New York rapper Nas will co-he 
majority of the trek along with the 
Clan, which has signed on for 
the entire festival to promote 
its upcoming reunion album 
"8 Diagrams." Cypress Hill, 
Talib Kweli. Pharoahe 
Monch, Immortal Technique 
and Jedi Mind Tricks will per- 
form on all fest dates, while 



the Roots. Public Enemy, Sage Francis, Mos 
Def, EPMD, MF Doom and others will play 
select shows. 

Ticket prices for each of the four bicoastal 
festivals range from $75 to S80 and expect to 
draw approximately 40,000 concertgoers. 
Prices for the remaining 15 dates, which will 
visit primarily outdoor venues, range from 
$40 to $45, and Weisberg says that between 
8,000 and 10.000 people are expected. So far, 
Rock the Bells has teamed with several hip- 
hop media partners, and San Disk signed on 
as the title sponsor. 
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GLOBALNEWSLINE 



>»COLLECTIONS FALL AT 
JASRAC 

Japanese authors society Jasrac says copy- 
right fee collections for the year ending March 
31 fell 2.2% year-on-year to 111.1 billion yen 
($923.2 million)— the first time in five years 
collections have not risen. Performance right 
royalties rose 0.9% to 4S.8 billion yen ($405.3 
million), but mechanical fee collections fell 
5.4% to 41.9 billion yen ($348.4 million), 
largely due to declining CD sales. Royalties 
from polyphonic ringtones fell to 3.3 billion 
yen ($27.8 million) as Japanese mobile-phone 
users turned increasingly to master ringtones. 
Collections from the latter increased 23.3% to 
2.2 billion yen ($18.2 million). 

— Steve McC/ure 

»>ROLLINS, REICH 
HONORED IN SWEDEN 

Seminal jazz artist Sonny Rollins and mini- 
malist composer Steve Reich jointly received 
the 16th annual Polar Music Prize from King 
Carl Gustaf XVI of Sweden at a May 21 cere- 



mony In Stockholm. The nationally televised 
event took place at the Konserthuset venue. 
Both recipients were awarded 1 million 
Swedish kroner ($145,960) from a fund set 
up in 1989 by ABBA'S publisher, manager 
and co-lyricist, the late Stig Anderson. The 
prize is based on nominations submitted by 
the board of the Stig Anderson Music Award 
Foundation, consisting of representatives 
from his family, the Swedish Society of Pop- 
ular Music Composers and the Swedish Per- 
forming Rights Society. Previous winners of 
the prize include Paul McCartney, Quincy 
Jones, Elton John and Bob Dylan. 

— FredBronson 

RECORD REVENUE AT PPL 

U.K. collecting society Phonographic Perfor- 
mance Ltd. has published its best-ever finan- 
cial results. The society, which licenses per- 
formance rights on sound recordings on behalf 
of record labels and performers, reported li- 
cense fee income of £97.9 million ($193 mil- 
lion) in 2006, up 13% from 2005. Distributable 
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Although the festival's 15 U.S. dates without 
Rage have a solid lineup of "established tour- 
ing acts," according to Weisberg, some indus- 
try observers speculate that the absence of a 
mass-appeal urban headliner could make high 
attendance draws challenging. And with virtu- 
ally no other large-scale hip-hop package tours 
going out this summer, rap looks unlikely to 
crack the Billboard year-end list of the top 25 
grossing tours, which it hasn't done since 2005's 
Eminem/50 Cent Anger Management tour, 
which pulled in $22.7 million from 23 shows, 
according to Billboard Boxscore. Prior to that, 
in 2003 50 Cent rang up nearly $23 million in 
ticket sales, much of it co-headlining with Jay- 
Z on the Roc-the-Mic tour. 

But Weisberg. who through the years has 
promoted one-offfestivals and dozens of club 
gigs under the Rock the Bells moniker, 



MY will perform < 
:ktheBeHstour. I 



PUBLIC ENEMY wilperform select 
dates on the Rock tfiejells tour. RAGE 
AGAINST THEMACHtNE (inset) is 
slated to play four shows. 



doesn't compare his festival to mainstream 
rap. "Even if Eminem, 50 Cent or Jay-Z were 
touring this summer, that wouldn't be an in- 
dication to me that this is the right time for 
Rock the Bells," he says. "The indication for 
me is the music and growth of it in the mar- 
kets we've done it in." 

Last summer, a one-off Rock the Bells 
drew an impressive crowd to Concord, 
Calif.'s Sleep Train Pavilion, says Rick 
Mueller, president of Live Nation San Fran- 
cisco, which is co-producing the Aug. 18 date. 
"For a lineup that didn't have 50 Cent, Em- 
inem or a flashy headliner, we did 10,000 
people at a $50 ticket." Mueller says, "which 
is a great number." 

As opposed to chart-topping rappers who 
"might be really good in the studio" but "not 
really able to perform," Weisberg says that 
the bottom line with Rock the Bells "is that 
everybody on the show can fucking perform. 
People want to go to a show and be enter- 
tained," he says. "They don't want to go to a 
show where six dudes are onstage running 
around not knowing how to project their 
voice correctly." 

Indie rapper Sage Francis, a self-declared 
"road warrior," will perform on the Paid Dues 
stage on select Rock the Bells dates. He says 
his indie hip-hop contemporaries like Atmos- 
phere, Brother Ali, El-P, Cage and Buck 65 
aren't strangers to drawing respectable crowds 
and commanding the stage. "We're all people 
who've been out for 10 years developing our 
fan bases," says Francis, who will embark on 
a 40-date club/theater trek later this month 
to promote his latest Epitaph effort, "Human 
the Death Dance." 

"We stay focused on what we do, how we 
do it and make sure it continues to grow," the 
rapper continues. " Our shows entail a lot more 
interesting elements. I don't think that a lot 
of other hip-hop acts have the tenacity or fuel 
that we do." •••• 



net revenue rose 11.8% to £84.4 million ($166.7 
million). The figures included international in- 
come of £6 million ($11.8 million), double the 
figure from 2005. Until five years ago, the soci- 
ety drew no revenue from international sources. 
Earlier this year, PPL merged with two smaller 
U.K. collecting societies, PAMRA and AURA. It 
now represents 3,500 record companies and 
also collects/pays out on behalf of around 
40,000 performers. —Lars Brand/e 

»>SMEJ SALES ON THE RISE 

Japanese market-leading record company 
Sony Music Entertainment (Japan) has re- 
ported healthy sales results for the year ended 
March 31, boosted by solid performances by 
its noncore businesses. Revenue for SMEJ and 
its 44 subsidiaries totaled 162.3 billion yen 
($1.3 billion), up 6.4% from the previous year. 
Sales and distribution of recorded music fell 
4.8% to 81.6 billion yen ($674.5 million); the re- 
maining 80.6 billion yen ($666.5 million) came 
from music publishing, artist management 
and other SMEJ subsidiaries, up 20.8%. SMEJ 
does not publish profit figures. Domestic 
product accounted for 77.4% of music sales, 



down from 79.4% In the previous year. 

—Steve McClure 

»>SANCTUARY RECEIVES 
TAKEOVER BID 

Financially troubled British music company 
Sanctuary Group confirms ft has received at 
least one takeover bid. Sanctuary issued a 
statement May 18 saying it had "received ap- 
proaches from third parties that may or may 
not lead to an offer for the company." The com- 
pany said a further announcement would be 
made "in due course." The London-based firm 
issued the statement to the London Stock Ex- 
change after the update that its stock price 
rose 40% on May 18 to 15.75 pence (31 cents). 
Sanctuary has been circled by a handful of suit- 
ors in recent years. Recently, the company has 
been pushing ahead with a program of strate- 
gic disposals, including the sale of its stake in 
independent label Rough Trade. British indie 
powerhouse Beggars Group is understood to 
be in talks for Rough Trade. —Lars Brand/e 
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IT'S OFFICIAL. 

23 rd ANNUAL KENTUCKY DERBY 
BET WINNERS. 



IT PAYS TO HAVE STREET SENSE! 



Freedom Hall's 23" 1 Annual Derby Bet netted six winners 
picking Street Sense, paying S11.80 on the S2 bet. Winners are: 

Brad Garrett - Police Productions 
Andrea King - Beaver Productions 
Dan Zelisko - Live Nation-Phoenix 
John Porco - World Wrestling Entertainment 
Annie O'Toole - Live 360 
Steven DePaul 

Congratulations to all our winners! See you next year. 
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Friday And Saturday 
Night Special 



A No-Brainer Bargain For Hank Jr. 
And Skynyrd* s Rowdy Friends 



Sometimes you just gotta get rowdy. 

The Rowdy Frynds tour — produced by Red 
Mountain Entertainment and Blue Goose, and 
booked by the William Morris Agency — is a 
perfect gumbo recipe for wild-eyed Friday and 
Saturday nights. It gives fans value for days, 
provides arenas with a solid booking and dou- 
ble-digit concession per-caps, and in many 
ways, puts Red Mountain on the map as 
tour producer. Oh, yeah, and it rocks 
mightily, which came as no surprise to 
me at the May 4 show in Nashville. 

Truth is, Red Mountain stepped up 
when other promoters passed. "I'm not 
so sure that the big guys understood the 
value and the nuances involved in this 
thing," philosophizes Greg Oswald. VP 
at WM A and responsible agent for Frynds. 

"It doesn't even really take any balls. 
You just either understand it or you 
don't," he continues." I have to admit, 
you have to have a feel for that lifestyle, 
but it's not a secret. It's been going on 
for 30 years." 

Ah. the lifestyle out in full force. "You've 
got Hank [Williams] Jr. and (Lynyrd] 
Skynyrd, who both have extremely solid, 
loyal fan bases," says Brock Jonas, senior di- 
rector of booking at Nashville's Sommet Cen- 
ter, where Rowdy Frynds grossed a stout 
$709,774 from 12,575 rowdy friends, accord- 
ing to Billboard Boxscore. "Then you have 38 
Special which adds a new dynamic, both Van 
Zants on tour together. There's a high enter- 
tainment value for this ticket price." 

The lour was indeed a big move for Birming- 
ham. Ala.-based Red Mountain and its partners, 
Gary Weinberger and John Ruffino Ruifino's 
father. Tony, was a legendary Southern concert 
promoter who was instrumental in breaking 
Williams in the late 1970s and early 1980s. 

"Over the years we've promoted Hank all 
over the place." John Ruffino says. "The op- 
portunity came up to do Hank and Skynyrd, 
and it was a no-brainer for us." 

Still, 20 dates with a healthy combined guar- 
antee is biting olTa lot for a midsize independ- 
ent, with a guarantee Oswald admits is "stiff." 

"Most of the time we buy four or five cities. 
This was the first time we've bought 20 cities." 
Ruffino says. "Obviously, when you're buying 
that many dates there is a fear involved, but 
we believe in both [Williams and Skynyrd] 
and, like I say, it made sense to us." 

Ross Schilling, who manages all three acts 
with Ken Levitan through Vector Manage- 
ment, says Ruffino, Weinberger and Blue 
Goose president Russell Doussan "were be- 
lievers from the beginning and saw the via- 
bility of these artists, and saw a very active fan 
base. They really micromanage each promo- 
tion and make sure it fits the market." 



There's no denying that Skynyrd and 
Williams have legions of fans, but there was a 
very real question as to whether these fans were 
the same people. Synergy means one plus one 
equals three, not one plus one equals one. To 
cop a quote from manager Doc McGhee, this 
ain't exactly "cats and dogs living together." 
Rowdy is as rowdy does. 



"Musically, it works good. It's not exactly 
the same, but it's in the same range," 
Ruffino says. "We did almost 1 3 ,000 people 
in Nashville, so it looks like one plus one 
equals three." 

Oswald says he'd like to do a "scientific poll" 
of the audience, which to me is kind of scary. "I 
think what you would find would be the follow- 
ing: a significant percentage of the diehard 
Skynyrd fans that never miss a show, the diehard 
Hank fans that never miss a show, the diehard 
rebel redneck Confederate flag-waving group that 
likes racing — the Southern rock lifestyle-oriented 
people — and the people who remember or have 
recently heard what a party it could be to see a 
real live Hank and Skynyrd show, " Oswald says. 
"The latter are the ones I think got mobilized tliat 
wouldn't have ordinarily been there." 

It helps that the show is value-priced, with 
rickets at $69.50, $59.50, $39.50 and $25. "Ob- 
viously, we have to get enough of a ticket to 
pay all the bills and guarantees, but we didn't 
want to chase anybody away," Ruffino says. 

Schilling adds, "Pound for pound, I don't 
think there is another tour out there that is 
giving the fans four-and-a-half hours of hit 
music from start to finish. I'm glad we de- 
cided to tour on Friday and Saturday nights 
only — it lets everyone recuperate the next day." 

The tour is scheduled for 20 markets 
through June 16. but discussions are under 
way to extend into the fall. •••• 
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ELTON JOHN 


Colosseum at Caesars Palace. 19,387 
Lai Vegas. May 8-9. 11-13 


Caesars Palace, Concerts West/AEG Live 


R $2,861,782 


CELINE DION 


mm tm^n/tnTeti 

Mm S u' Atf w/jU 


Colowum at Caesars Palace. 20,713 
Las Vogas, May 16-20 five sellouts 


Concerts West/AEG Live 


■■ $1,795,635 


WESTLIFE, MACDONALD BROTHERS, LADY NADA 


H (C90S.396) 
■ $5732 


Odyis*y Arena. Belfast, 31,324 
Northern Ireland, April 13-16 fc-TseOout* 


Aiken Promotions 


M S1.S93.W7 


JUSTIN TIMBERLAKE, TIMBALAND 


Ll <£795.?JO) 
H $500.53/180.08 


Odyssey Arena, Belfast. 16,096 
Northern Ireland, April 24-2S ^ seeoutt 


Aiken Promotions 


1 $1,383,773 

Mm 


EDGEFEST: THE KILLERS, MY CHEMICAL ROMANCE. AFI & OTHERS 


Mix*. Hut Park, Frisco, Texas, 27,955 
April 15 28.834 


AEG Live 


S&| $1,007,828 


IL DIVO 


* 1 j ' ■ ■ G . S-i.: : 


Air Canada Centre, Toronto, )3 936 
April 9 


Live Nation 


1 $954,376 

m $68. 1 


KENNY CHESNEY, SUGARLAND, PAT GREEN 


Alltel Arena, North Little Rock, 14,789 
Ark., May 19 


Varrtell EntefP'iiG-, ■ -,. m- . r-„-, ■voup/AE.G 
Live 


H $930,277 


IL DIVO 


•J ($1052517 Ceraoani 


Pengrowth Saddledomo, 12 676 
Calgary. Alberta. April 18 


Live Nation 


1 $917,477 


TOOL 




Cox Arena. San Diego. May 2-3 17.999 

' two sellout* 


Live Nation 


$916,143 


KEITH URBAN, THE WAIFS 


mm I Qfi r \\ f\ 71 ce 


Acer Arena, Sydney, May 15 ??592° 


Chugg Entertainment 


Jfel $868,810 


IL DIVO 


jj <S975£eCan«Un) 


General Motors Place, 11.065 
Vancouver, April 22 sellout 


Live Nation 


■ H ' S90J800 Can*i*rJ 
Ho ; ' ■ . , ; ' " ■ 


IL DIVO 


Rc«all Place. Edmonton. Alberta. 10 038 
April 19 


Live Nation 


mt 

m $789,531 


PODGE & RODGE 


Mm (€588.000! J47 


Vicai Street, Dublin, Ireland. 16.800 
April 12-15. 17-22. 24-29 


Aiken Promotions 


H $726,985 


IL DIVO 


|LJ (IBXKSOuMU 
H t*D980'S43.4B 


Scotiabank Place, Ottawa, 8,857 
April 13 11683 


Live Nation 


m $688,661 


IL DIVO 


Ujj (5792B40 Canadian) 


Bell Centre. Montreal. April 10 8 784 


Live Nation 


■I $681,973 

■ (S775.6&?Canactar» 
M S78 69/143 52 


IL DIVO 


MTS Centre, Winnipeg, 11,024 
Manitoba. April 16 


Live Nation 


HI $673,173 
Hi S68/SS8 

mm 


KENNY CHESNEY, SUGARLAND, PAT GREEN 


The Cajundome. Lafayette, La.. 10.478 
May 20 


The Messina Group/AEG Live 


mm 

ffl $627,290 


GEORGE LOPEZ, BRYAN KELLEN 


mm wo/$45 


Nokia Theatre, Grand Prairie, 11.240 
Texas. May 4, 6 


AEG Live 


mm 

fn S607.656 


JOSH GROBAN, ANGELIOUE KIDJO 


Mm S99/M5 


San Olego Sports Arena, 7,632 
San Diego, April 6 


Live Nation 


M $566,314 


ANDRE RIEU 


mm l ($629777C*w4an) 
H S8C'4b 


Bell Centre, Montreal, May 12 ?'2B6 


Gtllett Entertainment Group 


n $559,379 


THE KILLERS, SILVER BEATS, RED ROMANCE 


Ul SJ0 5CVJ2S50 


Madison Square Garden. 14,839 
New York. April 28 


Live Nation 


B $553,880 
bad (89 


KENNY CHESNEY, SUGARLAND, PAT GREEN 


Mizzou Arena, Columbia, Mo., 9.593 
May 18 


Police Productions. The Messina Group/AEG 
Live 


mm 

$540,635 

■ S8S/JS5 


BLUE MAN GROUP 


Van And el Arena. Grand Rapids. 8.730 
Mich., March 25 


Emery Entertainment, Pacific Arts 
Entertainment 


"] $537,093 


RASCAL FLATTS, JASON ALDEAN 


mm »w?s 


Spokane Arena, Spokane, Wash.. 8.989 
March 7 10.294 


Live Nation 


H $535,834 


RASCAL FLATTS, JASON ALDEAN 


JS975 


Idaho Center, Nampa, Idaho. 8.690 
March 8 


Live Nation 


mm 

F*H $525,095 

mm <■ 


LYNYRD SKYNYRD, HANK WILLIAMS JR., 38 SPECIAL 


St, Pete Times Forum. Tampa, 8.370 
Ha , April 13 9654 


Blue Deuce Entertainment. Red Mountain 
Entertainment 


$508,780 


NELLY FURTADO 


T1A ii^a^Cansto!) 

Mm\ CO «c , e i i J > ar\ 
■J 


Air Canada Centre, Toronto, 11,373 
April 4 LsHssssssssVHHK tetout 


Live Nation 


Wt $503,354 

M 569 50(25 


LYNYRD SKYNYRD, HANK WILLIAMS JR., 38 SPECIAL 


Conseco Heldhouse. 8,851 
Indianapolis, April 20 


Blue Deuce Entertainment, Red Mountain 
Entertainment 


$501,484 

jji (69 : 


LYNYRD SKYNYRD, HANK WILLIAMS JR., 38 SPECIAL 


Peoria Civic Center. Peoria. III., 8.050 
April 21 


Blue Deuce Entertainment, Red Mountain 
Entertainment 


m $494,150 


KCRW A SOUNDS ECLECTIC EVENING 


M 1SOQ/S40 


Gibson Amphitheatre. Universal 5.951 
City. Calif.. April 14 6.021 


Live Nation 


Pr\ $468,365 


JOHN LEGEND, CORINNE BAILEY RAE 


mm »« 


Merriweather Post Pavilion. 7.811 
Columbia, Md.. April 28 


utn 


m $462,324 


IL DIVO 


mm j (15191092 Cvwdan) 
m (8962 


Save-On-Foods Centre, Victoria, 5.375 
British Columbia. April 24 


Live Nation 


HI $450,651 

|M (6950/(38.50 

mm 


JOHN LEGEND, CORINNE BAILEY RAE 


Chastaln Park Amphitheatre. 6,700 
Atlanta. May 4 


Live Nation 


mm . 

rrl $433,820 

mm (55^35 


GWEN STEFANI, LADY SOVEREIGN, 


AKON 


E Center, West Valley City. Utah, 8,947 
April 30 


Live Nation, United Concerts, in-house 


m $430,780 


IL DIVO 


■ (6906^43 


Halifax Metro Centre, Halifax, 7,235 
Nova 5cotia, April 7 sellout 


Live Nation 
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"This has become a must-attend event for the concert business." 
SETH HURWITZ, PRESIDENT, I.M.R 



BUILD YOUR 





THE 4TH ANNUAL BILLBOARD TOURING CONFERENCE & AWARDS is the premier 
gathering for the concert industry. This two-day event, programmed by Billboard's Ray 
Waddell, will feature informative panels, controversial discussions, invaluable networking 
opportunities, and an awards reception targeted to promoters, agents, managers, venues, 
sponsors, and production professionals. Don't miss your chance to hear from elite industry 
players and learn about the latest opportunities to gain a competitive edge!! 




Register Today! 



General Info: 646.654.4660 
Registration: 646.654.4643 
Sponsorships: 646.654.4653 
Roosevelt Hotel: 212.661.9600 



Billboard 4th annual 

TOURING 

CONFERENCE & AWARDS 



www. Bill board Events.com 
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Merengue 
Melange 

Crespo Updates Aging Genre 
With New Sounds 



Elvis Crespo's first album in 
three years is titled "Regreso 
El Jefe" ("The Boss Is Back"). 
Due June 5, its name isn't sub- 
tle, but then again, there is 
nothing subtle about the artist 
who, in his heyday in the tate 
'90s , reinvented merengue and 
took it to a broader audience 
than ever before. 

That was when Crespo was 
signed to Sony Discos, the 
Latin music powerhouse of 
the day, and when CDs were 
selling hand over fist. Cre- 
spo's debut, "Suavemente." 
sold more than 800,000 
copies in the United States, 
according to Nielsen Sound- 
Scan, an extraordinary num- 
ber by any standard. 

That was also when 
merengue. the fast-clipped, 
two-time dance music from 
the Dominican Republic, was 
at its height, dominating air- 
waves and precipitating a slew 
of tropical stations that pop- 



ulated their playlists with 
these sounds. 

Today's Crespo will release 
"El Jefe" on Machete, the suc- 
cessful urban-leaning label 
belonging to Universal. For 
Crespo, whose last three al- 
bums were on indie Ole (the 
label owned by former Sony 
Discos chief Oscar Llord) it 
is a return to the majors and 
the beginning of something 
entirely new. 

"I'm living a very mature 
moment, where I see the 
business from a very differ- 
ent perspective," says Crespo, 
whose last album. 2004's 
"Saborealo." sold 60,000 
units, according to Nielsen 
SoundScan. "I'm a firm be- 
liever that one has to live 
within the times and forget 
about past glories. But the 
essence has to remain." 

Crespo's essence is 
merengue bomba, a more 
driven, edgier merengue, ini- 



tially popular- 
ized by such acts 
as Los Her- 
manos Rosarlo. 

On "El Jefe," he 
returns to that, 
but blends in 
multiple fusions, from 
bachata to rap. 

Also, in a clear bid to pro- 
pel a genre that has largely 
floundered in the past five 
years, he features collabora- 
tions with merengue stars 
like Los Hermanos Rosario, 
Giselle and the original 
lineup of Grupo Mania (to 
which he once belonged). 

There are also newcomers 
like Zone D'Tambora. a 
group featured on first single 
"La Foto Se Me Borr6." 

Their inclusion, Crespo 
says, is part of his endeavor to 
bring new blood to the genre. 

That kind of thought 
process made Crespo partic- 
ularly appealing to Machete 




president Gustavo L6pez. 

"Who wouldn't take the op- 
portunity of doing business 
with someone who has sold 
millions of albums?" says 
Lopez, who picked up Cre- 
spo's contract from Ole. "But 
what really got me into the 
record was hearing the 
music. I felt it was fresh, it 
was young, the lyrics are 
youth-driven. I have a lot of 
faith. And we're putting our 
money where our mouth is." 

For the week ending May 
18, "La Foto Se Me Borro" en- 
tered Billboard's Tropical 
Airplay chart at No. 19 and 
should climb with promo- 
tion around New York's 
Puerto Rican Day parade, 



where Crespo will have his 
own float. The track will also 
be heavily promoted in D) 
record pools. This is, after 
all, music that almost forces 
you to get up and dance, and 
Crespo hopes that appeal 
never goes away. 

"I feel merengue has 
needed [more] radio," Crespo 
says. "But those of us in the 
genre have never stopped 
working. This is a genre with 
a 150-year history, but it was 
necessary for us to give things 
a new look, to not give up, but 
show programmers that 
merengue is viable." •••• 
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Johnny Sigal, Superstar? 



Balladeer Ramps Up Rock Opera And Solo Careers 



Johnny Slgal was seeking his musical fortunes In 
Miami when the call came from Caracas— a cast- 
ing director was looking for someone to play God. 

Sigal was reluctant to return to 
Venezuela— after all, his home coun- 
try's top musical exports had found 
their biggest success abroad— but 
he ended up going home and 
landing the title role in "Jesus 
Christ, Superstar." 

"I quickly realized it was the 
best decision I'd ever made in 
my artistic life," says Sigal, 27, 
during a break from rehearsals. 

In addition to film and TV offers 
in Venezuela, another opportunity 
was the "We Hear the Future" 
competition at the re- 
cent Billboard Latin 
Music Conference in 
Miami, which Slgal 
won along with 
Colombian singer/ 
songwriter Monica Gi - 
raldo. Sigal ducked out 
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of preparations for the musical to fly to Miami for 
the event. 

He's also started working on his debut album 
with producer Marcello Azevedo (Chayanne, 
Paulina Rubio), the husband of one of his 
fellow cast members. 

"It's a great window to present my- 
self in a totally different market," 
Sigal says of his record, which he 
hopes to release independently and 
shop to labels In August. 

Meanwhile, Slgal says his role In 
the rock opera— which was sched- 
uled for 12 shows In Caracas through 
the end of May before going on the 
road— has allowed him to pack the 
powerful vocal punch he's always 
wanted to. 

"I sang for six years In a 
cover band. But I have my 
own style," he says. "I like 
projecting my voice." 



Sigal has been a power balladeer at heart since 
playing qulnceafteras in a rock band as a teenager. 
To get the attention of a girl he liked, the gangly 
Pearl Jam fan learned all of Luis Miguel's repertoire. 

He studied music theory after high school and 
was In the choral group at Caracas' Metropolitan 
University. He also learned guitar, Venezuelan cu- 
atro and Afro-Caribbean percussion. 

He eventually joined dance-pop group Tartars, 
which mostly performs live and plays private func- 
tions but released its debut album last July. 

Slgal left the group to start a solo career, and 
then play Jesus— which isn't as hard as it would 
seem, he says. 

"Andrew Lloyd Webber gave him a totally 
human touch," he says. "He had frustrations, in- 
cluding doubts in his faith. He also had human 
behaviors any of us could have, and I look at my 
own behaviors to try to represent him." 

Sigal's solo album will be solidly pop-rock, but "a 
little stronger, more aggressive, more daring vo- 
cally than what others do." —Ayafa Ben-Yehuda 



EN LA REP: For 24/7 coverage of the Latin music world. Billboard has 
partnered with MSN. For a complete roundup in Spanish, go to 
Blllboard.Latlno.MSN.com. 
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WARNER ON THE WEB 
Warner Music Mexico has 
signed an agreement with In- 
ternet portal cdmonk In a bid 
to find new talent. For a 
membership fee, the portal 
will allow artists to have their 
own individual sites, featur- 
ing up-to-date information, 
videos and data. Most impor- 
tant, music will be available 
for sale in MP3 format. 
Warner will monitor the 
progress and response to 
each artist, using It as a tool 
to gauge possibilities in other 
Latin-American countries. In 
the United States, Warner has 
a similar deal in place with 
elhood.com. 

—Teresa Aguilera 

RUBIO'S ROADTRIP 
Mexican diva Paulina Rubio 
kicked off her Amor, Luz y 
Sonido 2007 tour May 17 with 
a sold-out show at Houston's 
Escapade 2001 club. It was 
the first of a 29-city tour, the 
biggest ever for Rubio in the 
United States. Rubio will play 
mostly midsize venues with 
a large concentration of West 
Coast shows during her 
seven-week trek, which ends 
July 8. The tour was booked 
by Michel Vega at the William 
Morris Agency. Rubio is pro- 
moting her album "Ananda," 
for which she won two Bill- 
board Latin Music Awards. 

—Leila Cobo 

DURANGUENSE, 
DIVIDED 

Duranguense group K-Paz de 
la Sierra has announced that 
It's splitting ranks with Its 
lead singer, Sergio Gomez. In 
a letter signed by all its mem- 
bers, save G6mez, the group 
says it has agreed to give the 
K-Paz de la Sierra name to 
Gomez, who will launch a 
new "professional stage" in 
his career. The other mem- 
bers will remain together In 
a new group led by key- 
boardist Gerardo Ramirez, 
who will also act as musical 
producer. A new singer, Al- 
fredo Hernandez, has been 
recruited into the group. K- 
Paz, one of the top-selling 
bands in the duranguense 
realm, was known for its well- 
crafted music and finesse in 
vocal delivery. — LC 




Making The Bra nd 

MICHAEL PAOLETTA mpaoletta@billboard.com 

Sign On A 
Different Line 

Branding Deals Are Changing The Nature 
Of Artist/Label Contracts 



It's a brave new world out there for brand mar- 
keting, and that hasn't been lost on managers and 
labels when it comes time to agree on a contract. 

With band/brand marriages creating multi- 
million-dollar revenue streams — in the face of 
declining physical CD and flattening digital 
sales — both parties acknowledge that contracts 
between labels and artists are morphing into 
something else. 

"These changes started in earnest in 2006," 
says Brian Avnet, who manages the careers of 
Josh Groban and Lori McKenna. "Labels 





LATIFAH'J 
brand s 

with her 
recording career. 



began putting together strategic marketing de- 
partments. They had to — the Internet has 
grabbed them and bit hard." 

Indeed. "We're a full-service label, which en- 
ables us to ask for a percentage of artists' ancil- 
lary profits," Epic Records president Charlie 
Walk says. "A few years ago, it was difficult for 
labels to get this (additional] percentage. Now, 
we put our money where our mouth is to get 
the percentage. This is reflected in new lan- 
guage we are putting into contracts." 

Managers like Avnet understand that labels 
have to develop other sources of income. But, 
he adds, "it doesn't mean I, as a manager, must 
buy into it all." 

In a general sense, labels have taken the ini- 
tiative — forced, perhaps — to alter the business 
models of their economic relationships with 
artists, with more and more labels acting as 
agents to bring in branding deals. In the process, 
labels have become more aggressive in bring- 
ing such deals to the table. 

"Today, a label is partnering with an artist's 
own brand," Geffen GM Jeff Harleston says. 
Historically, the engine for generating revenue 
was record/CD sales, which drove publishing, 
touring and, in a few cases, endorsement deals. 

"Today, though, other mediums play a part 
in promoting an artist's brand." Harleston says. 
" Labels and artists arc now becoming partners 



in these other areas — such that we share in the 
risks and upsides." 

In addition to more traditional endorsement 
deals, today's brands are digging deeper when 
joining forces with artists, and can include ex- 
clusive content and multiplatform campaigns. 
This is directly affecting today's contracts. On 
more than one occasion . particularly when deal- 
ing with established artists, Harleston and oth- 
ers recall agreements being amended to reflect 
newer, nontraditional revenue streams. Of 
course, as is often the case, the nontraditional 
is fast becoming the traditional. 

Tommy Boy VP Ro sie Lopez likens today's 
artist/label agreements to such business in- 
vestments as real estate. "We are developing 
value together, and will share in revenue splits 
as a result of that development," she says. 

The "profit sharing" plan Lopez speaks of is 
not etched in stone, and likely never will be. 
Label/artist splits vary in each case. "It depends 
on the value of the artist when we get involved, " 
Lopez notes. For example, an artist with a 
stronger fan base could get a larger percentage 
of the split. 

When discussing branded entertainment, 
Lopez cannot help but point to two former 
Tommy Boy artists: Queen Latlfah and Ru- 
Paul. "Would Queen Latifah be as successful 
today without a successful recording career?" 
she wonders aloud. "And would RuPaul have 
gotten a contract with MAC Cosmetics with- 
out 'Supermodel'?" 

For Reach Media's Michael Pagnotta, who 
oversees the careers of Erasure and Girl Au- 
thority, today's branding deals hark back to 
ownership of copyright. But in the current sce- 
nario, this extends to ownership of content. 
" Does an artist own his or her own likeness and 
image?" Pagnotta asks. "If not, why not?" 

Pagnotta points to years gone by when artists 
"signed away" their likeness and image for pro- 
motion, CD artwork and touring. "Now, it ex- 
tends to endorsing a cosmetic brand, appearing 
in a TV spot for a national brand or designing 
apparel wear for Nike," he says. 

The greatest challenges in all of this is re-tool- 
ing the mind-set of older executives and reinvent- 
ing what the companies do. "We all have to think 
of artists in different ways — as an artist as well 
as a brand," one 30-something label exec says. 

He continues , " I f we, the labels, don't deliver, 
no artist will give up these rights. If we bring two 
lousy branding opportunities to the artist, but 
their agent brings them 30, they won't want us 
to share in the additional revenue. The best pub- 
licity for us is if we put money in artists' pockets 
via successful deals with Jeep, American Express 
and other widely recognized brands." •••• 
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OCTOBER 1-3, 2007 
HILTON LOS ANGELES • UNIVERSAL CITY 

Billboard's Regional Mexican Music Summit is the ONLY event 
completely dedicated to the top selling genre of Latin music. Now in its 
2nd year, this three-day summit will focus on the latest radio, touring, 
digital and publishing trends impacting today's Region Mexican music 
industry. Gathering artists, record label executives, radio executives, 
concert promoters, retailers, managers, marketing and advertising 
executives, this must-attend event is the ultimate meeting and 
networking space for everyone involved with this lucrative 
sector of the Latin music business! 

Register By June 29th & Save $125! 

Early Bird Rate $275 Register by June 29 

General Information: 646.654.4660 
Registration: 646.654.4643 
Sponsorships Opportunities: 646.654.4648 
Hotel Reservations: 818.506.2500 

www.BillboardEvents.com 
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Concert 2.0 

Monetizing Live Music Online And In Virtual Worlds 



In a small abandoned ware- 
house in an industrial area 
north of Denver, local bands 
Bad Weather California, Born 
in the Flood and Meese are 
playing a very unusual gig. 

At first glance it seems 
pretty straightforward. The 
warehouse contains the head- 
quarters and studios of Inter- 
net video outfit ManiaTV, 
which is streaming the per- 
formances live via its Internet 
TV network. 

Nothing new there. Ever 
since the online success of 
the worldwide Live 8 music 
festival — during which some 
5 million viewers tuned in to 
AOL to view the concerts — 
companies like Control 
Room (formerly Network 
Live) have emerged to air 
concerts live online, while 
such venues as the Knitting 
Factory, the Gig, CenterStag- 
ing's rehearsals.com and var- 
ious Live Nation properties 
now record and broadcast al- 
most all their performances. 

What makes this Denver 
concert different is that it is 
also being simulcast in the 
popular virtual world Second 
Life. Again, by itself that's 
nothing unheard-of. Suzanne 
Vega and Ben Folds per- 
formed in avatar form in Sec- 
ond Life last year. 

But taken together it's an 
attempt to merge the three dif- 
ferent platforms — live, Inter- 
net and virtual world — into 
one common experience 
shared by all. Why? Because 
with CD sales falling like a 
rock and digital revenue not 
yet making up the difference, 
live events could be the music 
"product" of the future, spark- 
ing a flurry of innovation 
around monetizing it. 



NATHANIEL 
RATELIFF of Born 
in the Flood, 
above, and his 
Second Life avatar 
onscreen, right. 



"Normally when you simul- 
cast something, [ fans] only see 
one platform — the one [they are] 
viewing." says Farook Singh, 
whose company Tantra World 
Wide conceived of and produced 
the Denver event. "But the goal 
here is to be totally seamless be- 
tween three platforms." 

For instance, those watch- 
ing the Internet stream on Ma- 
niaTV saw the event not only 
from the perspective of mul- 
tiple camera angles, but also 
from the point of view of a spe- 
cial Second Life "cam" thai 
spliced in shots of the differ- 
ent bands' avatars performing 
in the virtual world. Mean- 
while those in Second Life 
watching the avatars perform 
were also viewing video of the 
real thing streamed from a 
large screen behind the virtual 
"stage." And those in the stu- 
dios watching it live could also 
see what was happening in 
both via about 25 TV monitors 
set up around the space. 

Theupcom- ^■^^ 
ing Live Earth 
event is another ex- 
ample. In addition 
to holding concerts 




BUGGED BUNNY 

Where to even start? Apparently mere speak 
ers are no longer good enough anymore. Now 
they have to visually entertain you as well. 
Enter the Wassup Cyes, you read that right), 
a dancing speaker that works with any digi- 
tal MP3 player. Simply hook it up to your device, hit 
play and watch it get its groove on. 

In that respect, it's similar to the popular iDog and 
various other "interactive speakers" to hit the iPod ac- 
cessory market. The only difference is that it's shaped 
like a rabbit— sort of. 

The Wassup will be available in June in silver, blue, 
red and black for $25. —Antony Bruno 
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worldwide in multiple loca- 
tions, producers will air the 
event live online via MSN — 
where viewers can choose 
from several camera angles, 
interact with venue and city 
maps where the shows are 
taking place and even sub- 
mit their own user-created 
videos adhering to its green- 
friendly theme. 

Exactly how all this trans- 
lates to more revenue remains 
something that needs to be 
worked out. Acts can charge 
admission for both Second 
Life and Internet TV perform- 
ance, and sponsors might pay 
a premium for interactive ban- 
ners in Second Life shows as 
an extension to their visual 
banners at the live show. 

But before we can expect big 
bands and big sponsors to add 
such a multiplatform exten- 
sion to their upcoming tours, 
the experience needs a bit of 
work. As the initial Denver at- 
tempt shows . . . it's hard. 

- First, there's 

the time lag that 
has long plagued Second 
Life. Get more than 30 
avatars in the same 
space and people start 
losing clothes, the audio 
r skips and video load 
times get real jumpy, 
which makes it diffi- 
cult to seamlessly 
patch it into live 
feeds in real life. 
Tantra got around the 
problem somewhat by hold- 
ing the event simultaneously 
in 25 Second Life locations 
so no one would get over- 
crowded, but some venues 
still crashed. 

Which raises the second 
issue — ticketing. Just as in 



real life, friends in virtual 
worlds want to hang out to- 
gether, not get randomly as- 
signed to different venues 
based on which has the best 
refresh rate. So Singh hopes 
to build a reservation system 
that would apply a real-world 
ticketing structure to the 
virtual events. 

Finally there's the task of 
controlling the artists' avatars. 
Since the talent performing in 
real life can't exactly be at a 
computer manipulating their 
digital doppelgangers, some- 
body has to do it for them. But 
spontaneous actions like a flip 
of the hair or a Pete Town- 
shend windmill aren't exactly 
standard commands. They 
have to be preprogrammed. 
One option, though expensive, 
is to apply motion-capture 
technology to the artists per- 
forming in real life, which will 
control how their avatar 
responds as a sort of 21st- 
century cyber- marionette. 

But technology aside, the 
real X-factor is whether any- 
body will show real interest 
in attending virtual concerts. 
Close to 1,200 fans signed 
up to attend ManiaTV's 
event in Second Life, with an 
average of about 300 actually 
present at any one time. 
Meanwhile, some 40,000 
viewed it live online. 

That's a decent turnout for 
an event that had little mar- 
keting support. But Singh 
himself attributed it to the 
"hook" factor of it being some- 
thing new and different. But 
once that curiosity factor dies, 
will anybody still care? 
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For 24/7 digital news 
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BLUEBIRD 
IS THE WORD 
Nashville's Bluebird Cafe 
has opened a virtual live 
music venue within Sec- 
ond Life. The venue plans 
to bring nationally known 
acts and local favorites to 
perform in the virtual 
world, and will charge be- 
tween $3 and $10 for ad- 
mission. Artists initially will 
perform via streaming 
video in the Second Life 
venue. No word yet on 
whether avatar-based per- 
formances are pending. 

I'M WIDEAWAKE, 
IT'S MOGGING 
Music-based blog commu- 
nity MOG is hosting a con- 
test with Bright Eyes to 
give away an iPhone. New 
members to the MOG site 
are invited to create a page 
on the social networking 
service and upload their 
music collection list for all 
to see. As long as entrants 



have at least one Bright 
Eyes song in their collec- 
tion, they're then eligible 
to not only win an iPhone, 
but the band's label Sad- 
dle Creek Records will load 
the device with the entire 
Bright Eyes catalog. 

ZEROS, NOT HEROES 
The vastly popular "Guitar 
Hero" videogame has 
spawned a real-life band- 
Guitar Zeros. The group 
uses the guitar-shaped 
game controllers con- 
nected to laptop comput- 
ers to create acoustic and 
electric guitar sounds, 
along with drum machines 
and other digital noise- 
makers. The devices are 
shaped like a regular gui- 
tar, albeit smaller, but have 
a series of color-coded 
buttons on the neck in 
place of strings, as well as 
a toggle switch to emulate 
strumming. The group is 
based in San Francisco. 



Boy, oh boy, three 
entries this week 
are popular with 
the boys. Ciara's 
"Like a Boy" 
and Baby Boy join 
Fall Out Boy at 
No. 9. 
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His new duet with 
Jennifer Hudson 
moves 67-56 on 
Hot R&B/Hip-Hop 
Songs this week. 
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FROM MEXICO 

TO MADRID: 



CELEBRATING IS YEARS OF 

ALEJANDRO FERNANDEZ 




JOIN BILLBOARD AS WE SALUTE MEXICAN SUPERSTAR ALEJANDRO 
FERNANDEZ on one of the most prolific, successful and memorable 
careers in Latin Music! 



This special feature will recount Alejandro's past and we will be 
celebrating the June 26 release of VIENTO A FAVOR, his 15" solo 
album (18" album overall). We will also include an in-depth 
interview with Alejandro offering a first hand retrospective of his 
amazing journey to international fame and success. 



This Billboard Stars feature is your chance to commemorate the incredible 
career of Alejandro Fernandez and recognize the unique contributions he 
has made to the worldwide Latin music industry! 



CONT/,C,T 

GENE SMITH 

973 746.2520 

billboardi&igonesmitrientorpr isos.com 




Legal Mattel's 

SUSAN BUTLER sbutlerfo billboard.com 



Help Me, Rondor 

'Covermount' Leads To Beach Boys Legal Wrangle 



Brian Wilson must have a 
smile on his face. He is now rid 
of 18 legal claims that former 
bandmate Mike Love filed after 
a London newspaper circulated 
2.6 million free compilation 
CDs of Wilson's concert per- 
formances that included some 
Beach Boys songs. A U.S. fed- 
eral court ruled that Wilson 
didn't have to notify Love, or 
secure his permission, before 
the songs were used for 
the promotion. 

But then Wilson 
wasn't really involved in ■ 
the free-CD promotion 
anyway — the band's pub- 
lisher Rondor Music had die 
right to grant permission. The 
compilation was part of the fren- 
zied, competitive newspa- 
per publishing scene in 
London — one that is 
quite lucrative for 
music publishers. 

Shortly before the 
2004 release of Wilson's 
solo album "Smile," Big- 
Time. tv worked with Associ- 
ated Newspapers to compile 
a promotional CD. called a 
"covermount." 

Jeremy Fabinyl, executive 
director of U.K. mechanical 
rights society MCPS. explains 
that newspaper publishers will 
license and wrap a book, a 
poster or other free products 
with the newspaper (i.e. , mount 
the product on the cover) to in- 
crease its circulation. U.K. 
music magazines have often 
wrapped a compilation CD with 
their issues. But CD cover- 
mounts are relatively new to 
London's daily newspaper mar- 
ket, where about nine top pa- 
pers compete for readers. 

"A couple of years ago, the 
market had gone absolutely 
crazy for CD covermounts," 
Fabinyi says. "It's like a drug 
addiction for the newspapers 
because you put a covermount 
of high-quality sound record- 
ings that you give away for noth- 
ing, and you get an enormous 
boost in circulation. Then your 
competitor does the same. It's 
this incredible battle that raged 
for awhile." 

One music industry source 
says that in 2005, there were 
more CDs given away by U.K. 



newspapers than CDs sold in 
the country. But those giveaways 
generated about £\ 2 million 
($20.7 million) in 2005 publish- 
ing royalties collected by M C PS . 
Fabinyi says. 

For the "Good Vibrations" 
covermount CD, Associated 
Newspapers licensed from 
Sanctuary Wilson's rerecord- 
ings of some Beach Boys 



But Wilson's lawyers had evi- 
dence that the "consumer" was 
actually a client of Love's attor- 
neys, represented by them "in 
dozens of gender and age dis- 
crimination lawsuits filed 
against various businesses and 
nonprofit entities," the court 
wrote in a February order. He 
was nota "confused consumer." 
The court threw out the trade- 






, RRY MELLON, i 
harge of litigation for 
Wilson; Inset, top, 
BRIAN WILSON, 
bottom, MIKE LOVE 



songs from a live concert, 
along with some recordings of 
Wilson's own songs. Associ- 
ated also licensed the compo- 
sitions from MCPS, which 
represents Rondor, publisher 
of the Beach Boys' songs. 

But Love claimed that the 
covermount and related ads vi- 
olated his rights, damaged ex- 
isting and future sales of the 
Beach Boys' albums and con- 
cert tickets and tarnished the 
band's trademark. Love also ar- 
gued that his partnership with 
Wilson meant he had the right 
to approve any covermount. 

"This lawsuit wasn't about 
money," says Wilson's lawyer, 
Lee PhillipsofManatt, Phelps 
and Phillips in Los Angeles. 
The Beach Boys' members 
have a very litigious history. 

Barry Mellon, the Manatt 
partner in charge of the litiga- 
tion for Wilson, says that he 
had to whittle away at each of 
Love's 18 legal claims to ulti- 
mately get the case dismissed. 

Some claims were made 
under U.S. trademark law. 
Love's lawyers argued that a 
consumer who bought the U.K. 
covermount CD in the States 
from eBay was misled into be- 
lieving it was a Beach Boys CD. 



mark claims. 

Manatt's Eric Custer, who 

worked on the case with Mel- 
lon, says they had evidence that 
the covermount promotion ac- 
tually generated higher pub- 
lishing royalties than in the 
past and increased sales of 
original Beach Boys records in 
the United Kingdom. 

Still, Love argued that he 
had a partnership with Wil- 
son, and that Wilson there- 
fore owed him a higher duty 
of care (i.e., a fiduciary duty) 
to let him know about the pro- 
motion and to get Love's per- 
mission for that CD. 

But on May 10. the court 
granted a summary judgment 
for Wilson. Judge Audrey 
Collins wrote that Love and 
Wilson had a songwriting part- 
nership "in the colloquial sense 
of the term"; there was no legal 
partnership and no obligation 
to inform one another of their 
use of their co-authored songs. 
In fact, the court noted, Love 
himself had admitted to rere- 
cording some of the co-written 
songs several times without 
first informing Wilson. • -• • 
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For 24/7 legal news 
and analysis, see 
bill boa rd.biz/legal 



JUNE 2, 2007 I www.billboard.biz 



MARCIA OLIVAL 

'i00.864.7'j78 
maraaolival©yahoo.corn 



Billboard 





unnwi tni k/iz 


WWWBILLBOAR0.COM 


WWW BILLBOARD BIZ 



Co, 



UPFRONT 



LITTLE STEVEN'S UNDERGROUND gKr 


AGE 


mm 

9 4 

Bk. Ml 


•■M 


UAK 


AGE HSCK 




"Hie Indies 

TODD MARTENS tmartens@billboard.com 



All right, look, we've got a year and a half to the 
election, right? So let's cut to the chase, forget 
about the issues these clowns are going to be 
avoiding anyway, and get down to what really 
matters: the campaign song. 

So far we've got Chris Dodd with "Get Ready" 
(the Temptations); John Edwards with "Our 
Country" (John Mellencamp): Dennis 
Kucinich with "America the Beautiful"; Wes- 
ley Clark, who isn't in the race yet but, more 
important, has a song anyway — Johnny Cash's 
version of Tom Petty's "I Won't Back Down"; 



JOHN EDWARDS, left, campaigns to the tunc 
of JOHN MELLENC AMP'S Our Country ' 



Hillary Clinton's doing a contest on her Web 
site but she's partial to U2's "Beautiful Day" 
(Oh, yeah? Where?); and Barack Obama 
wanted to make a statement that songs are a 
distraction from the issues so intentionally 
didn't have one, and now all people are talking 
about is his tack of a song. 

Of course we all remember blasts from past 



COOLEST GARAGE 
SONGS 



]f COOLEST \ 
\ WORLD I 



DANNY SAYS 

FOO FIGHTERS / CBGB FOREVER 



2 



DANCE THE GO-GO 

THE BREAKERS / FUNZALO 



ICKY THUMP 

THE WHITE STRIPES / WARNER BROS. 



A 



BELIEVE 

THE CONTRAST / RAINBOW QUARTZ 



5. 



SAILOR'S SWEETHEART 

THE LEN PRICE 3 / WICKED COOL 



2. 



HERO OF NINETEEN EIGHTY 
THREE 

PEACHFUZ2 / TEENACIDE 

WEAPON OF CHOICE 

BLACK REBE L MOTORCYCLE CLUB / SONY 

MY HEART IS BEATING 

MARY WEISS / NORTON 



FREE AND FREAKY 

THE STOOGES / V IRGIN 

"DANCING ON THE LIP OF A 
VOLCANO 

NEW YORK DOLLS / ROADRUNNER 



campaigns (more than we do their speeches) 
such as John Kerry's "No Surrender" (Bruce 
Springsteen & the E Street Band), Howard 
Dean's "A Little Less Conversation" (Elvis 
Presley) and my personal favorite. Bob Dole's 
"Dole Man" (sung to the tune of Sam & Dave's 
"Soul Man"). 

As good as those are, let's face it — they're not 
particularly appropriate given the state of our 
country's ecology, homelessness, infrastruc- 
ture, schools, poverty, etc. 

So I'd like to suggest a few titles that give a 
more accurate picture for those 
guys jumping in late and needing 
a tune. 

How about "Liar, Liar" (the 
Castaways), "All Sold Out" (the 
Rolling Stones), "Sorry" (the 
Easybeats), "So Sad About Us" 
(the Who) , " I Take What I Want" 
(Sam & Dave), "I Had Too Much 
to Dream Last Night" (the Elec- 
tric Prunes). "Beg, Borrow, and 
Steal" (Rare Breed), "Somewhere 
Nowhere" (the Chesterfield 
Kings), "Wake Me Shake Me" 
(Blues Project), "Talk Talk" (the 
Music Machine), "Boom Boom 
Out Go the Lights" (Little Wal- 
ter), "Over Under Sideways 
Down" (the Yardbirds), "It Ain't 
Me Babe" (the Turtles). "Lies" (the 
Knickerbockers), "Dirty Robber" 
(the Wallers), "A Must to Avoid" 
(Herman's Hermits), "I'm a Loser" (the Bea- 
tles). "Can't Help Thinking About Me" (David 
Bowie and the Lower Third) "Deserted Cities 
of the Heart" (Cream) or "I Can't Give You Any- 
thing" (the Ramones). 

I'm pretty sure a few of those are still 
available. 

See you on the radio. .... 



COOLEST GARAGE 
ALBUMS 



BABY 81 

BLACK REBEL MOTORCYCLE CLUB / SONY 



2_ 
A 



THE WEIRDNESS 

THE STOOGES / VIRGIN 



GLITTER IN THE GUTTER 

JESSE MALIN / ADELINE 



NEW MAGNETIC WONDER 

THE APPLES IN STEREO / SfMIAN 



El 



CBGB FOREVER 

VARIOUS ARTISTS / CBGB FOREVER 



to 



ROCK AND ROLL BACKLASH 

THE WOGGLES / WICKED COOL 



YOURS TRULY, ANGRY MOB 

KAISER CHIEFS / UNIVERSAL 



TRAFFIC AND WEATHER 

FOUNTAINS OF WAYNE / VIRGIN 



Reissue Rescue 

Selling Old Music In Old And New Ways 



Even as the indie label sector tries to get a han- 
dle on the potential of new business models 
in the Internet age, there are still places where 
old-school practices reign. Few labels rely on 
the strength of the indie retail base as much 
as those that traffic in catalog and reissues. 

Check Seattle's Light in the Attic, a reissue- 
heavy label that distributes its own music and 
manages its retail network by loading up the 
car trunk for an ol'-fashioned road trip. The 
label isn't all old school, of course. It recently 
experimented with lighthearted marketing 
tactics like a coloring book contest, and co- 
founder Josh Wright notes that "digital sales 
are exploding," but tradition and a conserva- 
tive approach still rule the day. 

Without much money for co-op spending, 
"we still need to be face-to-face with stores," 
Wright says. "I've done three trips in the past 
few years, where I drive all the way to Philadel- 
phia and back." 

On May 15, the label rereleased two albums 
from funk soul diva Betty Davis, packaging 
the first two albums from the vibrant, scratchy- 
voiced singer with extensive liner notes and 
lively artwork. 

"We don't have a lot of advertising money," 
label representative Chris Estey says. " In fart, 
we don't have any advertising money. The 
money goes into whatever we can do on the 
retail level." 

And the retail landscape for catalog and reis- 
sue product isn't nearly as bustling as it was a 
few years ago. Chicago's Numero Group thrives 
on niche stores like the Windy City's 
Dusty Groove and 
New York's Other 
Music, with label 
co-founder Ken 
Shipley noting that 
a store-scribed re- 
view at a respected 
indie inspires more 
sales than a listen- 
ing station at a 
chain retailer. 




Light in the Attic 
rereleased two 
BETTY DAVIS 
albums in May. 



THE EP COLLECTION 

JOE MEEK / CASTLE 



DANGEROUS GAME 

MARY WEISS / NORTON 



K produced B*cxii<vely tt 



22 



I imh mi 

JWOOARAGI i 



BILLBOARD I JUNE 2, 2007 




"When we started, we believed we should 
spend $5,000 for co-op per record," he says. 
"Now, we're doing less than $500. We need 
sympathetic record stores. If we're selling 5,000 
records, we cannot afford $2,000 for co-op." 

That's why he's concerned about the closing 
of a number of key stores during the past few 
years — New York's Vinyl Fever being the most 
recent. Yet Numero Group seems well-prepared 
for any changes brought by digital distribution. 

The label sells downloads via its site with a 
cleverly designed digital store based on an in- 
terface with clickable record crates. Ryko- 
distributed Numero Group, which has focused 
heavily on soul compilations, also has a sub- 
scriber series, in which fans can plop down 
$100 to receive the six albums in Numero's 
line each year (think the Sub Pop singles club). 

In three years, Numero has about 380 sub- 
scribers. Shipley says, "That doesn't seem like 
a lot, but if you stack it up, and it's $100 per per- 
son, we've just created $38,000 in income. That 
essentially pays for our entire catalog releases 
right there. If we're looking to sell 5,000-10,000 
records, we're almost at 500 people, and that's 
nearly 10% of the people buying our records." 

Los Angeles-based garage label Alive Records 
relied a bit more heavily on Tower Records than 
Numero and Light in the Attic, and founder 
Patrick Bolssel says the label has been "ton- 
ing down" its reissues during the past two years. 
Yet Alive, which is closely aligned with Bomp 
Records, will soon begin a larger branding cam- 
paign for the latter, whose founder Greg Shaw 
passed in 2004. 

"There's a Bomp book coming out, and I 
have a feeling many of the bands in the book 
will get some attention," he says. "We're 
going to try to use Bomp a little bit as a 
launch pad for the reissues." On the hori- 
zon is a repackaging of early material from 
L.A. punk band the Weirdos, as well as 
Alive's reissue of Two Gallant's "The 
Throes," an act 
now signed to 
Saddle Creek. 
Boissel also just re- 
cently brought the 
Bomp mail-order busi- 
ness into the modern era 
with an online store that offers 
CDs and limited digital downloads at 
bompstore.com. Up and running for 
about two months, the site has 
more than doubled the mail- 
order business 
of Bomp. 
"Thank God 
it did," Boissel 
says. "That means 
people want these 
records and just can't find 
them in the stores." 



For 24/7 indies news 
and analysis, see 
blllboard.biz/indies. 
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Todd 
Patrick 



He books, promotes and hosts 
rock shows in some of the best 
out-of-the-way venues and 
spaces in New York. On a 
shoestring budget. Now, he has 
his eyes set on expanding the 
Todd P empire. 




When Todd Patrick was 16 years old, the brakes of his car gave out on a six-lane highway 
in Texas. The only way Patrick was able to stop the car was by flipping it onto the medium. 

Leaving the car unhurt— though covered with gasoline— the teenager was arrested 
on charges stemming from having a false age, 19, on his ID. But Patrick didn't scratch 
out his birthdate to drink: He simply wanted to get Into 18-plus rock shows. 

Patrick, now 31, laughs. "I used to be just one of hundreds of thousands of kids who are ripe 
to be moved by music." These days, such kids are his customers: Patrick, better-known as Todd 
P. has thrown nearly 300 low-priced, all-ages, roving avant-garde rock events across the 
New York metropolis during the last six years. His venue choices range from Williamsburg 
hot spot Studio B to deserted back rooms on the Lower East Side and obscure lofts in 
Queens. He cites his own desire to watch his favorite bands play for booking the gigs. 

He and his team of 14 interns work from his Long Island City apartment booking any- 
where from three to six shows per week and sending out updates to his 13,000 mailing 
list subscribers. Explicitly serving an audience he says has been priced out of seeing 
live music at larger venues, his average show draws 150-200 people, with tickets cost- 
ing $5-$8 (some are free). In the coming months, he will open a pair of his own clubs. In 
the meantime, Patrick has just launched the biweekly, all-ages show 'zine Showpaper. 




Is it difficult putting on nothing 
but all-ages shows in New York? 

It's really difficult. You don't have 
to circumvent liquor laws or any- 
thing, but the core of the prob- 
lem is the economics. Most clubs 
are organized by a cadre of in- 
vestors who put up a shit-ton of 
money with the goal of making a 
shit-ton of money. There's a lot at 
stake. They run their clubs like 
it's a war. So the idea of bringing 
in people to a bar or club that 
aren't drinking is perplexing to 
them and more trouble than it's 
worth as far as they're concerned. 
They don't think about the fact 
that these are the next genera- 
tions that will be at their bar 
drinking. So I work with estab- 
lishments that understand their 
potential for tapping this next 
generation, are hungry for new 
music and [w r ant] to be part of 
something. By the way. only about 
20% of the people who come to 
see my shows are under 21 . 

What are your major expenses? 
My investment is very small. The 
big thing you need is a PA — and 
that's it. Starting out. I'd take big 
advantage of Guitar Center's 30- 
day, no-questions-asked return pol- 
icy. Eventually. I bought a $500 PA 
system, for vocals, and bands bring 
their own amps. That means I can 
set up shop wherever and the bar 



is just happy that I brought in a 
shit-ton of people who are buying 
beers. I work with people who have 
the same goals and ethics as me 
and get to take home a ton of 
money from the bar. I take home 
10%, then split the rest between 
the band and the door guys, who 
are friends or interns. I run the 
sound. The house keeps the bar, I 
keep the door. 

Do you think regular rock clubs 
spend too much money? 
Absolutely, and it's easy to spend 
money on stuff you don't need to 
spend it on. Understandably, 
there's the matter of rent and 
union workers. But then when 
you're dropping $500 or more on 
a sound guy you don't trust? Or 
outrageous specifications on 
sound equipment that's going to 
make an indie rock guitar band 
sound just the same? Tricking out 
your space to look trendier. when 
people move along so quickly from 
trends? Indie rock is a cottage in- 
dustry. It's like the fashion or wed- 
ding industries, with a lot of 
money to be made and lost based 
on the fact that they assume you 
don't know what you're doing your- 
self. I don't make a lot of money. 
But 1 now make about as much as 
1 did wearing a suit as a financial 
analyst in midtown when I first 
moved here. 



What's your history in this 
business? 

I was booking shows at a coffee 
shop while I went to school at the 
University of Texas in Austin. After 
that. I opened Seventeen Nautical 
Miles, an all-ages spot, in Portland, 
Ore. I came here and worked in fi- 
nance. I didn't take a cut of the 
door for the first three years. All 
in all, I've been doing this for about 

I I years. 

What are some of the problems 
you see happening at traditional 
rock venues? 

First and foremost, we're in a coun- 
try where the rich are getting richer 
and the poor are getting poorer, 
and you're seeing an economy 
where only the rich can go to a rock 
show. Some arc paying hundreds 
and hundreds of dollars to see their 
favorite band. It's suddenly only a 
gilded class that can see anything 
Quality ar, d even for a heralded 
indie rock band like Wilco, you're 
going to pay $50 a person. And 
then these expensive shows, 
they're so tightly wound, it's not 
fun. I don't like velvet rope or VIP 
policies either. Everyone there is 
important. That kind of childish 
elitism is intolerable. It's just try- 
ing to bow to class divisions in 
what should be one of the most 
communal, audience-friendly 
experiences — a rock show. 



Most 
clubs are 
organized 
by a 

cadre of 
investors 
who put 
up a 
sfiitton 
of money 
with the 
goal of 
making 
a shit-ton 
of 

money. 



You've booked shows for acts 
like !!! (chk chk chk), Cat Power, 
Animal Collective, Lightning 
Bolt and Deerhoof at some 
pretty strange places. What is 
an example of one of your more 
Interesting shows? 
At South by Southwest this year, 
we threw a free party in a lot be- 
hind the Amtrak station at 2 a.m. 
with Spank Rock, Aa, Dan Dea- 
con. Kidz in the Hall and some 
other hip-hop acts. I didn't have 
to ask permission or get a per- 
mit. It was in the middle of 
nowhere, so nobody was going 
to complain. With all that. 600 
people still came out. It was also 
cool booking Matt & Kim and 900 
people coming out. A few 
months later, they sold out Bow- 
ery [Ballroom], a 550-person 
venue, and suddenly everyone's 
like, "Oh. wow, they've really 
made it now." 

In what other ways are you ex- 
panding the Todd P brand? 

I don't really think of it as a Todd 
P "brand." It's just the Todd P 
"guy." I am running around at 
nearly every show, hooking 
things up and dealing with the 
problems. Right now, I'm work- 
ing with some investors on se- 
curing permanent spaces for 
shows. These spots could serve 
as surrogate living rooms for kids 
in and out of town who are ex- 
cited about music. 

We also have a new biweekly, 
tabloid sheet called Showpaper, 
which will list all-ages. DIY 
shows and events in the tri- 
state area. While it won't carry 
the Todd P name, it is crafted 
by me and the people I work 
with. My ultimate dream is to 
get these things rolling, hand 
them off to people I trust, then 
opening up shop in Mexico 
City. Those kids down there are 
primed for these types of raw- 
rock shows. All of these goals 
serve a larger goal: to invite the 
nerds to the party. 
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When executives from Warner Bros. Records were 

looking to put together a bonus DVD to include in a special Wal- 
Mart edition of country singer Blake Shelton's latest album, "Pure 
BS," the label turned to an unconventional partner for visual 
footage — radio giant Clear Channel. 

The broadcaster's Online Musk and Radio (CCOMR) unit in 
late January had produced a special performance by Shelton at 
Starstruck Studios in Nashville as part of its "Stripped" series — 
an upstart video-programming initiative for the Web focused on 
acoustic performances by featured acts. 

A number of Warner's key Music Row executives were at the 
shoot — including VP of promotion Gator Michaels, VP of sales 
and marketing Peter Strickland, new-media VP Lynette Gar- 
bonola and A&R VP Bill Bennett — and they were sold on using 
it as a value-add. 

Five days later, Kelli Cashiola, an online marketing executive 
at Warner Bros., called Jenny Smythe. one of Clear Channel On- 
line's regional reps in Nashville, about adding the performance 
to the Wal-Mart retail package, which was due for a May 1 release. 

During the next 48 hours, amid dozens of phone calls and e- 
mails among Cashiola, Smythe, CCOMR VP of content Peter 
Harper and video director Mitchell Stuart, a deal was made. 



A Little More Than 
Two Years After 
Hiring Evan Harrison 
From AOL, The Once 
Fuddy-Duddy, 
Old-World Radio 
Conglomerate 
Clear Channel Has 
Emerged As An 
Online Power Broker 
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For Clear Channel, the request marked a first. The company 
was already making inroads with the major labels on partici- 
pating in the 18-month-old "Stripped." Warner Bros. Records 
Nashville had already teamed with Clear Channel on similar 
promotions for the Wreckers and Big & Rich. But no label had 
sought a monetizable use for the content before. 

No money changed hands in the deal, but it carried big upside 
for Clear Channel just the same. Not only was the radio giant re- 
ceiving validation for its video-programming efforts, but also as 
part of the agreement "Stripped" received branding on the CD 
art, the bonus DVD and in tags on the actual footage. 

Call it a sign of the times of radio's shifting role in the 
digital era. 

Just 24 months ago, most major radio groups, Clear Channel 
included, weren't even available for online streaming, let alone 
producing Web video. 

But since Clear Channel hired Evan Harrison away from 
AOL in November 2004 to head its digital strategy, the radio 
giant has been in the midst of a scramble to overhaul its stodgy 
image online and play catch-up with the leading music pow- 
ers on the Internet. 

Clear Channel, along with the radio business, finds itself under 
mounting pressure from all sorts of competitors, a group that 
includes satellite radio, iPods and a new breed of portable Inter- 
net radio upstarts like Slacker. The company's ability to adapt to 
new technology also is coming under greater scrutiny of late in 
the midst of a controversial buyout bid by a consortium of pri- 
vate equity firms lead by Bain Capital and Thomas H. Lee. 

This is the backdrop against which "Stripped" has emerged, 
syndicated nationally to the local Web sites of more than 1,000 
Clear Channel radio stations around the country. The program 
is one of more than a half-dozen new digital features Harrison 
and his team of 80 staffers have introduced as part of the com- 
pany's Web revitalization effort. 

Also in the mix: streaming radio, free on-demand streaming 
previews of upcoming album releases ("Sneak Peeks"), an emerg- 
ing-artist program ("New!"), music videos on-demand, artist- 
hosted video channels ("Video 6 Packs"), live concerts on-demand 
and even social networking. 

While on one hand, the company is simply bringing itself up 
to speed with features that the likes of Yahoo, AOL and MySpace 
already offer online, the transition is impressive given it is effec- 
tively delivering on functionalities that are anything but core skill 
sets of the radio business. 

Even more impressive is that the radio giant is making sub- 
stantial gains in its collective Web traffic in the process. And it 
is doing so by pushing its sites on-air to people who are trapped 
in their cars during the morning and afternoon drive hours. 
Advantage: terrestrial radio. 

"Radio is incredibly potent," Harrison says. "We saw an 
opportunity to make it a dual medium by making an event of 
something on-air while making it interactive online." 

Combined, Clear Channel station sites now rank sixth among 
online music properties (see sidebar, page 26) , with almost 1 1 mil- 
lion monthly unique visitors, according to Com Score/ Media Metrix. 
While that's still well behind the top tier of Yahoo (almost 22 mil- 
lion), ArtistDirect (16.9 million) and MySpace (16.4 million), it's 
rapidly closing in on AOL (almost 14 million) and MTV Networks" 
combined Web properties (more than 14 million). In fact, Clear 
Channel is almost neck-and-neck with MTV if you count only the 
latter's music-related properties. Meanwhile, the radio conglom- 
erate now gets more traffic than MSN's music portal. 

And in the core streaming radio business, Clear Channel has 
vaulted ahead of AOL as the No. 2 programmer during at-work 
hours of Monday-Friday from 6 a.m. to 7 p.m., with more than 1 
million cume or unique listeners — an almost 50% gain in Web 
listenership during the last eight months. 

Also surging is consumer use of Clear Channel's on-demand 
content, which has increased more than 90% since January to 
more than 6.5 million plays per week. The company credits that 
to the fact that in any given month it now claims content from 
the majority of artists in the top 20 on The Billboard 200 in 
any given week. 



24 I BILLBOARD I JUNE 2, 2007 




'We already had deep 
connections in local 
markets. We simply gave 
stations the tools for 
listeners to choose them 
at a computer.' 

—Evan Harrison 



All that growth is paying off for the company. The online di- 
vision has been the radio unit's fastest- growing source of rev- 
enue in 2005 and 2006 — reportedly accounting for approximately 
5% total revenue. The radio business reported first-quarter 2007 
revenue of more than $819 million, which would put digital 
revenue in the range of S40 million. 

THE MAN WITH THE DIGITAL PLAN 

Harrison is sitting in his midtown Manhattan office on a 
sunny afternoon in late April, proudly demonstrating the on- 
line unit's latest creation — a social networking site. 

A week earlier, the company had introduced the feature on 
more than a half-dozen stations around the country, includ- 
ing New York's mainstream top 40 station WHTZ (Z100). 
Harrison is giving Billboard a guided tour of his under- 
construction profile on Z1 00's take on the offering, the Z-Zone. 

He is still in the early stages of collecting friends and posting 
pictures. He plays a short user-generated video he just uploaded. 
The dip shows Harrison sitting on the couch in his office. He 
welcomes users to his page, while he changes his shoes. The 
scene is vaguely reminiscent of the opening "Won't You Be My 
Neighbor" sequence to "Mister Rogers' Neighborhood." 

That's no accident. Harrison sees big opportunity in help- 
ing listeners to Clear Channel's stations draw social connec- 
tions online. 

"The indicators are that people want to connect locally," 
he says. 

In its competition against rival Web portals, Clear Chan- 
nel is looking to differentiated features like social network- 
ing to make station sites more sticky with users. 

"Whereas an MSN or a Yahoo already has tens of millions 
of people coming online every day to [instant message] and 
get news, we're not the place you go to manage photos and 
e-mail. So we have to give people a compelling reason to dial 
up our URL," Harrison says. 

In the midst of the conversation. Warner Bros. VP of 
marketing Rob Gordon pops into the office to play Harrison 
cuts from upcoming releases from the White Stripes and 
the Smashing Pumpkins. Warner is hoping to work with 



Clear Channel to promote the acts online. 

The original programming that may spring from this im- 
promptu meeting is another key way Clear Channel is im- 
proving the appeal of its Web sites. And the eagerness of 
labels to participate is a sign that the moves are working. 

However, turning around Clear Channel's digital for- 
tunes has been anything but easy. When Harrison arrived 
at the company at the end of 2004, its stations' Web sites 
were a decentralized collection of locally managed proper- 
ties with cluttered design and more often than not, a lack 
of radio programming. 

Primarily, they were destinations to see pictures of on-air 
talent and register for contests and promotions. And they 
were awash in a hodgepodge of advertisements. 

In hiring Harrison, the company moved to create a new 
structure that would centralize Clear Channel's Web infra- 
structure, but give the stations the autonomy to separately 
brand, design and operate their online destinations. Stations 
would also have the freedom to program much of their sites 
on their own, but would also carry nationally syndicated pro- 
gramming developed by CCOMR. 

Given the immaculate layout of Harrison's seemingly paper- 
free workspace, decorated with framed Ramones posters and 
family photos on the walls, it's no surprise that one of his 
first pieces of business was cleaning up the visual presenta- 
tion of the sites. But just as urgent was ensuring that Clear 
Channel's biggest stations were streaming on the Web. 

Getting the local stations to buy into the concept that stream- 



ing their broadcasts was something they wanted to be doing 
was the company's first big hurdle under its new Web strat- 
egy. Many broadcasters at the time viewed streaming as a cost 
they didn't want to incur. Stations had made earlier forays 
into streaming in the late '90s and early '00s, only to later pull 
back after realizing the bandwidth and copyright royalty ex- 
penses associated with delivering content on the Web. At the 
time, the online advertising market wasn't offsetting the cash 
outlay. Nor was it geared toward the kind of local ad business 
that is Clear Channel's core revenue driver. There was also 
the issue of how to get credit for online listeners with terres- 
trial radio advertisers. 

However, as 2005 approached, the online ad market was 
in the midst of a takeoff, reaching a level of around 
$9 billion. And digital ad agencies were sprouting in re- 
sponse to the success Yahoo and Google were having sell- 
ing advertising. 

Clear Channel's radio division CEO John Hogan was de- 
termined to tap into that growing market regardless of pre- 
vious challenges and was willing to invest in streaming radio 
to make it happen. 

"We had to come up with an approach to talk to our audi- 
ence in a way that made sense for a company that at the time 
was still measured by Arbitron, which is a diary recall 
system," Harrison says. 

The answer the company came up with was to push online 
at-work listening as a new daypart (the time segments that 
divide a radio or TV day for ad-scheduling purposes). 
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Music's Web Masters ClearChannells 
Gaining Ground On The Biggest Names In Online Music 

Clear Channel's growing presence— and nearly 11 million unique monthly visitors— in the online world comes amid 
a shift in the Web traffic patterns of some of the biggest music-focused portals, according to data tracked by 
ComScore/MediaMetrix. Making hard charges in the space during the last 15 months are both familiar names 
(MySpace, MTV) and some surprises (ArtistDirect). And while Yahoo remains dominant, former powerhouses 
like AOL are showing declines in visitors. MSN has fallen out of the top five entirely; in April of last year it was 
third of all online music properties based on traffic rankings provided by ComScore. MSN is currently in the seven 
hole, down to some 9 million unique visitors from roughly 16 million 12 months ago. Billboard breaks down the current 
horse race among Clear Channel's competitors in the U.S. online music space, as tracked by ComScore": — BG 



YAHOO MUSIC 

Unique visitors: 21.9 million 
A year ago: 23 million 
Inside the numbers: Yahoo Music's 
traffic is at its lowest point in more 
than a year, but it continues to 
command a solid lead driven by 
the strength of its streaming radio 
and music video programming, 
combined with the overall popu- 
larity of Yahoo as a destination 
for everything from news to 
search to e-mail. 



ARTISTDIRECT 

Unique visitors: 16.9 million 
A year ago: 14.9 million 
Inside the numbers: With an online 
database of more than 500,000 
artists and millions of links, thou- 
sands of free music videos and 
downloads, and a full-service e- 
commerce solution offering artist 
merch as well as products from 
brands like Hurley, Dickies and Ben 
Sherman. ArtistDirect has quietly 
become one of the biggest music 
portals on the Web. It is also bene- 
fiting from peer-to-peer initiatives 
by its MediaDefender unit that redi- 
rect downloaders of decoy files to 
ArtistDirect Web sites. 



MYSPACE MUSIC 

Unique visitors: 16.4 million 
A year ago: 7.9 million 
Inside the numbers: The explosion 
in popularity for MySpace as a 
whole, now one of the biggest 
destinations on the Web, has also 
meant big surges in traffic for the 
social networking giant's dedi- 
cated music programming. In the 
last year-plus the company has in- 
troduced everything from listen- 
ing parties to music videos on de- 
mand to label-backed artist pages 
that preview new music. 
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MTV NETWORKS 

Unique visitors: 14. S million 
A year ago: 11.3 million 
Inside the numbers: MTV's sites 
are picking up greater amounts of 
traffic driven by a string of acqui- 
sitions, including Atom Entertain- 
ment, XFire, Y2M, iFilm and Neo- 
pets. MTVN is also developing 
more than 20 new "hyper- 
programmed" online channels 
around programming topics in- 
cluding music genres, celebrities, 
fashion, style and spirituality. 



AOL MUSIC 

Unique visitors: 13.8 million 
A year ago: 18.3 million 
Inside the numbers: Once consis- 
tently among the biggest players 
in online music running neck-and- 
neck with Yahoo in terms of unique 
visitors, AOL has seen wild swings 
in its traffic on a month-to-month 
basis as the company has trans- 
formed from a subscriber-based 
Internet access business to an ad- 
supported Web portal. 
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Dialed Up 

Clear Channel's lead as a destination for online radio is 
growing. Below, a snapshot of the unique monthly visitors 
for the top five radio sites. 
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The notion of at-work listenership is nothing new in the 
realm of the Internet. But when it comes to terrestrial radio 
and its interaction with advertisers, much of their business 
has been rooted in the ratings around the morning and af- 
ternoon drive times. 

To establish the new daypart. Clear Channel, within three 
months of Harrison's arrival, had all the stations in its top 25 
markets up on the Web and streaming. The company also reg- 
istered with ComScore/Media Metrix to measure its online lis- 
tenership. In addition Clear Channel standardized all the banner 
ad space it offered on its sites to conform with guidelines from 
the Interactive Advertising Bureau. 

At the same time the company worked closely with its sales 
force of more than 5,000 to ensure they could sell advertising 
against the programming and use the ComScore data as proof 
of its online reach. 

This was no small undertaking. For 
years, a majority of the company's sta- 
tions had been giving away online ad- 
vertising slots as a free bonus to 
sponsors who bought time on-air. Ban- 
ner ads were offered in all sorts of shapes 
and sizes. And in most markets there 
was only one specified person trying to 
sell Internet advertising. 

"We had to pull up the brake and es- 
tablish internally that there is a value 
online," Harrison says, "if we wanted 
to establish value, we had to stop giv- 
ing it away." 

Under the new system, the company 
was incentivizing its sales force to look 
at selling online in a more holistic fash- 
ion. It wasn't just a case of selling adver- 
tisers a banner ad. The goal was to 
package offers that called on sponsors 
to buy 15- and 30-second spots in addi- 
tion to a banner so listeners to stream- 
ing radio could hear a call to action and 
then click through on an accompanying 
banner to find out more information. 

Local advertisers — particularly com- 
panies like automotive dealers and 
direct-response marketers — took a 
quick liking to the offers and began buy- 
ing time online. 

Listeners came online, too. "The strat- 
egy from the beginning felt natural," 
Harrison says. "We weren't trying to force 
people to go to a new destination. We al- 
ready had a deep connection in local mar- 
kets with our listeners. We were simply 




Tor a lot of 
stations, the 
Web was an 
afterthought. 
Now it's a 
priority.' 

—Tom 
Poleman 



giving the stations the opportunity and the tools for listeners 
to choose them when they are behind the computer." 

With a revenue model in place and a growing audience for 
streaming radio, the company — now six months into its Web 
transformation — then set its focus on redesigning its Web sites, 
ramping up its label relationships and building its original- 
content initiatives. 

During the next year-and-a-half the company would roll out 
revamped destinations along with a series of on-demand offer- 
ings like "Stripped," "New!" and "Sneak Peeks." 

In each case the purpose of the program was the same — cre- 
ate content that could be syndicated to stations around the coun- 
try and would give on-air talent a reason to talk up special features 
on the Web site in an organic way. 

"That was a big step," Harrison says. "Up to that point radio 
hadn't been thought of as an outlet for anything but [real- 
time] programming." 

Clear Channel is now hoping to fur- 
ther improve that circular on-air/on- 
line relationship with its social 
networking efforts. 

The company plans to drive traffic to 
the social networks via the "listen live" 
Web radio streaming area on the flag- 
ship sites of the stations. 

As part of the initiative, each station 
that has a social network will introduce 
a new chat feature in the Web radio 
player that will feature profile pictures 
of social network members who are par- 
ticipating in the chat. 

Users will be able to click on the 
user profiles in the chat area to enter 
and explore the social network. Sta- 
tions will also promote the social net- 
works through on-air plugs and 
special stunts and promotions cen- 
tered around the sites. 

"That fully completes the circle with 
our listeners," says Tom Poleman, sen- 
ior VP of programming and marketing 
for Clear Channel/New York and Z100 
and one of the executives tasked with 
implementing the online strategy on the 
station level. "Back when we all started 
in radio we got into a dark room with a 
bunch of records and a microphone, and 
we thought we were communicating 
with our listeners. The reality is that was 
just one-way communication. Now, the 
process is a full, complete experience." 
The company hasn't yet established 



additional content or promotion deals with major and indie la- 
bels geared around the social networking sites. Harrison says 
Clear Channel envisions opportunities for everything from 
artist profile pages to special /exclusive content from artists that 
will be featured on the networks. 

It's just another way Clear Channel hopes to strengthen 
itself as a promotional partner with the recording industry. 

With most of the top 20 artists on The Billboard 200 featured 
on the Clear Channel sites in a given week, it's already the case 
that jocks almost always have something online they can ref- 
erence. And it's not just music stations benefiting. For special 
online features from superstar artists like Bruce Springsteen, 
even the company's news, talk and sports stations occasionally 
get in on the act of talking up on-demand programming fea- 
tures on the Web. 

The rise of Web programming also gives stations ways to 
more effectively expose the artists in rotation and even promote 
more artists to its audience than those getting played on-air. 

Suddenly all Clear Channel Web sites featured a listing of 
the last 10 songs they played on-air. And with the rise of sec- 
ondary programming streams, developed in conjunction with 
the company's high-definition radio efforts, Clear Channel has 
new outlets of exposure it can offer labels whose artists they 
can't get on the air. 

And with a growing slate of video offerings, the company 
has also been able to tap into a new source of revenue — local 
TV advertisers that are now buying time in front of playbacks 
of "Stripped" performances and on-demand videos. 

In the process, the company claims its online advertising 
growth rate is far outpacing the industry's overall 20%-30% 
expansion clip. Clear Channel is now doing business online 
with more than 10,000 customers and attracting many new 
advertisers locally in markets like restaurants and retail as 
well as automotive that may have not previously advertised 
with online radio. The company is in the midst of building a 
base of national advertisers, too, to supplement the core local 
ad business. 

In addition to creating programming features and advertis- 
ing opportunities, the company is also looking to change the 
influence that online has on the companies' overall perspec- 
tive by installing "online program directors" who sit at the same 
level as traditional PDs and are responsible for stations paying 
as much attention to the online product as the on-air product. 

"Years ago before CCOMR was built out, there was incon- 
sistency across all our stations online. For a lot of stations, the 
Web was kind of an afterthought and now it's a priority," Pole- 
man says. "We are miles ahead of where we were." 

"The goal remains to continue to build audience, bring new 
people in, have users spend more time with us online and start 
doing business with advertisers we haven't worked with be- 
fore," Harrison says. "All the trends appear to be moving in the 
right direction." •••• 
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BRAD PAISLEY'S CAREER KICKS UP A SERIOUS 
NOTCH WITH HIS LATEST TOUR AND NEW 
ALBUM, '5TH GEAR' BY DEBORAH EVANS PRICE 



Brad Paisley says he called his upcoming album 
"5th Gear" for a few reasons. It is his fifth album, 
and a half-dozen of the songs mention some sort 
of vehicle. And, he adds, the June 19 Arista re- 
lease is "an aggressive-sounding album . . . every- 
thing about it feels a little bit more intense than 
my previous albums.*' 

The title — and that growing intensity — just 
as well describe what's happening with Paisley's 
career and life right now. 

Case in point? Paisley just picked up his first 
top male vocalist trophy at the Academy of Coun- 
try Music Awards after several nominations. No 
small feat considering it's 
a field that includes such 
heavy hitters as Tim Mc- 
Graw, Keith Urban, Kenny 
Chesney and others. But 
Paisley is reaching the level 
of such superstars in more 
ways than one. 

His last album, "Time 
Well Wasted," has been cer- 
tified double-platinum and 
won album of the year hon- 
ors last year from the Coun- 
try Music Assn. and the 
ACM. And he's burning up 
the road on his Hershey- 
sponsored Bonfires and 
Amplifiers tour with Tay- 
lor Swift. Kellie Picklerand 
Jack Ingram. "So far in the 
first three weekends, every- 
thing is pretty much be- 
tween 50% and 60% higher 
than what we did last year," 
says his agent Rob Beck- 
ham, senior VP at the 
William Morris Agency. 

Last year was a breakout 
year, as Paisley ranked 
among the top 25 touring 
artists for the first time, 
ranking No. 23 among all 
acts in all genres. He 
grossed $28 million with 
total attendance slightly 
less than 700.000 from 97 shows. 

"We're traveling and touring in a way that 1 'd 
never dreamed possible." Paisley says. "That you 
could do it with this much fun and be out here 
with these kinds of bells and whistles blows my 
mind every night." 

Paisley has earned a reputation for having one 
of the industry's most innovative road shows. 
He includes animated videos in his perform- 
ance, which he creates himself, and he utilizes 
cutting-edge technology. "There's this unique 




TOP: BRAD PAISLEY onstage during 
the 42nd annual Academy of Country 
Music Awards earlier this month in Las 
Vegas. BOTTOM: Paisley shakes hands 
with GEORGE STRAIT after Paisley 
won the award for top male vocalist at 
the ACM show. 



moment where we've got Allison [Krauss] ap- 
pearing and the way we do it now is you'll think 
she's there," Pais lev says of the performance of 
"Whiskey Lullaby." his hit duet with Krauss. "It's 
like a hologram. It's really, really weird how she 
just walks out and starts singing." 

Paisley says he can see the growth at his gigs. 
"That's really obvious as we look out ( from the 
stage]," he says. "A guy that sells our merchan- 
dise out on the road says just in the first three 
weeks of this tour we're selling 40% more mer- 
chandise than we did last year. That's exciting 
because that's a combination [of] selling a few 
more tickets and at the 
same time people want to 
buy the stuff even more. I 
definitely feel like we have 
momentum on our side 
and things are going up." 

Radio is mirroring his 
touring success. His latest 
single, "Ticks," is one of 
the fastest-climbing tunes 
of his career, and sits at 
No. 4 on Billboard's Hot 
Country Songs chart. 
"People have an expecta- 
tion of Brad, and they 
know that he's the mod- 
ern-day Roger Miller." 
Sony BMG Nashville VP 
of marketing Tom Baldrica 
says. "He can write a 
phrase unlike anybody 
else, but what people will 
really appreciate about this 
record is it continues with 
Brad being Brad, but it 
just takes it to another 
place. Musically, from a 
production standpoint, it 
sounds bigger and better 
and fatter. There's more of 
Brad's guitar work and 
some stretches by him vo- 
cally. He has stepped up to 
the challenge of following 
up Time Well Wasted." " 
Paisley says the label almost came with a 
greatest-hits package this time, but opted for a 
new studio album instead. "The label was talk- 
ing about a greatest hits, but I felt I had things 
to say. I wrote the first few things and knew that 
we were really on our way to a whole album of 
material. I felt like we had what we needed, and 
I 'm happy with the outcome." 

The singer, who has a baby boy with his wife, 
actress Kimberly Williams-Paisley, says being 
a new father influenced the record and created 



a somewhat nostalgic feel. " 'Letter to Me,' was 
written to myself at 17 years old," he says. "1 re- 
alized later that — even though that was written 
in January before we knew whether the baby was 
a boy or a girl — it was written for my kid as much 
as it is for me because I think children are the 
closest thing we get to a second chance at things." 

Paisley wrote the song alone and admits it's 
very autobiographical. Aunt Rita, who is men- 
tioned in the song, was a favorite aunt who died 
of cancer. "So much of it is absolutely true," the 
West Virginia native says. "Mrs. Brinkman was 



my speech teacher and when I started speech 
class as a sophomore, I was petrified to get up 
in front of the class and talk. I couldn't do it and 
she encouraged me." 

As he did on his previous album, Paisley de- 
signed the cover. "As I look at the songs on this 
record, many are retrospective," he says. "There 
is a lot of looking back at high school and mis- 
takes and things that I've done as a kid. That's 
what the album cover represents. You have the 
one photo staring in one direction and the other 
sort of walking offin the distance the other way 
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backwards. Somehow it looked right." 

The new project features a duet with Carrie 
Underwood on the song "Oh Love." Underwood 
toured with Paisley last year and the two would 
sing "Whiskey Lullaby. 1 ' When he needed a fe- 
male voice for the new duet, Underwood was a 
natural choice. "I'm a huge fan of her singing. 
She's just tremendous and deserving of every- 
thing she's getting," he says. "When I heard that 
song, it flipped me out, [especially the line] 'Strong 
like a mother holds her child." If that doesn't ap- 
peal to me at this point, I don't know what does." 

Previous Paisley albums have included spe- 
cial guest appearances by George Jones, Lit- 
tle Jimmy Dickens and Bill Anderson as the 
Kung Pao Buckaroos. Jones is absent from 
the festivities this time around, but Vince Gill 
fills in and they join voices on a tune called 
"Bigger Fish to Fry." 

Paisley includes a gospel song on every album 
and on the new set he delivers the classic "When 
We All Get to Heaven." 

One thing fans won't hear on the new album 
is a reprise of "Waiting On a Woman." During a 
performance at Country' Radio Seminar, Paisley 
announced to media and radio programmers 
that the song, from his previous album, would 
be included on the new album and would finally 
be a single. However, plans changed. "We fin- 
ished the album and it had all these ballads that 
really fit the bill for what we needed." he says, 
"and I wasn't going to put 'Waiting On a Woman' 
on this album if there was a chance that it was- 
n't going to get singled." 

So now the game plan is for the song to be in- 
cluded on the next album, which will be a great- 
est-hits collection. Then it will be released as a 
single. " It's one of those masterpieces that rarely 
ever comes along and it will get its shot." he says. 

Fans will get a preview of the new album on 
Father's Day weekend when GAC airs a 90- 
minute special. "Brad Paisley 5th Gear." The pro- 
gram will include interviews and special 
segments taped at his farm as well as a recent 
concert filmed at the Verizon Wireless Amphithe- 
ater in St. Louis. 

Paisley's touring is only gaining momentum. 
"We're averaging between 12,000 and 13,000 a 
night at the amphitheaters, paid," Beckham says. 
"It's only going to get better. The on-sales we are 
having now arc going even stronger, especially 

in June and July." 

Baldrica feels Paisley's career is moving up 
another notch with the new album and tour. "I 
remember when Kenny [Chesney] headlined the 
No Shoes. No Shirt. No Problems tour," Baldrica 
says. "There was a feeling that he was in a dif- 
ferent place . . . you could see the crowd and you 
could see the energy and the electricity. This feels 
like where Kenny was when he really hit the 
launching pad." 

For now, Paisley is enjoying the ride. "It's a 
fun time to be me," he says. 
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A Day In The Life Of Hit Songwriter 
KARA DioGUARDI 

BY AYALA BEN-YEHUDA 
PHOTOGRAPHS BY DANNY ROTHENBERG 



Kara DioGuardi is a busy woman. Perhaps that should be expected for a prolific 
songwriter/producer with a hand in 19 hits on The Billboard Hot 100 (including 
Christina Aguilera's "Ain't No Other Man" and Kelly Clarkson's "Walk Away") and who 
has contributed to 28 top 10 albums on The Billboard 200 (by everyone from Avril 
Lavigne and Celine Dion to Santana and Enrique Iglesias). % After getting a political 
science degree from Duke University, the daughter of a congressman pursued a music 
career while selling ads for Billboard. Her love of music likely comes from her 
mother's side of the family, which includes several opera singers. "1 wanted to be an 
artist," DioGuardi says. "The only reason I became a writer is that no one would give 
me any songs." J As it turns out, she didn't need them. 




lOt SO A»Mfm At ArtHouse's weekly meeting, DioGuardi 
strategizes potential deals for her writers and gets the status 
update on pending ones as staffers Paige Parsons, Niki 
Watkins, Kara Britz and Christina Kline take notes for follow- 
up. ^ One of the most promising new areas for the 
company's writers is country music. A reciprocal deal with 
Nashville publisher Big Loud Shirt helped DioGuardi land 
cuts on Carrie Underwood's and Faith Hill's next releases. 
"We need to start setting up a Nashville trip for [Greg]." she says, referring to writer/ producer Greg 
Wells (Mika). J The idea, Finfer says, is to leverage the respective companies' relationships with 
pop and country labels: "We trade them on unique and special access. You're not sending the track 
to an A&R guy. And when [DioGuardi] goes, she can drag someone in with her." 



SltlS A.M. Another strategy is hooking up 
"topline," or melody and lyric writers, with track 
producers— either keeping it in the ArtHouse fam- 
ily or making new connections. DioGuardi is ex- 
cited about Dream, a topliner fresh off Rihanna's 
hit "Umbrella" with C. Tricky Stewart. "Can we fig- 
ure out a way to meet with him?" 

Writer Johnny Reid (II Divo) has expressed inter- 
est in working with DioGuardi; she suggests meet- 
ing with him and ArtHouse writer Emanuel Kiriakou 
(JC Chasez). "I don't always want to have to write 
everything," she says. "It's not where I'm at. I want 
to be focusing on the business." And the way to get 
more and more pieces of songs is "cross-pollinating 
all the writers . . . then they have a relationship." 

J 1:30 A.M. Show-and-tell time. DioGuardi holds 
up lyric sheets Miley Cyrus used in recording a two- 
disc set of Hannah Montana material and Cyrus' 
own songs. In red marker, Cyrus made notes per 
DioGuardi's instructions: "Don't slur." "Stay on 
rhythm." "Punk it out." "I'm going to get them 
framed," DioGuardi says with pride. 



llt-4S A.M. Writer/producer Ryan Leslie, whose 
catalog is administered by ArtHouse, signed 
YouTube sensation Mia Rose to his production com- 
pany. Should ArtHouse hook her up for co-writes 
and pursue publishing opportunities with her? 
"She's got good ideas. Let's agree to a week and 
test her out," DioGuardi says. 

iVOOJV "Where are the Austin songs?" an exasper- 
ated DioGuardi asks. She's referring to Austin Carroll, 
a contestant on "The One," a quickly canceled ABC 
singing competition on which she was a judge. After 
the show. DioGuardi let him stay at her house for two 
months and signed him to ArtHouse for publishing 
on the strength of "Better Off Alone," a soulful ballad 
he wrote. The track ended up on Katharine McPhee's 
album, but DioGuardi has repitched it to Tina Turner 
and Cher, hoping for a single. "Give Davis made a ca- 
reer of finding songs that slipped through the cracks 
and bringing them back," she says. 




1 P.M. DioGuardi recalls how 
her rapport with Nicole Scherzinger 
helped them write together. The 
Pussycat Doll had asked Dio- 
Guardi to look over her part on the 
Daddy Yankee track "Papi Lover." 
DioGuardi recalls the lyric went 
something like, " 'Papi lover, you 
are everything to me, I am noth- 
ing without you, I come to the 
door, I beg for you.' So I walk in, 
and I'm like, 'Dude, you are not writing that. You're a fucking hot bitch, and you are 
not begging for anything. These guys are begging for you.' And she's like, 'Yeah, 
you're right, fuck that.' So we rewrote it." (Scherzinger returned the favor, lending 
DioGuardi a bra to wear for an impromptu on-camera appearance: DioGuardi points 
out that she is currently wearing it.) 

I ; I .> §*. M . "Where do you want 
to go lyrically?" DioGuardi asks 
Theory of a Deadman vocalist/ 
songwriter Tyler Connolly over 
glasses of red wine. "It has to 
start from a place of truth." Con- 
nolly plucks out an insistent, 
scratchy riffand throws out some 
phrases that have been in his 
head lately. One phrase keeps 
coming up: "I told you so." Dio- 
Guardi tries it out in a soft growl; the two go back and forth, and gradually fill in the 
rest. "You're like a broken record that I have to play." "You never listen to a word I 
say." "1 got to listen to your bullshit all day." 

They mull over matching up the cadences, then Connolly observes: "Broken 
records spin, but they also spin the truth." 
"I like that," DioGuardi says. 

They try out a possible chorus — "I told you so-oh-oh" — and DioGuardi suggests 
places to break up the rhythm. Connolly says that unlike a one-on-one session, writ- 
ing songs with a whole band can be unwieldy. "There's so much battling." 
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Having found success in the pop world, Dio- 
Guardi founded ArtHouse Entertainment three 
years ago with her manager Stephen Finfer. In 
addition to her own K' Stuff Publishing, the com* 
pany administers, publishes and manages a sta- 
ble of established and up-and-coming songwriters 
and producers. ArtHouse aggressively pursues 
collaborations for them with hitmakers across dif- 
ferent genres while allowing labels to essentially 
offload A&R. 

"There's never been a bigger need for songs and 
producers," Finfer says. "Right now, there's less artists 
who write their own stuff, or at least don't collabo- 



From left, opposite 
page: DioGUARDI at 
the ArtHouse office, 
which also serves as her 
home; a staff meeting at 
ArtHouse with 
STEPHEN FINFER; 
DioGuardi writing with 
TYLER CONNOLLY of 
Theory of a Deadman at 
ArtHouse; DioGuardi 
meets to discuss 
working with producer 
RYAN LESLIE, left, 
on a new record by 
CASSIE, right. 



rate, than there has been in a very long time. You can 
just put your artist with us for a week or two and come 
out with a batch of songs and be almost done with 
your record." 

But DioGuardi's approach is also about mentoring 
other writers, whether they be teenage addicts at Los 
Angeles' Phoenix House (w here she built a recording 
studio) or promising pros like ArtHouse's first sign- 
ing Zukhan Bey (Jim {ones' "We Fly High") and new 
writer/Capitol artist Bruce Boniface. 

DioGuardi has also recorded with Eurythmics' Dave 
Stewart as Platinum Weird and sometimes sings back- 
ing vocals on tracks she co-writes for others. Her up- 



coming projects include albums from John Rich, Daniel 
Powterand Britney Spears. 

All of this leaves DioGuardi just enough time for 
finding a buyer for her 300-song catalog; shopping a 
pilot for a reality show around her songwriting ses- 
sions; composing music for an animated DVD based 
on a new line of dolls by Bratz maker MGA; writing a 
screenplay, "Baby Love," with a soundtrack; and gut- 
ting a 1920s house so her current home can be a full- 
time office and crash pad for her writers. Billboard tried 
to keep up with DioGuardi a week before she received 
her seventh BMI Award, and her first as songwriter of 
the year. May 15. 



HtliQ P.M. Over cake and ice cream for Kline's 
birthday, DioGuardi explains a way artists can hear 
themselves on her songs. "I just listen to what they 
have to say. Take the 'Dignity' record, the Hilary [Duff") 
record. We just talked about her life and based it on 
what she was going through every day. We sat down 
and were able to put her life into music in a way that 
she was happy with. Ultimately, isn't that my job as 
a songwriter?" 

4: 15 P.M. With her 
Chihuahua, Tiki, on her 
lap, DioGuardi returns 
calls on the drive to 
writer/producer Mitch 
Allan's (Daughtry) stu- 
dio. "So she likes the 
melody, she just wants 
me to hook up the cho- 
rus?" (It's Ashlee Simp- 
son's camp.) "She wants 
to play me a song and 
see if I can help her fin- 
ish it," DioGuardi ex- 
plains after hanging up. 
"Sometimes I nail It, 
sometimes I don't." 

4t3 0 PJ£ A nearby fire 
is busily destroying a 
swath of Griffith Park; a 
hot wind is kicking up and so are DioGuardi's allergies. 
Writer Brent Paschke is lagging on completion of a 
Santana track, and she's out of patience. "You have 
got to finish that now," DioGuardi says testily into 
the phone. "You're going to lose this opportunity." 




4:45 P.M. Allan and DioGuardi tweak a mix of a 
Nick Lachey song, "Coming Up for Air,'* before 
sending it to Jive/Zomba for possible inclusion 
on Lachey's next album. The rock sound is a de- 
parture for the pop star. "Before it goes out I need 
to make sure it sounds the way we all envisioned 
it," DioGuardi says. "Once they listen to it, that's 
it. They either like it or they don't." 

Allan proposes adding 
some more guitars ("I 
think it can be ballsier"), 
but one music bed seems 
a little long to DioGuardi. 
"It feels like there's sup- 
posed to be an incredible 
thing that comes after it, 
and it's just the chorus 
again," she says. 



4:55 P.M. Allan adjusts 
the track on ProTools as 
Tiki chews up Scher- 
zinger's bra, which Dio- 
Guardi has ditched on 
the sofa. If the track is 
used, it will get a more 
aggressive rerecord 
from Lachey, but for now 
DioGuardi steps into the 
booth to do a husky 
backing vocal. After lis- 
tening to Allan's mix, "You can't even hear that 
it's a girl," she says approvingly. 



it: SO P.M. The bra goes back on for a writing date with Leslie and R&B artist 
Cassie at Encore Studios, which still hasn't aired out the herbal odor of many a 
Dr. Dre recording session. 

DioGuardi joins a drowsy Cassie on a small couch and finds they have a similar 
affliction. "The worst thing about allergies is that they make you really tired," Dio- 
Guardi says sympathetically. 

Cassie says she'd like to write, but that Leslie usually comes up with material. 
"We should come up with something to write about," DioGuardi encourages. 

Leslie and Paschke have already started a bass-heavy, wah-wah synth track, onto 
which Cassie has recorded some vocals about a romance that doesn't get past e- 
mail. "It keeps coming around, but it never turns into anything," Cassie says. 

DioGuardi thinks for a second. "A revolving door, maybe?" With the track blast- 
ing, she maps out a chorus with her voice and hands: " My heart's not an open door 
. . . even if it was before ..." as she and Leslie serenade each other. "That's old- 
school right there," DioGuardi says with delight. 



w 



DioGuardi 



f> P.M. With the song finally on its way, DioGuardi looks around happily. "At 
four o' clock I was ready to kill myself." she admits. "But you get in a room with 
people that inspire you. and [youj feel rejuvenated." 
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MARTY STUART'S 
'COMPADRES' CELEBRATES 
A CAREER RICH IN 
MUSICAL FRIENDSHIPS 



Marty Stuart's new album "Compadres" is 
a collection of previously released duets, 
along with a few new collaborations. 
■ Arriving June 5 on the singer's Super- 
latone Records imprint through Univer- 
sal Music Enterprises, the album — from 
one of Nashville's most beloved perform- 
ers and champions of traditional country 
music — can be view ed as a career summa- 
tion that coincides with an extraordinary 
confluence of high-profile activities. ■ The 
Tennessee State Museum on June 5 
debuts "Sparkle & Twang: Marty Stuart's 
American Musical Odyssey," a choice 
selection from the singer's immense pri- 
vate memorabilia collection. 

June 5 also is the publication date of "Country Music — The 
Masters," a new book of Stuart's photographs of such country 
music greats as Johnny Cash, who graces the cover. (Stuart's 
first photography book " Pilgrims: Sinners, Saints and Prophets'* 
was published in 2000.) 

The following evening, Stuart will host his sixth annual Late 
Night Jam at Nashville's Ryman Auditorium, to benefit Musi- 
Cares. Stuart and his band, the Fabulous Superlatives, are due 
to host John Rich, Neko Case, Charley Pride, Eric Church. Pam 
Tillis and Porter Wagoner. 

Stuart has already played the inaugural Stagecoach Festival 
May 5-6, one of several live shows supporting the release of 
"Compadres." And he hosted a May 19 celebration of Wag- 
oner's 50th year as a performer at the Grand Ole Opry. Stuart 
also produced Wagoner's new album "Wagonmaster" as well 
as Kathy Mattea's forthcoming album "Coal," a collection of 
Appalachian mining songs. 

"I just didn't have time to really do a 'legitimate' studio 
album at the moment." says Stuart, explaining the "Com- 
padres" concept. 

"I'd actually done four records — 'Souls' Chapel,' 'Badlands' 
[both in 2005], 'Live at the Ryman' [2006] and another gospel 
record, 'Cathedral,' off at the side that's completed. So that's 
four pretty concentrated records. And then I just finished the 
photography book — 350 pages of glorious stuff — and the Ten- 
nessee State Museum exhibit, and Porter's and Kathy's records." 

So Stuart understandably jumped at the suggestion to take 
a look back at his many collaborations through the years, "start- 
ing with Lester [Flatt] and Johnny [Cash], and Merle [Haggard]. 






Connie [Smith], Steve Earle, B.B. King, the Staples Singers. It 
just kept going [to where 1 said), i did all that?' 

"So it's a legitimate record in every sense of the word, and I 
recorded a couple of new tracks [ Dallas Frazier's "Will You Visit 
Me on Sunday" with Loretta Lynn and the Who's "1 Can See for 
Miles" with the Fabulous Superlatives and the Old Crow Med- 
icine Show|. All of a sudden there was a completed circle, with 
the book and the museum exhibit — and also a career moment 
to look back at and go 'Wow.' " 

The additional tracks on "Compadres" include "Farmer's 
Blues" with Merle Haggard; "Doin' My Time" with Johnny Cash; 
"Rawhide" with Lester Flatt; "The Whiskey Ain't Workin' Any- 
more" with Travis Tritt; "Cryin", Waiting, Hoping" with Steve 
Earle; "Hearts Like Ours" with Connie Smith; "Trie Weight" 
with the Staple Singers; "Confessing the Blues" with B.B. King; 
"Let Us Travel" with Del McCoury; and "Move Along Train" 
with Mavis Staples. 

" It's an amazing collection of artists," says JeffMoskow, mar- 
keting VP at Universal Music Enterprises. "From B.B. King to 
Steve Earle, from Merle Haggard to Loretta Lynn, it's a star- 
studded CD — and that's exactly where an icon like Marty Stu- 
art deserves to be." 

This album celebrates "Marty's friendship and leadership 
in the American musical landscape." Moskow says. 



1 



Universal is using in-house and independent publicity via 
the Greenroom, a Nashville publicity firm. Coverage of "Com- 
padres" is planned online via Amazon and in such major print 
outlets as the Los Angeles Times. Chicago Sun-Times and Dal- 
las Morning News. 

TV and radio venues lined up so far include CMT and GAC 
programming, the Craig Ferguson and Conan O'Brien late- 
night shows and NPR's "All Things Considered." Stuart will 
do additional interviews during an extensive summer and 
fall tour. 

Universal is in discussions for a marketing campaign with 
the Home Shopping Network that coincides with HSN's in- 
creased emphasis on its entertainment division, and its recog- 
nition that Stuart — with all his current projects and his dynamic 
personality — is a perfect fit for its core target demographic. A 
proposal calls for HSN to feature exclusive Stuart merchan- 
dise that may include such items as signed CDs, photos, lim- 
ited edition releases and concert vacation packages. Associated 
merchandise such as Grand Ole Opry product and apparel by 
famed country designer Manuel (Stuart is a key customer) may 
also be included in the Stuart promotion. Confirmation of the 
plans is pending. 

The aggressive schedule of activities at this juncture in Stu- 
art's career is what M. Dottore Artist continued on »p34 
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MARTY STUART, with guitar, in black, 
joins PORTER WAGONER, in the coat 
of many colors, at the Grand Old Opry. 



from »p33 Management had in mind when it began rep- 
resenting the singer three years ago. 

"We had a lot of things in the kit bag," manager Marc Dot- 
tore says. "Here was a guy who wasn't on the radio so much 
anymore, so we had to come up with different strategies." 

With his new CD, book and museum exhibit, the Late Night 
(am and Stuart's production of "Wagon master," "we have a 
fool in the old and the new," Dottore says. "Then we realized 
that there is a moment in time in early ]une where we can cel- 
ebrate this unique, colorful artist who has taken a little bit of 
something special from each place he's been over the years 
and brought it all to who he is today." 

For Stuart, it all comes from what he 
calls his "Mississippi heritage." 

"So much of America's music sprang 
from there," says the Philadelphia, Miss., 
native, whose hometown is within 35 miles 
of Meridian, home of country music pio- 
neer Jimmie Rodgers. 

Stuart points to such Mississippi music 
notables as Elvis Presley, B.B. King, 
Tammy Wynette and Pop Staples among 
the state's rich legacy of American music 
figureheads. 

"I realized early on that I come from 
there, and that any form of music that's 
from there I could legitimately go to, and 
make a contribution," Stuart continues. "When 1 embraced 
that, I went beyond making music from one street, one town 
to the whole American roots system that's bigger than any- 
body's chart. I love that." 

A string-playing prodigy, Stuart was on the road with blue- 
grass/gospel group the Sullivan Family at age 12. After be- 
friending Roland White, the mandolin player for bluegrass 
legend Lester Flatt, at a 1971 bluegrass festival in Indiana, 
Flatt gave Stuart — then 1 3 — a job as rhythm guitarist. 

"Compadres" includes the Bill Monroe classic "Rawhide," 
which was Stuart's mandolin showcase number with Flatt 
and the Nashville Grass and is taken from a 1974 concert at 
Vanderbilt University for Flatt's "Live! Bluegrass Festival" set. 



'He has a 
foot in 
several 
different 
musical 
worlds.' 

-MARC DOTTORE, 
MANAGER 



"I hadn't heard that song in probably 25 years," Stuart says 
with a laugh. "1 listened and grinned the whole time. I could 
feel me trying, a young musician trying to find his way. A 
young musician being favored by the presence of so many ti- 
tanic figures. The word "blessed* comes to mind. I wish every 
musician could have the mentoring 1 did that shows on this 
record. Basically, they're the people that raised me." 

Flatt had recently split with his performing partner Earle 
Scruggs, who had gone off to form the more progressive Earl 
Scruggs Revue. Stuart teams up with Scruggs on the "Com- 
padres" track "Mr. John Henry, the Steel Driving Man, "which 
originally appeared on Stuart's 1999 album "The Pilgrim." 

"He's a great singer, musician, talker 
and entertainer and I've always enjoyed 
picking with him," says Scruggs. "He's a 
real asset to everything he does. We've been 
friends for 35 years." 

After his six-year stint with Flatt, Stuart 
played electric guitar with fiddler Vassar 
Clements in the band Hillbilly Jazz, and 
acoustic guitar with Doc and Merle Wat- 
son. He joined Johnny Cash's band in 
1980— before he turned 20. 

"The first two records I ever had were 
[by] Flatt & Scruggs and Johnny Cash." Stu- 
art says, "and the fact that I ever got to 
meet — much less play with and be lifelong 
family with and have them as mentors — is beyond under- 
standing." 

His "Compadres" collaboration with Cash. "Doin' My Time," 
was a Jimmie Skinner prison song that he used to perform 
live with Cash, and was recorded for Stuart's 1992 album, 
"This One's Conna Hurt You." 

Stuart's debut solo album was "Marty, With a Little Help 
From My Friends," released in 1977 for the Ridge Runner 
label. More substantial was his 1982 set "Busy Bee Cafe" for 
Sugar Hill. A self-titled album for Columbia came out in 1986. 

But it was his move to MCA that broke him commercially 
with 1989's "Hillbilly Rock" (thanks to the top 10 title track 
and two other hits, "Cry Cry Cry" and continued on >>p36 
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Here's to a remarkable career thus far and all the music yet to come. 

Congratulations, Marty! 
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from >>p34 "Don't Leave Her Lonely Too Long"). His 1991 
follow-up "Tempted" yielded another title track hit (along with 
fellow top 10s "Burn Me Down" and "Little Thing") and 
prompted Columbia to release his album "Let There Be Coun- 
try," which it previously had shelved. 

In 1992, Stuart became a member of the Grand OleOpry. He 
also released "This One's Gonna Hurt You," which featured the 
duet title track hit with Travis Tritt. He co-wrote and sang on 
Tritt's Grammy Award-winning hit "The Whiskey Ain't Workin'," 
which appeared on Tritt's 1991 album "It's All About to Change" 
and is now included on "Compadres." 

"There are so many things about Marty Stuart that make him 
unique, aside from his obvious and overwhelming talent as a 
recording artist, musician, songwriter, producer, etc.," says 
Tritt, who also toured with Stuart on the No Hats tour. 

" I don't think enough people give him enough credit for his 
accomplishments in alt these areas. 1 also don't think Marty is 
given enough credit for having been a successful part of the 
music scene for as long as he has been. 

"Guys like me that have been making records since the late 
'80s are still rookies compared to him," Tritt continues. "1 have 
learned so much from him over the years and I'm grateful for 
how our friendship has afforded me the opportunity to be close 
enough to learn. After all, with teachers like Lester Flatt and 
Johnny Cash, there is no question that Marty learned from the 
best." 

Stuart produced and co-wrote Connie Smith's self-titled 1998 
comeback album — and married the legendary country star. 
From that album, "Hearts Like Ours" has been remixed with a 
new vocal from Stuart for "Compadres." 

Stuart has been on a particularly creative roll in the last decade. 
"The Pilgrim," from 1999, explored the roots of country music 
in a concept album that featured the likes of Ralph Stanley, Em- 
mylou Harris, George Jones and Cash. In 2005. he launched 
his Superlatone imprint and the string of concept recordings 
now culminating in "Compadres." 

The two new songs on the new disc also have special signif- 
icance for Stuart. 

"I'd never recorded with Loretta (Lynn) — or cut a Dallas Fra- 
zier song," Stuart says, noting that his wife has mined the Fra- 




MARTY STUART, right, facing off here with JOHNNY CASH in 1981, recorded a duet with 
Cash on 'Doin' My Time' that has been rereleased on Stuart's new CD. 



zier catalog heavily. Of Lynn he adds: "She is such a treasure — 
that's the word for her — and it's wonderful being in her pres- 
ence." 

Stuart also recorded the Who song " I Can See for Miles" with 
neotraditional string band Old Crow Medicine Show, an act he 
first heard busking at an Uncle Dave Macon Days festival in 
Murfreesboro. Tenn. He later invited the act to play the Grand 
Ole Opry and has toured with the band. Stuart's link to the 
group also serves the vision of his management company. 

"A lot of these Americana and jam-band artists are doing 
Marty's thing," Dottore says. "We see him as a 'bridge.' He 
has a foot in several different musical worlds and because of 
that he's always involved in different kinds of projects. So we 



want to take all these 
ideas and continue his 
long career arc." 

Scott Munn, who works 
with Dottore at Stuart's 
management company, 
says the singer is "an 
American music icon, nat- 
urally encapsulating all the 
American roots musics: 
rock'n'roll, country, folk, 
blues, native — even a jazz 
vibe." 

Dottore wants to en- 
courage Stuart's work as a 
producer, a role that Wag- 
oner can strongly com- 
mend. 

"Marty said, 'It's really 
important to me that this 
is the best [album) you've 
ever done, and I want you 
to have all the time to work 
on it and get [the songs] 
the way where you sing 
them the way you want to.' 
" Wagoner recalls. 
"I don't know of anybody else who would give me that much 
time — and that meant an awful lot to me and showed me the 
kind of man he was and showed me what his thoughts of me 
were," he says. 

Stuart has served six terms as president of the Country 
Music Hall of Fame and Museum's board of directors. He has 
written about music and culture for publications including 
the Oxford American. He has earned an honorary master's 
degree in Lakota Leadership from the Oglala Lakota College 
in South Dakota. 

"And he's only getting started." Munn says. "There's a whole 
second half coming, with projects in the air right now that we 
don't even know about." •••• 
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UNK'S MOBILE FUNK 

Hip-hop newcomer 
specializes in ringtones 



THIS YEAR'S MODELS 

Extensive reissues from 
Elvis Costello's catalog 



ALDEAN, AGAIN 

Jason follows up his 
963,000-selllng debut 



A SON'S QUEST 

Hector Montaner, out 
of his dad's shadow 



GHOST WRITER 

Amanda co-pens big 
hits, runs her own label 
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'Courage' Marks Singer's C>Jh 
First Album In Eight Years 



The earth started shaking when Paula Cole and Bobby Colomby 
first met — literally. "It was 1994, and I had just seen her perform 
for the first time in Los Angeles," Blood, Sweat & Tears co-founder 
Colomby says. "I went backstage to be introduced, and as we shook 
hands, things started rattling. It was an earthquake." 

Years later, a reunion between Cole and Colomby would again 
be accompanied by some serious shifting, if this time only on 
a metaphorical level. "In 2004, 1 got an e-mail from Bobby want- 
ing to know what I was up to," Cole says. "I had last seen him in 
'97, and I was in a far different place. I wasn't doing music any- 
more, and 1 told him 1 wasn't sure I ever wanted to again." 

Although she did not cut ties with Warner Bros, until 2003, 



Cole had walked away from the business years earlier after her 
third release failed to match the success of its predecessor, 1996's 
"This Fire." That album catapulted Cole into the spotlight, earn- 
ing her two hit singles and several Grammy Award nominations. 
It has sold 1 .64 million copies in the United States, according to 
Nielsen SoundScan. 

Cole says she had "worked brutally" in the years between her 
1994 debut "Harbinger" and 1999's "Amen," but never felt she 
"was seen for the depth of my musicianship. I felt like a race horse 
forced to plow a field in the pop market, and I realized I was hurt- 
ing too much. All I could do was stop caring." 

Cole left New York for Los Angeles and turned her attention to 



a marriage and raising a child, but was soon faced with manag- 
ing her daughter's severe asthma and an increasingly troubled 
relationship with her husband. With superb timing, it was then 
that Colomby stepped back into the picture. " I wanted her to sing 
on an album 1 was producing," Colomby says. "1 called her man- 
ager only to find out he was no longer managing her. He was 
very cryptic. He just said. 'Paula could use a friend.' " 

Colomby was shocked when he reached Cole. " I had no idea 
she hadn't been singing. I thought that was crazy," he says. Con- 
vinced she was too good to quit, he persisted until she agreed 
to do a session. Cole says Colomby was "so ebullient, positive, 
that it was like the sunshine was coming back into my life. It was 
fun and refreshing working with him. I had a realization that at 
the heart of it, I did still care." 

Cole soon started co-writing new material with a select group 
of songwriters, and. in the meantime, Colomby inked her a new 
deal with Columbia. A finished album, aptly titled "Courage," 
ended up sitting on a shelf as Sony and BMG merged, but ulti- 
mately found a new home at Dccca/Universal. 

Universal Music Classics/Decca Label Group GM Paul Foley 
says, "We are now signing artists directly to Decca in the U.S., 
which marks a new phase for us. And Paula is our top priority 
artist to launch this new phase." 

Cole says the deal with Dccca is "a blessing," in part because 
the label is more "adult-oriented," thereby better-suited to the full 
range of her talent. "This album isn't constrained to three-and- 
half-minute pop songs or to one style," she says. 

"Courage" runs the gamut from such classy smooth jazz-tinged 
entries as "Lovelight" to such Southern gothic-tinged affairs as 
"Comin' Down." Elsewhere, gentle bossa beats and lovely acoustic 
shuffles seem well-suited for AC or adult top 40 radio. First sin- 
gle "14," meanwhile, steadily builds its graceful midtempo to a 
fiery final verse: "This mighty woman's ready tocxplode/Fire here 
below the surface of my volcano." 

The album's diversity may prove a marketing challenge, espe- 
cially at radio, but Foley says. "By no means do we think this record 
is dependent on radio. We think the press campaign is really the 
major driver. People will want to know where Paula's been, and 
we're saying, 'She's survived, she's back, and she's better than 
ever. And you can hear all of that in the music.'" 

Decca launched "14" at triple A instead of adult top 40 or pop, 
feeling that the "slow-building" nature of the format would work 
to Cole's advantage. 

The label is also counting on live performance to drive sales. 
" I went to the showcase she did in February at Berklee College 
in Boston — you would never have thought she'd been off the 
road for so many years," Foley says. "It certainly gave us the con- 
fidence that when she gets out there, that will strengthen our 
marketing effort." Dates are still being lined up, but Foley expects 
Cole to tour through the summer and says the "Courage" cam- 
paign will run into 2008. 

Cole ruminates, "I'm a 39-year-old woman in a sexist, ageist 
business given a golden second chance, and I'm profoundly grate- 
ful for that. I hope music continues to bring me joy. And I hope 
people still want to listen." •••• 
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»>'HOT' IN HERE 

Norah Jones, Cat Power, 
Bright Eyes, the Black 
Keys and Willie Nelson 
have been tapped to 
perform new songs 
written by Jesse Harris for 
the soundtrack to the 
Ethan Hawke-directed film 
"The Hottest State." The 
album will be released 
Aug. 7 via Hickory 
Records, and also features 
contributions from Feist, 
M. Ward, Emmylou Harris 
and Brad Mehldau. Harris 
has a small role in the film 
as well. 

>»MAKE LIKE 
'PAPER' 

Yellowcard has set a July 
17 release date for its 
third Capitol album, 
"Paper Walls." As were 
the band's first two full- 
lengths, the new album 
was produced by Neal 
Avron. "Paper Walls" is 
the follow-up to 2006's 
"Lights and Sounds," 
which peaked at No. 5 on 
The Billboard 200. The 
title cut reached No. 4 on 
the Modern Rock chart. 

»>PORTISHEAD 
FOR CHRISTMAS 

Absent from the music 
scene for years, U.K. rock 
act Portishead will curate 
and perform at All 
Tomorrow's Parties' 
Nightmare Before 
Christmas festival, to be 
held Dec. 7-9 at Butlins 
Holiday Camp at 
Minehead, England. At the 
gig, Portishead will unveil 
new material intended for 
its first album since a 1997 
self-titled effort. In the 
time since, vocalist Beth 
Gibbons released a 2002 
collaboration with Rustin 
Man, "Out of Season." 

»>NEW 'SHAPE' 
OF THINGS 

To celebrate the 10th 
anniversary of its 
sophomore album, "The 
Colour and the Shape," 
Foo Fighters will release 
an expanded edition of 
the project July 10 via 
Legacy/RCA. In addition 
to the original album on 
its first disc, the new 
version will feature covers 
of Killing Joke's 
"Requiem," Gary Numan's 
"Down in the Park" and 
Gerry Rafferty's "Baker 
Street," plus the B-sides 
"Drive Me Wild," "Dear 
Lover" and "The Colour 
and the Shape." 

Written by Jonathan 
Cohen. 
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Quik Change 

Veteran DJ Back On The Radio With AMG As The Fixxers 



Few people have better beats, or better hair, than 
one of my favorite producers, DJ Quik. His new sin- 
gle, "Can U Werk Wit Dat," with AMG, under the 
moniker the Fixxers, is climbing up the Hot R&B/Hip- 
Hop Songs chart (No. 76) as well as R&R's Rap radio 
chart (No. 18). 

"This isn't going to be a DJ Quik record— it's going 
to be a Fixxers record," AMG says. "We're here to 
make good songs. 'Can U Werk Wit Dat' doesn't 
sound like a California record." 

Though the track began as a ringtone one-off, 
Interscope quickly offered the pair an album deal. 
"Can U Werk Wit Dat" was recently added to MTV 
Jams as "Jam of the Week." With spot dates across 
the country, the guys plan to stop touring in a few 
weeks, hunker down and finish the record, slated for 
release in the fall. 

"Honestly, it's just good music for the time being," 
DJ Quik says. "It's fun, and I have one piano piece 
that's a little spiritual. But it's all very minimalist." 

Quik, AMG and longtime collaborators Greedy 
Greg and Hudson Baxter have also launched a pro- 
duction company, Dirty West. They'll be looking for 
artists in the long term. 

"With Dirty West, we're doing the production 
first," Quik says. "When the artists come, we'll turn 
the lights on for them." 

Meanwhile, Quik and AMG have been produc- 
ing tracks for Rick Ross, Yung Joe, Wyclef Jean, 
T.I. and Young Jeezy. Quik also may have found 
someone, P Traxx, to carry the California pro- 
ducer's torch. 



"I've been educating P Traxx about the 
studio and how to get around it," Quik 
says. "Just teaching him about the SP12 
and the MPC 3000. Give him a few 
months and he's going to be a knockout. 
Well, maybe I'm not giving him the torch, 
but I'll be sharing the torch." 

BANNER TO THE WORLD: Although 
David Banner has been quiet for a 
while, it's not because he hasn't been 
busy. Rather, he's been doing some 
soul searching. 

"2006 was the worst year of my life," 
Banner says. "2007 has been the best 
year of my life. I've learned to say no 
and not take on everyone's problems. 
My father had brain and lung cancer, 
and I had high blood pressure because I was 
working 18-hour days. You have to value the per- 
son you are." 

Banner was one of the first rappers to respond 
to Hurricane Katrina by giving out his own clothing 
to victims. But now, he'd like to help those less for- 
tunate by helping himself onto a bigger platform 
to give back. 

"I took on too much responsibility," Banner says. 
"I did volunteer work for six months for Hurricane 
Katrina but my own business wasn't right." 

Now, Banner is focusing on his new album, "The 
Greatest Story Ever Told," slated for release by 
summer's end. With production from himself along 




with Nittf, Cool 8 Dre, Akon and Get Cool 3000, 
he's also wrangled features from Chris Brown, Jim 
Jones, UGK, Snoop Dogg, Lil Wayne, Carl Thomas 
and Xscape's Kandy. 

"I have a tendency to want to change music," 
Banner says. "But I realized that people just want 
hits. The ladies want a 'Play,' I made a 'Cadillac on 
22's,' and I made a few 'Like a Pimp' records. I did a 
rock song that's probably going to get me hung. 
Let's just say the record was written three years 
ago— it's just truthful." 

Banner has also logged time behind the boards 
of late with Famlay, Lil Wayne, Snoop, Brown and 
the Shop Boyz. •••• 
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The Ringtone King 

When Unk topped urban radio charts last fall with his dance ditty "Walk It Out," 
inspiring folks across the country to walk bow-leggedly on beat, few industry peo- 
ple thought he would make it to a second single. But this month, "2 Step" claimed 
the No. 1 spot on Billboard's Hot Ringtones chart after just four weeks, the chart's 
fastest climb in 2007 thus far. "2 Step" has sold 307,000 digital copies and 
425,000 ringtones, according to Nielsen SoundScan and RingScan, and is 
now No. 21 on the Hot R&B/Hip-Hop songs chart. Meanwhile, "Walk 
It Out" has chalked up 1.02 million downloads and 1.51 million 
ringtones. while demonstrating remarkable staying power — 
It spent 43 weeks on R&R's rap radio chart. 

"We picked up 'Walk It Out' because of the Oomp 
camp's immense popularity in Atlanta," Koch VP of 
special markets Bill Crowley says. Big Oomp Records 
is an Atlanta record, publishing and production com- 
pany. Unk had joined Oomp's fold after building a name 
in the local club scene. "When we released the album 
in October. 'Walk It Out' was a big hit in Atlanta." But 
Koch heard the song and the album as more than just 
a regional smash. 

So in September 2006 the label joined both with mo- 
bile partners Zingy, Hudson. Moderati and 9 Squared — 
owner of mobile company the Mob — to peddle "Walk It 
Out" as a ringtone. And even before many urban radio sta- 
tions and video outlets added the song into their rotation 
9 Squared pulled together TV spots pitching Unk's ringtone on 
BET and MTV2. The ringtone spent 1 7 weeks in the Hot Ring- 
Masters' top 10. and its success gave Koch radio representa- 



Unk's Second Single Follows His First To Mobile Success 

tives a ready-made argument in convincing programmers to 
add "Walk It Out." iTunes also jumped on the Unk band- 
wagon last September, and within weeks the track ranked 
No. 1 on its rap chart. Last November, the track peaked at 
No. 2 on Hot R&B/Hip-Hop Songs and reigned at No. 1 on 
R&R's Urban radio chart for three weeks. Now "2 Step" has 
followed in the debut track's path. 

" '2 Step' grew from all of the DJ and radio program- 
mer relationships we built while working 'Walk It 
Out.' " says Big Oomp, CEO of the company that 
shares his name. "Also, his record is fun, and there 
aren't any fun records out now. Unk grabbed all those 
different age groups on 'Walk It Out.' and they kept 
going with him." 

"Words can't describe how all this feels." Unk says 
over the phone from Atlanta. "I've also got the 'Walk It 
Out' remix [with] T-Pain, Jim Jones and E-40, which is 
still getting spins. It's all a dream come true." 

Unk's album "Beat'N Down Yo Block!" has sold only 
47.000 units, according to Nielsen SoundScan, but he's 
i shooting a clip for his third single — either "Hit the 
k Dance Floor" or "Beat'N Down Yo Block!" — shortly. 
F\ The Oomp camp also has a reality show, featuring 8- 
year-old child producer Big Corey, planned for BET 
later this year. And Unk is now recording his second 
album, "Got the Block on Lock," to be released first- 
quarter 2008. 
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PUMP IT UP 

Costello Reissue Program Benefits From Artists Involvement 



Elvis Costello fans can't com- 
plain about "No Action" when 
it comes to his catalog. 

The Rock and Roll Hall of 
Famer, who is celebrating his 
30th recording anniversary, last 
year struck a deal with Univer- 
sal Music Enterprises (UMe) for 
what label president Bruce 
ResnikofT calls "a multipronged, 
multiyear, multifaceted series" 
of reissues and special compi- 
lations, which is being done 
with Costello's full cooperation 
and involvement. It began with 



the May 1 release of "The Best 
of Elvis Costello: The First 10 
Years" and "Rock and Roll Mu- 
sic," as well as the reissue ofhis 
first 1 1 albums in their original 
form — and for the first time dig- 
itally — with codes that allow 
buyers access to a wealth of In- 
ternet-based bonus material. 

"What we're trying to create 
is the complete Elvis story over 
the next few years where people 
can effectively appreciate Elvis' 
different styles of music," 
ResnikofFsays. "While we're try- 



ing to do things that will satisfy 
the traditionalists and the hard- 
core Elvis fan, a big part of our 
strategy is also to seduce music 
fans who have not traditionally 
been among that hardcore 
group." 

Costello, who owns his re- 
cordings and licensed them to 
UMe, is not an artist who rou- 
tinely delves into his past. "I 
know most of the records by 
now," he says, "so I don't listen 
to my own records very much." 
But he appreciates UMe's ex- 



pansive and detailed plan for 
bringing his three decades of 
recordings to the marketplace. 

"There's a number of differ- 
ent ways you can focus people's 
attention," Costello says, "par- 
ticularly people who are listen- 
ing for the first rime. There's a 
:ot of songs, a lot of 
records in a short 
period of 
time — even if 
you just con- 
sider the 11 
records that 
are being reis- 
ued now. That's 
quite a lot of mate- 
rial. So [UMe] offers a broader 
choice for the people who have 
maybe heard your name but find 
it a little intimidating, this big 
pile of music, and they don't re- 
ally know where to start." 

"The First 10 Years" and 
" Rock and Roll Music"— the lat- 
ter of which features rarities 
such as an alternate take of 
"Honey, Are You Straight or Are 
You Blind," live versions of "You 
Belong to Me" and "Mystery 
Dance," and a demo of "Wel- 
come to the Working Week" — 
are the first of several 
"thematic" compilations UMe 
plans to release in the program. 
Resnikoff says that other 
themes are still being decided 
upon, but they'll likely focus on 
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Finding 
A Muse 

Bloomberg Channel Giving 
Jazz A Boost 



Who would guess that jazz is alive and well at Bloomberg 
LP's new midtown Manhattan headquarters, a place domi- 
nated by the pulse of the financial marketplace? The com- 
pany, founded by Michael R. Bloomberg before he became 
New York's mayor, stands as one of the global leaders in pro- 
viding information, data and analytical software to the finan- 
cial community through its real-time marketing Terminal in- 
stallation that accesses Bloomberg's various media platforms. 

But lesser-known is its largely under-the-radar cultural arm, 
Bloomberg Muse, which covers a range of arts topics on its 
Bloomberg News wire service and radio and TV outlets. Increas- 
ingly given short shrift by demographic number crunchers, jazz 
is enjoying significant exposure on Muse. 

"Jazz Is a part of America's history," says Manuela Hoe I - 
terhoff, a Bloomberg Muse executive managing editor and 
one-time Pulitzer Prize-winning critic for The Wall Street 
Journal. "I'd rather not waste brain cells on what Britney 
Spears is doing. Our audience is more interested in reading 



and hearing about unusual jazz or opera singers." 

Hoelterhoff estimates the Terminal has 300,000 sub- 
scribers. 'The people who sit on boards of cultural institu- 
tions are likely Bloomberg customers" she says over lunch 
in a glass conference room overlooking the spaceship-like 
inner architecture of the building. "They're also the people 
who sit in the expensive seats. Providing information to 
them seemed logical." 

Hoelterhoff says Muse, which launched three years ago, is a 
work in progress. When Bloomberg News editor-in-chief Matthew 
Winkler hired her, one of her first recruits was Paris-based In- 
ternational Herald Tribune jazz writer Mike Z werin Muse's birth 
also coincided with the genesis of Jazz at Lincoln Center's new 
performance space, which Hoelterhoff says was instrumental in 
weaving jazz into the Bloomberg cultural fabric. "A lot of 
Bloomberg people are on the board there, so we offer a service 
to them," she says. "Plus, Wynton Marsalis Is such an articulate 
spokesperson and accessible. He reinforces what we do." 

One of the key tenets of the overall Bloomberg philosophy 
is philanthropy, which crosses into jazz territory with New York- 
based writer Patrick Cole's coverage of such organizations as 
the Jazz Foundation of America. "We're always trying to break 
stories on how music, and jazz In particular, Is supported," he 
says, adding that crossing media platforms at Bloomberg is 
seamless because the Muse team works under the same roof. 

Bloomberg Radio, whose flagship station is WBBR New 
York, syndicates reports to 750 radio stations in the United 



'What were trying to create 
is the* complete Elvis story 
over the next few years/ 

—BRUCE RESNIKOFF, 



UNIVERSAL MUSIC ENTERPRISES 



both musical directions and 
lyrical concepts. 

UMe also plans to release 
deluxe edition packages of sev- 
eral Costello albums, starting 
with a 30th anniversary com- 
memoration ofhis debut, "My 
Aim Is True," this fall. Costello 
says he and the label have just 
started "delving down into the 
Cornish tin mines where the 
tapes are held to find out what 
has been left under a rock" for 
that project. Resnikoff says that 
the company is thinking about 
a deluxe edition of 1978's "This 
Year's Model" in 2008, along 
with others at appropriate in- 
tervals. The vault-plundering 
could also result in some full- 
length live albums. 

Costello has agreed to exten- 
sive catalog programs before, 
in the mid-'90s with Rykodisc 
and just a few years ago with 
Rhino. Those releases featured 
second discs and scores of 
bonus tracks, but Costello says 
the U Me program , focusing on 
his albums in their original 
form with bonus material 



housed online — where it can 
change as additional record- 
ings arc discovered — appeals 
to him more. 

" I think it was possible for a 
number of years to buy every 
last note pertinent lo each of 
the records in my catalog," 
Costello says. "Now it isn't 
going to be, and 1 think that's 
all right." 

ResnikofT, meanwhile, says 
Costello's involvement in the 
process makes it likely that there 
will be no end to UMe's offer- 
ings. "When we made this deal, 
we mapped out a strategy based 
on what we already know with 
the caveat that as we discover 
things, that will expand." he 
says. "With Elvis going through 
things and discovering them 
with us. a lot of it is as fresh to 
him as it is to the consumer be- 
cause he hasn't gone back and 
looked at it before. We call him 
the head of our marketing team 
here. He really has been an un- 
believable asset, and you can't 
say that about every artist in this 
kind of process." •••• 




States as well as through Sinus Satellite Radio. Recent Jazz 
stories featured interviews with bassist Stanley Clarke, drum- 
mer Billy Cobham and singer Kurt Elling. Some segments, says 
Paul Goguen, a producer of the weekly Muse radio show, may 
soon appear as iTunes podcasts. 

Muse on Bloomberg TV, available worldwide to 200 million 
households, also gives jazz a boost. An upcoming piece on 
Blue Note Records pianist Bill Charlap will air in early June. 
"I've followed Bill's career for several years and feel that he's 
an important artist," says Jeremy Gerard, a Muse editor/critic. 
"He has an album coming out and a lot of concerts coming up. 
We're into covering artists who may be off the beaten path. 
We're not going to report on Elton John at Madison Square 
Garden. That's covered everywhere." 

As for not being bound by demographics, Gerard says that 
the Muse team is passion-driven. "We're a diverse group of 
people who have their ears to the ground. If someone is im- 
pressed by an artist or an event and we've got a hole to fill, 
we'll give them coverage." 
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Retro Fitting 

Ryan Shaw's Old-School Soul Swims Upstream 



Ryan Shaw is working it. Having won the cov- 
eted opening slot on Joss Stone's national 
tour, the newcomer doesn't kick back during 
the two days' downtime between each concert. 
At various stops, the Decatur. Ga., native is busy 
staging his own shows at smaller venues. 

When I caught up with the singer /songwriter, 
he was preparing for a performance at San Fran- 
cisco's Boom Boom Room after opening for 
Stone the night before. "I'm not well-known 
enough, so 1 have to make some money in be- 
tween," a pragmatic Shaw says with a laugh. 
Tffl getting my hustle on." 

These miniconcerts not only give him the 
chance to "stretchout a bit." It's also a chance to 
enlist more disciples for his soul revival, a move- 
ment reflected throughout his One Haven/Co- 
lumbia debut album, "This Is Ryan Shaw." With 
a voice reminiscent of Sam Cooke, Jackie Wil- 
son and Otis Redding, the 26-year-old puts a 
modern spin on songs by such predecessors as 
Wilson Pickett and Bobby Womack plus lesser- 
known names like the Combo Kings and the 
Sharpees. Evening out the mix are several Shaw- 
penned tunes, including first single "Nobody" 
and the upbeat "Over and Done." 

"Ryan is a reminder of where soul music once 
was and where it could be again," his manager 
Ant Demby says. "R&B fans in this musical cli- 
mate want more. His (audience ranges) from 
college kids to people my grandparents' age." 

Weaned on gospel, the Brooklyn -based Shaw 
nurtured his chops singing one song every half- 
hour at New York's now-defunct Motown Cafe. 
Soon after, he boarded a cruise ship for a sum- 
mer gig with a four-piece band interpreting 
songs from the '50s through the 70s. But it was 
his 2004 teaming with doo-wop and classic soul 
vocal group the Fabulous Soul Shakers that 
fired up a passion to resurrect what he feels 
contemporary music is lacking — the old-school 
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skill of marrying strong melodies with time- 
less, meaningful lyrics. 

"I'm into music — chords, melodies, lyrics 
and arrangements," Shaw says. "It seems like 
the late '80s were the last time we really had all 
these elements in black music with artists like 
Anita Baker and Luther Vandross. By the 
mid-'90s, we were down to two chords and a 
drum loop. I want to bring back real artistry." 

It was Fabulous Soul Shakers guitarist Johnny 
Gale, whose credits include Hank Ballard and 
the Ramones. who brought Shaw to the atten- 
tion of noted percussionist Jimmy Bra lower 
Their cutting of four Shaw numbers with the 
Soul Shakers led to his signing with Columbia. 

Beyond opening on the Stone tour, Shaw's ar- 
resting, expressive vocals and spirited, tent-re- 
vivalist live gigs have netted an appearance on 
Martha Stewart's show and a July 28 guest spot 
on CBS' "The Saturday Early Show." Another of 
his original tracks from the album, "We Got Love," 
was featured in the January promos for ABC-TV's 
"Brothers and Sisters." He and his three-piece 
band (who double as backing vocalists) will jump 
back on their bus two weeks after the Stone tour 
ends June 1 6 for a series of festival dates. A sweep 
through Australia and Japan is also being planned. 

It appears Shaw's barnstorming on the Stone 
tour is making some headway. His album re- 
cently re-entered Top Heatseekers at No. 46 
(Billboard. May 25). But swimming upstream 
against the mainstream R&B/hip-hop current 
isn't easy. A case in point is retro-voiced soul 
artist Ricky Fante. whose 2004 Virgin album, 
"Rewind." failed to make a dent. 

Demby says it's been an uphill battle but 
notes that "radio is starting to take notice 
[thanks to) the buzz of his live performances." 
Mindful of the challenge. Shaw marches ahead. 
"My typing skills aren't that good, so I'll just 
keep singing." — • 
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Second Time's 
A Charm 

Aldean Returns With Follow-Up To Smash Debut 



Success came in droves on 
Jason Atdean's 2005 self- 
titled debut, which spawned a 
No. 1 airplay single in "Why," 
plus a top 10 and a top five. 
The album has sold 963,000 
copies in the United States, 
according to Nielsen Sound- 
Scan, and helped him earn the 
top new male award at last 
year's Academy of Country 
Music Awards. 

But Aldean says he didn't 
feel any pressure when it 
came to his sophomore re- 
lease, "Relentless," out May 
29 (see review, page 43). 
"Obviously, I wanted this new 
album to do well, but trying 
to make something better 
than the last one, or compar- 
ing it to the last one, is a bad 
way to do it," he says. "I just 



went out and tried to find 
some great songs and put to- 
gether something I was 
going to be proud of." 

Broken Bow Records GM 
Brad Howell says Aldean is 
being modest. "There was 
tremendous pressure— espe- 
cially because we're a small 
label and his first record went 
platinum— but he has a great 
personality and that allows 
him to handle stress," How- 
ell says. "He never seems like 
he's under pressure." 

Sophomore releases are fa- 
mously rushed and/or dis- 
jointed when it comes to the 
recording process, particu- 
larly when a first album is suc- 
cessful. While Aldean spent 
two months making his first 
record, a heavy touring sched- 



ule—with Rascal Flatts. Mi- 
randa Lambert and Dierks 
Bentley, among others— and 
other vagaries of success 
meant a more sporadic 
recording routine this time 
around. "It's kind of a catch- 
22." Aldean says. "It's bad that 
you have to squeeze it in and 
find time to do it, but at the 
same time it's a good thing 
because you are staying busy 
on the road." 

There was a silver lining, 
however. "It gave me longer 
periods of time to live with the 
songs and make sure they 
were things that I wanted to 
cut." Aldean says. 

Howell says the artist's rela- 
tionship with producer and 
publishing veteran Michael 
Knox helped the recording 
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Radio Daze 

ATB, Ultra Nate Building Fan Base Without Radio's Help 



K ant to know what's wrong 
^ft B with American dance music? 

■ ■ 3 German trance DJ. 

^Ay "We always have the problem 
^1 that the quality of the music is a 
bit low, because people make it to try and get 
it on the radio," Andre Tanneberger. aka 

ATB. says. "It's not that important to me for 



TANNEBERGER 



my music to be on the radio." 

Maybe that's why his latest album, "Trilogy" 
(Water Music), which entered the European 
Top 100 at No. 75 last week, and came out May 
22 in the United States, has a number of songs 
just an edit away from being airplay-ready. 

The biggest standout is "Renegade," ATB's 
second collaboration with singer/songwriter 






process go smoothly. "While 
Jason's out touring and sup- 
porting the first album, 
Michael's back here in Nash- 
ville looking for songs for the 
new record," Howell says. 
"The two of them work ex- 
tremely well together." 

Big & Rich's John Rich, 
who co-wrote "Why," "Hick- 
town" and "Amarillo Sky" on 
Aldean's first record, con- 
tributed two songs to the 
new set including the first 
single, the head-over-heels- 
in-love tale "Johnny Cash," 
which is No. 15 on Billboard's 
Hot Country Songs chart. 

But Aldean's favorite song 



on the record is "Back in This 
Cigarette," a painful tale 
about trying to rekindle the 
love in a relationship ("It's like 
trying to put smoke back in 
this cigarette"). "It's just a 
kind of swampy, broken- 
hearted song," Aldean says. 
"It's unlike anything that I've 
done before." 

KM PS Seattle air personal- 
ity/music director Tony Thomas 
says once the station added 
"Hicktown" to its playlist, "we 
knew right away that listen- 
ers had embraced Jason's en- 
ergy and attitude. For a new 
artist to make that listener 
connection with their first sin- 



gle is pretty rare." 

While he notes that "Hick- 
town" has been Aldean's 
biggest hit for the station, 
Thomas says "Johnny Cash" 
is "turning out to be very 
strong for us. Jason seems to 
know who he is and who his 
audience is. He's a country 
boy who's not afraid to really 
rock out, and listeners clearly 
love him for it." 

When Aldean played the 
area with Rascal Flatts earlier 
this year, "he got a tremen- 
dous response," Thomas says. 
"That was one rockin' set, and 
the crowd was with him all 
the way." 



Heather Nova. "I loved her 
voice but wasn't happy with 
what we wrote [for his 2000 
album "Two Worlds"]," he 
says. "It wasn't strong 
enough. That's why 1 wanted 
to work with her again." 

The second time was defi- 
nitely a charm. "Renegade" 
hums with the energy of 
ATB's clubbier compositions, 
but also boasts U2 guitar 
sounds, Nova's distinctive 
Joni Mltchell-esque quiver, a 
memorable lyric ("Baby, I'm 
a renegade with you / Baby, I 'm 
searchin' too/Been around the 
world/Now I'm runningback 
to you") and a poppy hook and 
bridge. The result is a gor- 
geous summer love song. 

" Lots of DJs are really into 
hard electronic stuff. But I 
miss melodies and feelings." 
the Savannah, Ga.-bred D) 
says between Tampa, Fla., 
and New York stops of an 
eight-city bus tour. "When 
you get emotion in electronic 
music, people notice. It's not 
just sounds out of a computer 
— there's a human being who 
is creating it. People realize 
that electronic music can be 
from the heart." 



ATB has sold 406, 000 al- 
bums in the United States 
since his 1999 debut, plus 
131,000 commercial singles 
and more than 200,000 song 
downloads, according to 
Nielsen SoundScan. 

Dance veteran Ultra 
Nate, whose fifth full- 
length, "Grime Silk & Thun- 
der" (Tommy Boy), was 
released last week, is simi- 
larly unconcerned with radio 
or other standard measures 
of success. 

" Being able to sustain a liv- 
ing off of your art is already 
successful, you don't need a 
megahit," she says. "It only 
takes a small corner of the uni- 
verse to sustain a career. Being 
successful is making the kind 
of records I want, growing my 
label arrangement, getting 
more control over my masters 
and making my fan base 
happy as time goes on." 

The adventurous artist, who 
covers the Pointer Sisters' 
"Automatic" on the new 
album, recently added DJ'ing 
to her performance portfolio 
("all soulful, underground 
house") and sometimes blends 
singing and spinning live. 



NELLY IN THE HOUSE: No 

one does summer sounds quite 
like Kaskade. He's the latest 
producer to join Nelly Fur- 
tado's "Loose" all-star remix 
team, taking a stab at new sin- 
gle "All Good Things," with typ- 
ically moist, pulsing results. 

"I always try and put to- 
gether well-rounded packages 
that appeal to more than just 
one genre or style while still 
maintaining the integrity of 
the original," says Universale 
Juan Martinez, who A&R'd 
the mixes for every single, 
including "Promiscuous" 
i Axwell Morel, Ralphle 
Rosarlo, Richard Vlssion). 
"Maneater" (David Garcia & 
Morgan Page. Sugardip. the 
Discount Rhinos & Gor- 
geous George. Richard Vis- 
sion) and "Say It Right" 
(Dummies, Menage Music. 
Peter Rauhofer. Friscia & 
Lamboy). The last of which, 
he says, "has gotten the 
strongest reaction. Nelly and 
Timbaland approve the 
mixes. They've really only 
given feedback once. She 
wanted a mix to be a little 
more house-y." Now that's 
what we like to hear. •••• 



BY LEILA COBO 



LIKE FATHER, 
LIKE SON 



Weaned On Dad's Teachings, 
Montaner Strikes Out On His Own 



Hector Montaner bears an uncanny physical 
and sonic resemblance to his father, noted 
songwriter/balladeer Ricardo Montaner. 

But his sophomore album, "Apariencias," 
due June 5 on Venemusic, bears his own dis- 
tinct brand of music. 

"It's a natural quest — trying to mark a dif- 
ference at a musical and lyrical level," says 
Montaner, who has a close relationship with 
his famous dad. "If 1 sing a classic ballad, it 
is too Ricardo Montaner. I had to find a way 
to present my ballads in a different manner." 

As such. "Apariencias." produced by gui- 
tarist Andres Gastro (who has worked with 
Carlos Vivcs, among others), is an acoustic- 
minded album with pared-down production, 
plenty of guitars and percussion, and a dis- 
tinctly earthy singer/songwriter sound. It's 
a different approach compared with the 
more classic feel of Montaner's first disc, 
"Amor del Bueno," released in 2004. 

"We wanted something different from his 
first album and also to try and find his iden- 
tity as an artist," Venemusic VP Jorge Pino 
says. "Maintain his songwriter side, but also 
develop a commercial sound." 

To that effect, Montaner signed with Vene- 
music's publishing arm, Venevision Interna- 
tional Publishing Latin, and via its director, 
Jose Antonio Beltran, paired up with a va- 
riety of songwriters including stalwarts 
Donatoand Jose Luis Chacin. Most of the 
new songs were written or co-written by 
Montaner, and the lyrics have a colloquial 
feel compared with the more romanti' 
"Amor del Bueno." 

At that point, Montaner. then 23 years old. 
was very much his father's protege. The album 
not only counted Ricardo as executive producer, 
but also as the author of three trat ks. 

Today, the relationship be- 
tween father and son contin- 
ues to be airtight, and Hector 
presented his dad with t 
Spirit of Hope Award at th 
Billboard Latin Musu 
Awards in April. 

But the artist and his 
label want to make it clear 
that — despite the kin- 
ships — this is a different 
act with a different po- 
tential audience. 

Montaner is the third 
child of Ricardo Mon- 
taner, and the second 
progeny in the close- 
knit family to embark on 
a musical career. His 
older brother, Alejandro, 
released one album on 
Sony Discos in 2002, then 
settled on a different nut 



sical route. He is now Hector's manager, but 
also continues writing and penned several 
songs with his brother, including the first 
single, "Apariencias." 

The track's contemporary sound and lyrics 
appeal to the 18-34 female demographic, 
says Felix Bonnet, programming VP for 
Spanish Broadcasting System in Puerto 
Rico. In Puerto Rico, it is being initially pro- 
grammed on the more youth-driven WIOA 
(Cadena Estereotempo). where. Bonnet says, 
Montaner will be discovered as an up-and- 
coming artist. 

"He is focused toward a new generation 
that perhaps wasn't exposed to his dad, 
but who are accepting him the way he is." 
Bonnet says. 

If the track is successful on Estereotempo, 
Bonnet says, he'll also add it to WCMA (Ro- 
mance), which is geared to an older female 
listener. "There they will inevitably associ- 
ate him with his father, and perhaps it will 
help," Bonnet says. "But he shines through 
on his own merits." 

At a recent showcase in Miami, Montaner 
was impressive, dominating the stage that he's 
called home since he was a little kid who often 
performed with his dad. 

"I am not ashamed of that." 
Montaner says of his fam- 
ily ties, noting that he w ill 
likely tour with his dad 
this summer. "The little 
I've done in my career 
so far. if I "ve done it 
well, it is thanks to my 
father's advice." 



MONTANER 
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QUESTIONS 



with AMANDA GHOST 

ESE3S3 



k hen Billboard first championed Amanda Ghost in the summer of 2000 on the 
Jf eve of her Warner Bros, dobut "Ghost Stories," the label's veteran VP of A&R 
^Lff worldwide Andrew Wickhom, who had signed her, was moved to say that she 
^ftw ^Ay "sings in the key of heartbreak," 

™ Heartbreak did indeed ensue when the album foundered and Ghost, London- 
born of Indian and Spanish descent, spent several fruitless years stuck in the deal. But she 
continued to write and emerged triumphant when "You're Beautiful," co-written with then- 
unknown former housemate James Blunt, became a global smash, winning her two Ivor Nov- 
ello Awards and two Grammy Award nominations. 

Ghost's latest co-write, "Beautiful Liar" (Columbia) by Beyonce and Shakira, recently topped 
the Eurochart Hot 100 Singles list, after reaching No. 3 on The Billboard Hot 100. Ghost is 
now recording herself, producing and A&R'ing other artists and being courted for her songs 
by superstars from Britney to Whitney. The very pregnant Ghost spoke to Billboard about 
how she survived and prospered. 



Many people knew you chiefly as the co- 
writer of "You're Beautiful." Has "Beautiful 
Liar" laid that ghost to rest? 

The great thing about "Beautiful Liar" is that 
it's not just a success in America or the U.K. 
It's No. 1 in 10 countries, and it proves I'm ver- 
satile. My own style is country-folk-pop with a 
little bit of electronica. "Liar" is an R&B-Latin 
groove. I did doubt for a second I could do it. 
I like R&B, but [only] up until 1975. But it made 



me realize a good song is a good song. 

Do you want to be known primarily as a 
songwriter? 

I want to be known as a musician. That covers 
me as a singer, a writer and a record producer. 
And 1 'd like to be known as a musical entrepre- 
neur, because I scout and sign acts, which is such 
a buzz for me. I'm working with an artist called 
Hugo that we've just got signed to Island. To take 




something and develop it and see it succeed, you 
have a greater sense of achievement. 

But your own record will come out through 
your label Plan A? 

Yes, my label that we license through various 
majors throughout the world. That's because I 
can't be A&R'd. I am an A&R, and I know too 
much [laughs]. The pressure on me to write a 
radio hit is off. Every hit I have [as a writer] will 
only steer people back to my own music. 



Did your previous experience at Warners, 
as an artist, turn you off to the majors? 

It has. The biggest complaint I had from the 
chairman there, who's still the chairman, was, 
"Amanda Ghost is a fabulous singer, but she 
can't write hits." With my artist Hugo, I very 
much act as a buffer between him and the label. 
He's sold records [at home] inThailand, and I've 
consistently drummed it into his head that [new 
artists] operate on a 99% failure rate. 

Where are the majors at now? 

They sign things and then spend two or three 
years changing everything about the act. I think 
they should stay out of the A&R process. But 
they are learning. The edict at Universal U.K. is 
that they don't want to sign things that don't have 
a fan base. A lot of people complain there's no 
artist development, but you have to find alter- 
native ways to fund bands. When the public's 
saying, "Yes, yes, yes," that's when majors should 
step in and put their might behind them. 

Your baby's due June 22. Will you stop work- 
ing for a couple of hours? 

I 'm going to take about a month off. People think 
[I'll be] done for the rest of the year, but it's not 
true at all, as long as you've got a phone, and I 
can sit in a recording studio. It's not like I 'm lift- 
ing heavy boulders. •••• 




Global Pulse 

TOM FERGUSON tfergusonigceu.billboard.com 



A Boost In Belgium 

Clouseau Inspects The Top Of The Chart 



Belgian pop/rock act Clouseau 

celebrates its 20th anniversary 
this year, boosted by the suc- 
cess of its latest EMI Belgium 
album "Vonken en Vuur," 
which has topped the Flanders 
Ultratop chart for seven weeks 



since its March 31 release. 

The album — Qouseau's 10th 
studio set — sold more than 
60,000 copies in the first three 
weeks of release, according to 
EM I. Clouseau is also one of Bel- 
gium's leading live attractions. 



Since 2002, its annual series of 
December concerts at Antwerp's 
Sportpaleis has become an in- 
stitution. In 2006, it attracted 
210.000 to 12 shows at the 
17,500-capacity venue. Live 
dates, which see original mem- 
bers Koen and Kris Wauters 
joined by six other musicians, 
are booked by Diest-based King 
International Agency. The act is 
self-published. 

"Clouseau is the biggest local 
artist in our market," EMI 
Music Belgium managing di- 
rector Erwin Goegebeur says. 
" Retailers confirm that the new 
album has been one of the 
fastest-selling albums ever 
here." He adds that "2007 will 
be a very Clouseau year" for the 
major's domestic repertoire 
arm, with a set of catalog reis- 
sues also being planned for re- 
lease later this year. 

The 20th-anniversary cele- 
brations also include a new run 



of Sportpaleis shows, for which 
tickets are already on sale. 

— Marc Maes 

SOUL SLEEPER: Smooth jazz 
album "A Handful of Soul" by 
Mario Blondl and the High 
Five Quintet has been Italy's 
sleeper hit of the year so far. 

The album, currently in 
Italy's top 1 0, was released Oct. 
27, 2006, by independent label 
Schema. Sales began rising ear- 
lier this year after radio-only 
single "This Is What You Are" 
picked up hefty airplay on 
Italy's most listened-to com- 
mercial station, Radio Deejay 
(top 40/AC). The album hit the 
No. 1 spot on the FIM1 chart in 
March, and sales have now 
passed the 130,000 mark, says 
Schema artistic director Lu- 
ciano Cantone, who produced 
the album. 

Sicilian Biondi sings in Eng- 
lish and cites influences rang- 
ing from Isaac Hayes to Cole 
Porter. His style is decidedly 
retro, Cantone concedes, but 
adds, "as with Michael Buble\ 
if you re-present music of the 
past to a generation that has 



never heard it, you find it goes 
down really well." 

The album was released in 
France in February, licensed to 
EMI-distributed Bonsai, and 
Cantone says shipments have 
passed 10,000 units. He adds 
that license deals have been 
struck for Belgium, the Nether- 
lands. Luxembourgand Japan, 
with negotiations for other ter- 
ritories under way. 

Biondi is published by Ishtar 
Edizoni; live shows are booked 
by Milan-based Live Tour. 

— Mark Worden 

PLANETAS SWEET: Some 15 
years after pioneering flamenco 
singer Camardn de la I sla died 
of cancer at 41 , Spanish alter- 
native rock outfit Los Plane- 
tas has been paying tribute to 
him on the charts. 

The band is currently tour- 
ing Spain, with dates running 
through the summer, promot- 
ing seventh album "La Lcyenda 
del Espacio" (Sony BMG), 
which peaked in the Media 
Control top 1 0 in April and re- 
mains in the top 50. The title 
nods to de la lsla's 1979 fla- 



menco-pop/rock fusion album 
"La LeyendadelTiempo" (Poly- 
Gram}, long acclaimed by mu- 
sic critics for opening up the 
traditional world of flamenco 
to a entire generation of emerg- 
ing rock fans following the cul- 
turally stifling dictatorship of 
Francisco Franco, which 
ended in 1975. 

Los Planetas, published by 
Musica Solar, hails from the 
same southern region of An- 
dalucia as de la Isla, and re- 
leased its first album on 
BMG-Ariola in 1 994. Widely re- 
garded as one of the key alt-rock 
outfits to emerge in Spain dur- 
ing the '90s, it takes de la lsla's 
approach a stage further on "La 
Leyenda del Espacio," adding 
dense elements of electronica 
and psychedelic rock to tradi- 
tional flamenco themes. 

"Spanish rock needs albums 
like this to establish its own 
identity in a [genre] that is so 
Anglo-Saxon, " Sony BMG prod- 
uct manager Ernesto Miiftoz 
says. However, Sony BMG does 
not have any plans for releases 
outside Spain. 

— Howell Llewellyn 
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PERRY FARRELL' S 
SATELLITE PARTY 

Ultra Payloaded 
Producers: Perry Farrell, 
Nuno Bettencourt, Steve 
Lilly white 
Columbia 

Release Date: May 29 
■V There's something very 
LI likable about "Ultra Pay- 
loaded,'' maybe nothing more 
so than the fact that it's not try- 
ing to be cool. In some sense, 
frontman Perry Farrell dis- 
pensed with any perceived no- 
tions of "cool" when he formed 
the band with former Extreme 
guitarist Nuno Bettencourt. 
who adds tempered crunch, 
pretty atmospherics and slinky 
melodies here (Farretl's wife 
Etty is also in the group, on 
backing vocals). With help 
from such guests/co-writers as 
Flea. New Order's Peter Hook 
and Fergie, Farrell and com- 
pany have made an album 
without inhibitions or self- 
consciousness. Heavily pro- 
grammed by Farrell, the songs 
live up to the band's name: 
somewhat spacey and totally 
free-spinted. "Ultra Payloaded" 
is a party record that veers from 
the light, airy and catchy to the 
absolutely crankable. In the 
end. it's all interesting —WO 

lilUiUJ 

YOUNG JEEZY 
PRESENTS USDA 

Cold Summer 
Producers: various 



Def Jam 

Release Date: May 22 

It's always suspect 
l^fl when a multiplatinum 
rapper subjects his fans to his 
friend's lyrics. And even worse 
when the first single, "White 
Girl," which manages to ref- 
erence selling cocaine and 
Christina Aguilera. unfortu- 
nately hits radio during Imus- 
gate. And though the cut 
probably won't get its full 
radio run due to the subject 
matter, it's still good dope- 
dealing fun. "Cold Summer" 
takes the electric and sinister 
sound that Jeezy has made fa- 
mous, adds Slick Pulla's laid- 
back cadence with Blood 
Raw's high-pitched rhymes 
and everyone gets to use 
drops. Each MC has his own 
tailored laug h, "yeah" and "oh" 
peppered throughout their 
verses, which really are enjoy- 
able. The production is solid, 
with Drumma Boy and the 
Nazty One popping up, but the 
crew should have stuck to 
trapping and left the sexy 
songs alone. No one should 
ever boast about a "six- 
minute" session, guys.— HC 

LfelsCJ 

DREAM THEATER 

Systematic Chaos 
Producers: John Petrucci, 
Mike Portnoy 
Roadrunner Records 
Release Date: June 5 

□ Prog is taking a long 
road to making a come- 




JASON ALDEAN 

Relentless 

Producer Michael Knox 
Broken Bow 
Release Date: May 29 
Jason Aldean and producer Michael 
Knox set the bar high on Atdean's self-titled, platinum 
2005 debut. Thankfully, Aldean's second album deliv- 
ers as well. "Relentless" will never be confused with a 
sparse singer/songwriter album— every cut features full, 
guitar-driven production. The first single, the attitude- 
laden "Johnny Cash," is already a hit, sitting at No. 15 on 
Billboard's Hot Country Songs chart. Other standouts 
include "My Memory Ain't What It Used to Be," which 
finds the singer wondering aloud why he thought the 
grass would be greener on the other side, and "Back in 
This Cigarette," about trying to rekindle love in a rela- 
tionship ("It's like trying to put smoke back in this cig- 
arette"). And with instrumentation reminiscent of 
"Poor, Poor Pitiful Me," "I Break Everything I Touch" is a 
cautionary tale of the singer's propensity for messing 
up the important things.— KT 




R. KELLY 
Double Up 
Producers: various 
Jive/Zomba 
Release Date: May 29 
Aside from radio-pumped singles 
"I'm a Flirt Remix" and "Same Girl," it's a very sexual- 
ly explicit R. Kelly who greets fans on this outing. 
Opening with the short posturing track "The Champ" 
("I've been through hell in the belly of the beast/You 
can hate me, I don't care"), Kelty isn't shy about 
quickly getting down to boudoir business. The title 
track with Snoop Dogg outlines a tryst with two 
females, while additional variations on sexual inter- 
play abound on such cuts as "Tryin' to Get a Number" 
with Nelly and "Freaky in the Club." After describing 
lovemaking via two radically different motifs— the jun- 
gle ("The Zoo") and outer space ("Sex Planet")— Kelly 
downshifts into traditional mode on the heartfelt bal- 
lad "Havin' a Baby" and the Virginia Tech anthem 
"Rise Up." This jarring juxtaposition only underscores 
Kelly's Marvin Gaye-reminiscent struggle between the 
carnal and the spiritual.— CM 



back; kind of fitting for a style 
that's home to half-hour 
songs. Roadrunner justified its 
viability by signing Dream 
Theater, the genre's poster 
child. The band is in full jam 
mode for "Systematic Chaos," 
making this a true journey 
album. It's not concerned with 
having catchy hooks, but 
crunches out a few on "The 
Dark Eternal Night." The Pink 
Floyd homage "Repentance" 
loops solemn confessions 
through the meandering track, 
and "The Ministry of Lost 
Souls" continues in the soft 
vein. Dream Theater bookends 
the trip with parts one and two 
of "In the Presence of Ene- 
mies," indulging in a nearly 26- 
minute workout. Viva le 
prog!— CLT 

GLENN DANZIG 

The Lost Tracks of Danzig 
Producer: Glenn Danzig 
evilive 

Release Date: May 29 

"The Lost Tracks of 
Dan2ig" is a dark holy 
grail for followers of the tone- 
wolf icon who was spooking 
parents when Marilyn Mason 
was just a pup. Listening to 
the romantic whispers and 
minimal guitar in a newly 
found track like "Bound by 
Blood," you hear the blood- 
line pulsing through other in- 
love-with-death acts like Type 
O Negative. The set works 
well as a history lesson, al- 



□ 



though it's dirge-and-dreary 
atmospheres make the dou- 
ble album extremely linear. 
Finally seeing daylight are 
'White Devil Rise" (an edgy 
response to Louis Farrakhan's 
call for a race war); "Satan's 
Crucifictton." which was 
penned as a joke on a Def 
America VP; and an acoustic 
version of "Come to Silver" 
written for the original man in 
black, Johnny Cash. After lis- 
tening to Danzig warble for 
many minutes, we're con- 
vinced that Jim Morrison's 
voice has reached its next 
level of reincarnation.— CL T 

FUNERAL FOR A 
FRIEND 

Tales Don't Tell 
Themselves 
Producer: Gil Norton 
Atlantic 

Release Date: May 15 

Funeral for a Friend vaults 
over its post-hardcore foun- 
dation and lands smack into 
driving pop/rock on "Tales 
Don't Tell Themselves." com- 
pletely clearing the emo 
boundary marker. This has 
fans already twittering online 
that the band has gone radio- 
friendly. The concept record 
of a fisherman lost at sea of- 
fers metaphors aplenty (long- 
ing, loss, fear, passing the 
time) that directly apply to 
the lives of musicians. But 
aside from grand moments 
like "All Hands on Deck-Part 



1: Raise the Sail" and the or- 
chestral wall that builds on 
"The Sweetest Wave." you 
don't get the feeling that a 
continuous story binds the 
album together. Still. "Into 
Oblivion [Reunion]," "Out of 
Reach" and "Walk Away" 
charge onward with such op- 
timism and hope there's little 
doubt of a happy ending at 
the end of this "Tale."— CLT 

JOAN OSBORNE 

Breakfast in Bed 
Producers: various 
Time Life 

Release Date: May 22 
n For a powerful singer 
Bftfl like Osborne, having 
"One of Us" be your one ca- 
reer hit must really stink. The 
1995 single placed her 
squarely in the bland, folky 
Lilith Fair category. She's 
tried to correct that percep- 
tion since then, ably covering 
Aretha Franklin, touring with 
Phil Lesh and performing in 
the award-winning documen- 
tary "Standing in the Shad- 
ows of Motown." A VP at 
Time Life caught her virtuoso 
version of "What Becomes of 
the Brokenhearted" in the 
film and signed her to record 
"Breakfast in Bed," a combo 
of originals and similarly top- 
tier covers. The beauty of 
the album, though, is its 
small scope. Osborne tack- 
les titles like "Ain't No Sun- 
shine" and "Midnight Train 
to Georgia" with sparse ac- 



companiment, slower tempos 
and schmaltz-free readings, 
using the inherent pathos of 
her voice to maximum, yet 
subdued effect.-KAf 

SPANISH HARLEM 
ORCHESTRA 

United We Swing 
Producer Oscar Hernandez 
Six Degrees Records 
Release Date: May IS 

□ In the late '60s and 
early '70s. before there 
were a half-dozen Latin 
charts and twice as many 
subgenres. the essence of 
Latin music, at least on the 
East Coast, was salsa. With 
musicians and ideas travel- 
ing back and forth on a kind 
of San Juan/New York shut- 
tle, the heart of salsa was 
Spanish Harlem, where Afro- 
Caribbean rhythms blended 
with the beat of the streets 
and the call of the dancehall. 
Oscar Fernandez brings that 
sound and spirit back with- 
out kneeling to nostalgia or 
compromising with current 
trends. The fundamentals are 
all here: clearly enunciated 
piano vamps, chant-and- 
response vocals, trumpets 
and trombones blazing up- 
front and the rhythms of con- 
gas, bongos, timbales and 
maracas. The SHO's elegant 
yet muscular ensemble play- 
ing makes this classic style 
sound as vivid and magnetic 
as ever.— WR 

continued on »p44 




RICHARD THOMPSON 

Sweet Warrior 

Producers: Richard Thompson, 
Simon Tassano 
Shout Factory 
Release Date: May 29 
Richard Thompson on acoustic guitar is a treat. On 
electric guitar, he's sublime. That's why we're excited 
about "Sweet Warrior," a mostly plugged-in return 
after the acoustic discourse of 2005's "Front Parlour 
Ballads" and the soundtrack to the Werner Herzog 
film "Griz2ly Man." The 14 tracks find Thompson In 
typical tasteful form, playing with understated flash 
that straddles the trans-Atlantic divide to embrace 
Celtic soul and rootsy Americana, with bits of jazz 
and Jamaica ("Bad Monkey," "Francesca") thrown 
into the mix. The album's highlight, however, is one of 
the acoustic pieces— "Johnny's Far Away," a seven- 
minute-plus opus in which Thompson's guitar and 
mandolin intertwine with and dance around the fiddle 
work by Nickel Creek's Sara Watkins. — GG 
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PAMBO 

Poprocks 

Producer: Aureo Baqueiro 
Sony BMG 

Release Date: May 8 
WW Pambo is part of Mex- 
Im ico's new generation of 
singer/songwriters. On her 
debut album, produced by 
Aureo Baqueiro (of Sin Ban- 
dera and Reik fame), she con- 
tributes poppy, radio-friendly 
tracks with rock edges, remi- 
niscent of Avril Lavigne and 
decidedly youth-friendly. 
Pambo. who co-wrote most of 
the tracks here and penned all 
the lyrics, isn't attempting to 
be deep or clever like, say, Na- 
talia LaFourcade. She sings 
about love in simple, colloquial 
terms, but the melodies are 
just the right mix of catchy and 
well-crafted. This is most cer- 
tainly not RBD, but it has the 
same kind of appeal. It all 
goes down easy, but a little 
something more is needed to 
really cut through the crowd. 
Still, this is an auspicious 
debut that is making waves in 
Mexico and may dent radio in 
the United States.-LC 



ELECTRONIC 



ULTRA NATE 

Grime, Silk and Thunder 
Producers: various 
BluFire/Silver Label/Tommy 
Boy 

Release Date: May 22 
WW Unlike rock/electronic- 
■ftjfl or DJ-branded artists, 
dance music artists— those 
singers of songs— rarely get 
the mainstream respect they 
deserve. Ultra Nate may re- 
verse this with "Grime, Silk 
and Thunder." Working with 
an armful of producers and 
artists, including StoneBridge 
and Chris Willis, Nate man- 
ages to temper her rhythms 
of the night with sturdy pop 
sensibilities. A glittering, tech- 
soul cover of the Pointer Sis- 



ters' "Automatic" has already 
topped Billboard's Hot Dance 
Club Play chart, while its vi- 
sually arresting video is a You- 
Tube sensation. Songs like 
"Give It All You Got" and "Feel 
Love" are as gorgeously up- 
lifting and anthemic as Nate's 
10-year-old international hit, 
"Free," In a clever and smart 
move. Nate reinterprets two 
of her early club hits ("It's 
Over Now" and "Scandal") to 
winning effect. At the center 
of it all are Nate's sublime 
blues-tinged vocals — MP 



CHRISTIAN 



THE BELLAMY 
BROTHERS 

Jesus Is Coming 
Producers: Howard Bellamy, 
David Bellamy, Randy 
Hiebert 

Bellamy Brothers Records/ 
Curb 

Release Date: May 8 

WW Whereas most country 

Ih acts that have recorded 
gospel projects lately have cov- 
ered classic hymns, Howard 
and David Bellamy serve up a 
collection of new songs that 
are heartfelt yet infused with 
the wit and wry humor that has 
propelled their 30-year career. 
"Lord Help Me Be the Kind of 
Person (My Dog Thinks I Am)" 
boasts a humorous hook com- 
bined with a solid message. The 
same can be said for the title 
track, a thoughtful look at 
Jesus' reaction to the chaos in 
the world that has an unusual 
punch in the chorus. There's a 
reggae version of the gospel 
standard "I'll Fly Away" and a 
gospel mix of the duo's 1976 
hit "Let Your Love Flow," as 
well as a terrific new version of 
their country hit "Old Hippie." 
Country fans will love this 
record, and although it's not 
your typical gospel release, the 
Christian market should em- 
brace it, too.— DEP 



EDITED BY JONATHAN COHEN 
(ALBUMS) AND CHUCK TAYLOR 
(SINGLES) 

CONTRIBUTORS: Leila Cobo, 
Hillary Crosley, Gary Graff, 
Stephanie Horst. Kern Mason, Gail 
Mitchell. Wes Orshoski, Michael 
Paoletta, Sven Philipp. Deborah 
Evans Price. Wayne Robins. Chuck 
Taylor. Christa L. Titus. Ken Tucker 

PICK A new release predicted to 
hit the top half of the chart in the 



corresponding format 

CRmcS' CHOKE *: A new release, 
regardless of chart potential, highly 
recommended for musical merit. 

All albums commercially available m 
the United States are eligible Send 
album review copies to Jonathan 
Cohen and singles review copies to 
Chuck Taylor (both at Billboard, 770 
Broadway. Sixth Floor. New York. 
N Y 10003) or to the writers in the 
appropriate bureaus 
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NE-YO 

Do You (3:50) 
Producers: Stargate, Ne-Yo 
Writers: S. Smith, 
T.E. Hermansen, M.S. Eriksen 
Publisher: not fisted 
Def Jam 

□ The follow-up to Ne- 
Yo's top 10 Billboard 
Hot 100 and Hot R&B/Hip- 
Hop Songs single "Because 
of You" is being branded as 
part two of 2006 No. 1 sin- 
gle "So Sick," The Stargate 
production in "Do You" 
creates a powerful tag 
team duet, where Ne-Yo 
asks a past love interest if 
she*s still in the game. In 
the first verse, Ne-Yo con- 
fesses sorrow for making 
her cry, hoping she'll offer 
another chance. The plot 
thickens when we discover 
that Ne-Yo's love interest is 
not only currently involved 
but expecting a daughter. 
What seems to be a com- 
mon topic on trash TV re- 
sults in a clever story line 
showing Ne-Yo's depthful 
songwriting skills. Stargate 
adds an ideal combo of 
hip-hop drum rifts and 
piano play to certify an- 
other hit in Ne-Yo's grow- 
ing hit catalog.— CP 

MUSE 

Starlight (4:00) 
Producer: Rich Costey 
Writer: Muse 
Publisher: not listed 
Warner Bros. 

□ With 2006 fifth effort 
"Black Holes and Rev- 
elations," Muse delivers an 
onslaught of progressive 
stadium rock hits, earning 
the Brit trio a lofty top 10 
view on the U.S. album 
chart and second consecu- 
tive No. 1 U.K. album. On 
"Starlight." lead Matthew 
Bellamy's vocals effort- 
lessly rip through an intro- 
ductory barrage of percus- 
sion and bass and 
seamlessly glide atop heav- 
ily synthesized arpeggios 
and glimmering scales. 
Having already nearly 
topped the modern rock 
playlist. "Starlight" is 
primed for mainstream ac- 
ceptance, with its wave of 
refreshment. Muse has hit 
its intergalactic stride.— SH 



JASON MICHAEL 
CARROLL 

Livin' Our Love Song (3:46) 
Producer: Don Gehman 
Writers: J. M. Carroll, 
T. Galloway. G. Mitchell 
Publishers: various 
Arista Nashville 

□ Jason Michael Carroll's 
hit debut "Alyssa Lies" 
dealt with the serious subject 
of child abuse. Here, he offers 
lighthearted fare in the engag- 
ing "Livin' Our Love Song," 
with its sweet, sticky melody 
and upbeat romantic lyric 
about "a backwoods boy and 
fairytale princess." This North 
Carolina native has a strong 
voice and an edge to his de- 
livery that sets him apart from 
other male newcomers. Com- 
bined with his songwriting 
prowess— "Love Song" is 
penned by Carroll with Tim 
Galloway and Glen Mitchell- 
signals a bright future for this 
talented young artist — DEP 

E3 

AY LA BROWN 

Forward (3:42) 
Producer: Jim McGregor 
Writer: not listed 
Publisher: not listed 
Double Deal 

□ Ayla Brown may be a 
blip on last season's 




FAITH HILL 

Lost (4:09) 

Writers: K. DioGuardi, M. Allan 
Producers: Byron Gallimore, 
Faith Hill 

Publisher: not listed 
Warner Nashville 

Launch single "Lost" from Faith Hill's upcoming "The 
Hits" is as vintage a ballad as the long-lived 
songstress has ever served. As melodically entranc- 
ing as "Breathe," as mesmerizing a vocal as "Let Me 
Let Go" and as tailor-made for Hill as "It Matters to 
Me," she delivers a clever, consummate message of 
steadfast devotion: "You found me when I wasn't 
looking/I wanna stay lost forever with you." While 
Hill remains among the leading ladies of country 
music, her chart footing has slipped a bit this decade. 
This is the one to remind the masses that Hill had her 
first No. 1 when Carrie Underwood was barely out of 
her Underoos.— C7" 



"American Idol," finishing at 
No. 13, but she has parlayed 
her nanosecond in the spot- 
light into numerous public ap- 
pearances and indie release 
"Forward," Ironically, the track 
demonstrates a more soulful 
vocal stamp than the 
pageant's top two finalists 
from 2006, with an AC-ready 
signature that checks off all 
variables of a hit: an anthemic 
display of emotion, produc- 
tion and power ballad tri- 
umph, with a chilling, rafter- 
rousing chorus and inspiring 
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KAT DELUNA 
FEATURING ELEPHANT 
MAN 

Whine Up (3:23) 
Producer: RedOne 
Writers: K. Deluna, RedOne, 
J. Sewell-Ulepic. O. O'Brian, T. Edmond 
Publishers: AlO, ASCAP; Greensleeve 
GMB/Epic 

Talk about a summertime sure thing. Nineteen-year- 
old Dominican Kat Deluna is prepped to combust 
with a platinum-plated debut so certain you can 
practically smell the smoke emanating from its juicy 
one-spin hook and manic tempo. Accompanied by 
dancehall staple Elephant Man, aka the Energy God, 
and reggaeton queen Ivy Queen, the bilingual 
crossover beauty— who grew up in poverty in the 
Dominican Republic and the Bronx before studying 
music at the New Jersey School of Performing Arts- 
combines Caribbean cadence with a novel mesh of 
hip-hip, R&B and merengue, as she offers a simple 
call to "Hold me tight to your body/Whine your body 
up." Deluna's launch single offers ultimate seasonal 
sizzle— over the airwaves, on the beach, down the 
highway and across dancefloors. A "Whine" to be 
heard loud and proud the world over. Look for full- 
length "9 Lives" in August.— CT 



lyric of taking forward steps. 
The beautiful 18-year-old 
Brown is an artist AC has op- 
portunity to own. Katharine 
McPhee could have learned 
a lot about aligning ability 
with apropos material from 
this lady.— CT 



RAZORLIGHT 

America (3:26) 
Producer: Razorlight 
Writers: Borrell, Burrows, 
Razorlight 
Publishers: various 
Universal Motown 

□ Still largely unknown in 
the United States, Lon- 
don-based alt-rock quartet 
Razorlight scored a huge 
radio hit in Europe with this 
playful-but-serious anthem, 
which peaked at No. 2 on the 
U.K. singleschart and helped 
earn the band two Brit Award 
noms this year. Musically. 
"America"— the diary entry of 
someone glued to late-night 
TV, unable to sleep— has a 
carefree party-rock vibe, but 
the lyric shows a deeper con- 
cern: "All my life, watching 
America/All my life, there's 
panic in America," singer/gui- 
tarist Johnny Borrell offers in 
the singalong chorus atop 
jangly guitars and sunny har- 
monies. Less starry-eyed than 
Snow Patrol and sharper 
than Keane. Razorlight's sim- 
ple, highly melodic, no-frills 
pop-rock hues closer to 
Crowded House and is most 
likely to succeed at adult top 
40 or triple-A.— SP 
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OF NOTABLE CHART 
ACHIEVEMENTS 




Snow Patrol's "Chasing 
Cars" reaches No. 1 on Adult 
Contemporary In Its 32nd 
chart week. That stands as tha 
third-longest trek to tha AC 
chart's summit, behind 
Matchbox Twenty's "If You're 
Gone" (42 weeks) and Enya's 
"Only Time" (33). 



arrie Underwood becomes 
e first female artist to take a 
song to the top 10 of The 
Billboard Hot 100 after first 
parking it at No. 1 on Hot 
Country Songs (see Between 
the Bullets, page 48) since 
Faith Hill did so in January 2001 
with -The Way You Love Me." 




After "Spring Awakening" 
received a whopping 11 Tony 
Award nominations. Its cast 
recording Is up 47% (No. 4 on 
Top Cast Albums). Among the 
nods: best musical and best 
original score, with music by 
Duncan Sheik and lyrics by 
Steven Sater. 
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Linkin Park Puts M VI On The Map; ACMs Spur Sales 



With an opening week large enough 
to remind us of the good old days. 
Linkin Park steps into the future. Its 
"Minutes to Midnight" is not only the 
first album to be sold in the new Music 
Video Interactive configuration, it be- 
comes the first MVI-available title to 
reach No. 1 on The Billboard 200. 




The album begins with 623,000 
copies sold, the largest frame by any 
record since Thanksgiving week when 
Jay-Z's " Kingdom Come" opened with 
680,000. The Warner Bros, label esti- 
mates that 60,000 of Linkin Park's U.S. 
units (almost 10%) were sold in the 
MVI format, which plays on DVD play- 
ers but unbundles such goodies as 
ringtones, wallpaper and other bonus 



features when popped into a computer. 

In the album's first eight days on the 
market, about 6,000 fans went online 
to receive bonus content from the MVI , 
but we cannot declare that 10% re- 
demption rate because that number 
could include copies bought outside 
the United States. 

Nielsen SoundScan has MVI copies 
linked with those sold on CD. 

Digital downloads accounted for 13% 
of the album's U.S. opener, as 83,500 
safely places the title at No. 1 on Top Dig- 
ital Albums. A total 1 2,000 copies make 
it No. 1 on Top Internet Albums. 

As for the combined total, the tally 
"Minutes" rang up stands tall in any 
year, even if it falls shy of Linkin 
Park's peak week, set when second 
studio album "Meteora" fetched 
810.000 in 2003. 

Still, the new album's start stands 
69% ahead of the first week notched 
by the band's second No. 1 album, 
"MTV Ultimate Mash-Ups Presents: 
Collision Course," its 2004 collabora- 
tion with — coincidentally — Jay-Z. 

Linkin Park also overtakes Norah 
Jones' "Not Too Late" for the largest 
sales week of 2007. set in February 
when it began with 405,000. In fact, 
"Minutes" would even have been a 



standout seller in the halcyon year that 
was 2000, when six different albums 
enjoyed million-plus weeks. 

The No. 1 album averaged 517,682 
during that calendar year, compared 
with 191,046 through the first 20 
weeks of this year, yet Linkin Park's 
623,000 would have been large 
enough to top The Billboard 200 in 
all but a dozen weeks of 2000. 

"Minutes" also becomes Linkin 
Park's second No. 1 on Billboard's Ku- 
rochart Albums list, a feat it first ac- 
complished with "Meteora." The new 
one makes that claim thanks to No. 1 
standings in the United Kingdom. 
France. Germany, Italy, Austria. 
Switzerland. Ireland, the Netherlands. 
Sweden and Finland. 

Beyond the United States and Eu- 
rope, the album claims the No. 1 spot 
in Japan, New Zealand and Canada. 

JINGLE, JANGLE, JINGLE: The Acad- 
emy of Country Music Awards, which 
aired May 14 on CBS, deliver their an- 
nual wave of sales spikes. Among the 
show's beneficiaries are George 
Strait, who wins the Pacesetter on The 
Billboard 200 (106-67, up 32%) and Top 
Country Albums (25-1 3), and Taylor 
Swift, who wins the Country list's 



Greatest Gainer (4-3, while moving 1 5- 
13 on the big chart). 

Another ACM participant, Gretchen 
Wilson, chalks her third No. 1 in as 
many tries on Top Country Albums 
(see Between the Bullets, page 54), 
while The Billboard 200 also packs 
show-related bullets at Nos. 19, 84, 96, 
109 and 119. 

Although digital sales don't mean 
as much in country yet as they do in 
other genres, the ACMs do signifi- 
cantly affect Hot Digital Songs, where 
Big & Rich's "Lost in This Moment" 
has the chart's second-largest percent- 
age increase (re-entry at No. 42, up 
64%). Swift sees a 30% gain for 
"Teardrops on My Guitar" (43-36). and 
sales more than double for "Tim Mc- 
Graw" (No. 70. up 127%). Digital Songs 
also registers ACM-related bullets at 
Nos. 12. 47, 52 and 58. 

On another network, an appearance 
during the second-to-last week of 
"American Idol" enlivens 2006 finalist 
Elliott Yamin. His self-titled album 
grabs The Billboard 200's Greatest 
Gainer as it romps 67-20 (up 1 36%), 
while "Wait for You," the song he de- 
livered on the show, re-enters Hot Dig- 
ital Songs at No. 36 as its sales more 
than triple (up 276%). 
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>>P.emember September? 
Chart Beat charts the journey 
of Carrie Underwood's "Before 
He Cheats," which debuted on 
The Billboard Hot 100 last fall 
and finally reaches the top 10 
in its 38th week, the slowest 
trip In history. Underwood 
simultaneously collects the 
123rd No. 1 for the "American 
Idol" franchise. 

>>Fred Bronson reports on the 
chart machinations of five 
other "Idols" who have 
something to be proud of this 
week. There is also news of the 
longest-running Hot 100 No. 1 
of 2007 and returns after long 
absences by Enrique Iglesias, 
Denise LaSalle and 
(posthumously) Rick James. 



Read Fred Bronson 
every week at 
billboard.com/fred. 
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Brooks & Dunn 
are one ot the 
iwneftarw of 
HttrUytS 
Academy o( 
Country Nine 
Awards on CBS. 
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After six hit 
singles arttf 2.7 
million albums, 
a forthcoming 
CW reality show 
will lorm i 
whole new Doll- 
inspired group. 





John Anderson 
(Mo. 170) bows 
at No. J6 on Top 
Country Albums. 
It's his 21st 
charting sel on 
(he country 
tatty, dating 
back to 1980. 



At No. 166. the 
AH-Amerkan 
Rejects' Hay 14 
"Today" 
performance 
enables re-entry 
ol band's nearly 
2-year-old 
album. Group is 
working on its 
follow-up set. 
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WETAKIN* OVER DJ Khaled Feat. Tl, Akon, Hick Ross, Fat Joe. Lil' Wayne & Baby 

UA(UMK'*A(.£DA -HiWD'APTEOSWUiAMS A . ACAFTf-.r'J :\ W-r-.--. '•in ',, ©O " ; "H,-p -0^1 •::(> 




23 


29 


29 


31 




IT'S NOT OVER Daughtry 

HUNSW (C 0ALG«*H-y.G AAntNFJtRG M AMERSON B VOUWl 9 RCA RMG 


■ 


4 










IF EVERYONE CARED Nicketback 

NIC1ELBACK J MOI IC «RO(GER,NICKELBACK| © ac*tiRUNWEH AUiNlIC . 4','A 




n 


fit 


BO 


too 




WAIT FOR YOU Elliott Yamin 
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SAY IT RIGHT Nelly Furtado 
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HOW TO SAVE A LIFE The Fray 

MFLVBN A JOHNSON i'SLADE. J KING, © ■ I- : 


□ 


3 


© 


B3 


83 




LOST IN THIS MOMENT Big & Rich 




49 




S2 






ANONYMOUS Bobby Valentino Featuring Timbaland 




BO 












© 


54 


61 
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Former 

"AfttMiwit Idol" 
nnalrsl Elliott 
Vamin's return 
to (tut show 
almost Quadru- 
ples digital sales 
spike (up ZTS%) 
lor title at 
No. il Song ts 
taking off at top 
40 radio, too 
(No. 24 on Pop 
100 Airplay). 





Former unsigned 
MySoaxe 
sensation, now 
with Universal 
Republic, makes 
chart debut, 
thanks to sales 
ol 14,500 
downloads. 
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FIND OUT WHO YOUR FRIENDS ARE Tracy Lamronce 
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BETWEEN THE BULLETS Silvio a billboard com 

HISTORIC CLIMB FOR UNDERWOOD 

Carrie Underwood's former Hot Country Songs Underwood's trek, Creed achieved its total in two 



No. 1. "Before He Cheats," moves 1 1-8 
on The Billboard Hot 100 in its 38th 
week, the longest climb to the top 1 0 in 
the chart's history. 

The songs breaks the longevity 
mark of 36 weeks set by Creed's * High- 
er" in the July 8. 2000, issue. Unlike 



separate chart runs that were inter- 
rupted by a two-month absence. 

"Cheats" originally peaked at No. 16 
in November on the apex of its coun- 
try airplay and dipped to No. 4 1 before 
top 40 play and digital sales turned 
it around. — Silvio Pietroluongo 
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J 78962 HWG (iB MJ 


Fantasia | 


• 


ie ie 


II 




JUSTIN TIMBERLAKE 


FutureSex LoveSounds B 


• 


© 21 


12 




CORINNE BAILEY RAE 


Corlnne Bailey Rae B 


• 




CAPITOL 6*361 (12 H| 




18 ,7 


11 




PAUL WALL 

SWtSHAHOUS&'ASYLUUiATLANTIC 1D155S 45 (IB 9*1 


Get Money Stay True ;■' 


■ 




D 


RICK JAMES 


Deeper Still J 





j ELLIOTT YAM IN 





2S 


2, 


b 


YOUNG JEEZY 

fftt ;;,!.-[ -»..:;: D[: IIV IICWV .'MIS 


The Inspiration 




13 


II 




GERALD LEVERT 


In My Songs 










CHUCK BROWN 

fun C i;,; ■■ '.tK'LRt i" 56 


We're About The Business 




a 


14 




RICH BOY 

I0NE 4 0Q(SS6-i STEP SCOPE [ 0 96 


Rich Boy 


© 


30 


23 


MARQUES HOUSTON 


Veteran 




27 






MIMS 

CAPlTOl 84B24* (12 9B; 


Music Is My Savior 




22 


20 




JOSS STONE 

VIRGIN 76266' i16 9Bi * 


Introducing Joss Stone 




24 




: 


VARIOUS ARTISTS 

EV SDr.f El'/G UNIVERSAL ZZW- 6Q: 55 CAPiTOL .IB 9S 


NOW 24 










YOLANDA ADAMS 

ElEHTRA 1 ATLANTIC 1 SEt-OJ A!. :t 9.! i 


The Best Of Me 










BIRDMAN & LIL WAYNE 

cash momev u-.i'.'.^^L i.':to',\'. corn j- lmp,e -3 si 


Like Father, Like Son 








i 


SOUNDTRACK 

music world Columbia BB9S3 sow music iib 9Bi 


Dreamgirls 



: 



: 





>- 


24 




[ZHS REDMAN 

H4IH.I ntf jam C0330MDJMG (13 IB] 


Red Gone Wild 










f 


PRETTY RICKY 

Bl u £S*4f A'lASTiC &16LT3 J.G 18 SB 


Late Night Special H 


■ 




n 


27 




DEVIN THE DUDE 

J PRINCE RAP-A. LOT 4 LIFE BS$63 AS^ILM (1 7 Ul 


Waltln' To Inhale | 




- 


29 


26 




CIARA 

l;jace dj : i n ::<.:*i h< - 


Ciara: The Evolution ■ 


: 


© 


as 


29 




BBALL & MJG 

ea: e: 1 - sc.ltk bad =ov bl^d- a: *. 


Rldin High | 




© 




• 


b 


BABY BOY DA PRINCE 

e:** h eme take 'Z „'. .'E^i;;. re^ue.i: c:-f;-5 j'.'^ liSii *■ 


Across The Water - . 


i 


© 




32 




J MOSS 

F-VjAW GOS^O ::«,TF c 1 ;nu5.'. ' : =: 


V2 






* 


30 


0 


CRIME MOB 

CRUMK'G'S UP REPNJSE 4429B.'WABNEfl BROS (IB SB> 


Hated On Mostly BH 




49 


33 




THE NOTORIOUS B.I.G. 

H AO B0> tCIBJO' AG dt.Mj 


Greatest Hits 


1 


* 


„ 




Z-RO 

, PBIVC! RAP-A -L'_I * 4 Lift ■tin-. Af'LL'W | * 5 9*} 


Power 


■ 




a 


- 




LAYZIE BONE AND BIZZY BONE 

PEAL IALK 3S y.7 Hj 


Bone Brothers 2 ■ 




36 


34 


Q 


MACY GRAY 

rt:.L 1 AM GEME'I DCii'e :^ i-COF: ' : =■ 


BIG 


- 


2 


if 


45 




JOHN LEGEND 

G 0.0 0 .'COLUMBIA 30323 SONY MU5IC iIB SBi 


Once Again B 






« 






LIL BOOSIE 

TRILL 6!1B7.'ASYLLV :'S93| 


BadAzxl 


• 


© 




37 




TAMIA 

plus ■ 3 *b*.image us bb. 


Between Frionds 


• 


© 


c 


I 


B 


MISTAH F.A.B. 

EAt'i A flSTAT-i:; tr ;mc - [ .:B 


Da Baydestrlan [•,,}■ 






44 


31 




DIDDY 

H AC :i j. B3564 H 


Press Play # 


: 


© 


48 


35 


lil 


ANTHONY HAMILTON 

MERO'ViVGIAS 00? MPEBI4'. .;t: 9Bi 


Southern Comfort H 






4 5 






MARY J. BLIGE 

VISTRIAPCr- GE'FE.'l DCilTi" S'ERSCOPE 1 13 98;, 


Reflections (A Retrospective) 


• 








SOUNDTRACK 

ATLANTIC 94&76 4G (IB 9Bi 


Tyler Perry's Daddy's Little Girls HI 










BRIAN MCKNIGHT 

■ ■ . : . ■. 1 :■ _ 1 8 _- - 


Ten 










NORMAN BROWN 


Stay With Me 




© 




! 




HAWK 

LHVZ DREAMS CODE .!j ail 


Endangered Species 






- 






BOW WOW 

COLUMBIA Br932 SONY MUSlC (IB 98( 


The Price Of Fame • 
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ARTIST 

lUmiNT k HUM8ER 1 DIETRIBUTIM LABEL (PRICE) 


Title | 




© 57 


36 




NE-YO 

nil iiu mi«UMniiK„iHi 


In My Own Words B 














© 58 


41 




UNK 

EHG0OMPS97l'K0CH|17S4i 


Beam Down Yo Block 




m 54 


51 


mm 


LUDACRIS 

TIF c-iii r. IMG T3 58 


Release Therapy B 




© 68 


70 




VOUNG JEEZY 

:g--:'R:.-e ti.„: s : dei jai.i i3.ii.ib 13 


Lets Get It: Thug Motivation 101 B 




© 75 


53 




PRODIGY 

•"E .'IFAVDL5 553 1 *0C« .1? 98, 


Return Of The Mac f 




©D 




LIL WAYNE AND JUELZ SANTANA 

"jTART 63Ci6C: " J 


When The North & South Collide ^| 






53 




MARY J. BLIGE 

VAlRIARCM.GEFIEh C0573J* lUTERiCI^E 1 3 SO 9 S3 


The Breakthrough fl 




© 69 


56 




SNOOP DOGG 

30G'3- 5T-LE 3EFi-% B0BBS3*/IMTERSCGf E Hi SB 


Tha Blue Carpet Treatment W 






54 




NAS 

» .AW CDLLUBLA 0BT329*3OJMG 113 98) 


Hip Hop Is Dead 9 




86 56 


36 




LIL FLIP 

ASVLUU A3Z6S WAaSSK 3«.:3 93 


I Need Mine SS jS 




© 79 


f/i 




TYRESE (AKA BLACK-TY) 


Alter Ego H 




67 65 


S3 




KIRK FRANKLIN 

7 o • : : : 3" r r: :3'.t^:i r,c-s ;.3vsi •» s) 


Hero B 




68 59 


71 




ELISABETH WITHERS 

SLlE '."-I -E 


It Can Happen To Anyone H 




66 64 


57 




JAY-Z 

RQCA EEllAjE' .'■</ ECE3J:' E ','3 13 S3.. 


Kingdom Come B 




70 55 






DJ JAZZY JEFF 

BSE 88- RAPSTER (IS 33 


The Return Of The Magnificent H 




© 74 


73 




LIL WAYNE 

CAS-t MOHEV UNIVE3HAL VC'IOlV, 0EH2A" J'ARO ,13 98, 


Tha Carter II B 




© 78 


64 




THE GAME 

'JE'-E'I 33.*S33' ■CEBSCOF: '3 31 


Doctors Advocate H 










PARIS BENNETT 


Princess P | 


• 


74 61 


67 




CHRIS BROWN 

.1131 1E3-1 EOMGA -H 98 fi 


Chris Brown B 




76 67 


74 




STEPHEN MARLEY 

GHETTO "0UTMS.TUFE G0MG. UNIVERSAL REPUBLIC DB435A UMRG ,13 9 


Mind Control 


1 


►*■ For a 
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TOP ^■BtJJ.^M 

BLUES ALBUMS 
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ARTIST 

IMPfRHT ( NUMBER 1 DISTRIBUTING LABEL 


Title | 








■Kl KENNY WAYNE SHEPHERD 

BBfl REPRISE WM'.'WA^NE" BROS * 


10 Days Out: Blues From The Backroada | 


a 


3 


21 


STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 


The Real Deal: Greatest Hits Vol. 1 fl 








JOAN ARMATRADING 


Into The Blues H 


o 


IS 


43 


JOE BONAMASSA 


You & Me | 


o 


s 


a 


THE DEREK TRUCKS BAND 

COtUMaiA 92B44'S0NY MUSIC 


Songllnes B 


e 


4 


is 


RUTHIE FOSTER 


The Phenomenal Ruthie Foster | 


o 


c 


1 


MARIA MULDAUR 

STCiV '319 


Naughty Bawdy & Blue B 




s 


7 


KOKO TAYLOR 

alligator 4915 


Old School ■ 




• 


5 


JOHN MAYALL AND THE BLUESBREAKERS 


In The Palace Of The King 


: 


7 


14 


TOMMY CASTRO 


PainkHler 




,0 


46 


KEB' MO' 

ZYt HAvE'l tP'C r:52'.'RED \M 


Suitcase 


■ 


12 


IS 


SOUNDTRACK 


Black Snake Moan 


13 


11 


71 


ETTA JAMES 


The Definitive Collection 


>t:P-D CHR0NICLES 0O40ia'\lME 


© 


E 


1 


DENISE LASALLE 


Pay Before You Pump 


© 




COCO MONTOYA 


Dirty Deal 









BETWEEN THE BULLETS rgeorge a blllboartl.com 

TANK BANGS BEST SALES WEEK 



"Sex Love & Pain," Tank's first album in five 
years, rolls to No. 2 on The Billboard 200 and 
No. 1 on Top R&B/Hip-Hop Albums. The bow 
marks his best Nielsen Sound- 
scan week ever. 

The set tows 103,000 units, 
bettering "Force of Nature," 
which moved 97,000 during its 
first week in 2001. 

His sophomore release the 
following year had a rougher 
journey, starting with 58,000 




for a No. 20 start on the big board and a No. 4 
peak on R&B Albums. 
The late Rick |ames lands R&B Albums' next 
highest debut with "Deeper 
Still" at No. 19. Almost three 
years after his death, this of- 
fering of new material is his 
first entry since "Urban Rap- 
sody" in 1997 and best chart 
position since "Wonderful" 
debuted at No. 12 in 1988. 

— Raphael George 



Data for week of JUNE 2, 2007 i For chart reprints call 646.654.4633 



Go to www.billboard.biz for complete chart data I SI 
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I R&B/HIP-HOP AIRPLAY 
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TITLE 

ARTIST 'MPfllNT PROMOTION LABEL! 


.I 


ii H 


11 


TITLE 1 

AkTttT (tHPMHT | PROMOTION LMEll i£ 


1 






K] BUY U A DRANK (SHAWTY SNAPPIN") 

■7R7*"MTA*AIN FEAT TLFN6 J0C f.OSVICT NAF'PY BOYFJIVE Z0MBA) 




wBSt 30 


n 


MAKE ME BETTER 

FAeOlOOS FEAT NE-YO it :.H 1 IHM.'OEf JAM10JMfi| 


2 


3 


29 


PLEASE DON'T GO 

TMM GOOD GAME B.ACAGRDLSaUNIVE «S*L Willi* Yi 




t^Lff 31 


20 


IN MY SONGS 

flSUU LEVtlTT (pM LAN TIC i 




2 


SO 


LOST WITHOUT U 


H7 


d 33 


g 


UNTIL THE END OF TIME 
JUBTM TMERLME IJIVi^OMBAi 


4 


5 


!2 


GET IT SHAWTY 

LLOTO iHt l'<C JNIVERSAL MOTOWN) 


w 


» 27 


18 


COME WITH ME ^ 


S 


9 


\\ 


PARTY LIKE A ROCKSTAR 

MOR UTl lONDECKAINIVtftSJU. ftEPJBL'Cj 


<r 
w 


©20 




TAMBOURINE 

tVE AMtRUA'- FUU iURHlCt R,M RVDtHS 


O 6 


17 


POP, LOCK » DROP IT 

HUET » i OMMiHEEjIvEZOMBAi 




© 32 


16 


WE TAKIN' OVER ^ 

DJ HHpUEQ ' i in .i ■ -in i. W 




4 


19 


I'M A FLIRT 

A SILLY OA BOW WOW |FIAT II A I PAIN) ■ LOLL Vfl A.'vEZOMB*< 


ttr 
w 




38 


POPPIN' ^ 

CHRIS BROWN FUT JAY BIZ ;JI. t ;0MB* I H| 


o 


14 


|2 


WHEN 1 SEE U 
'"■iris:* ' 


w 


tj) 36 


4 


HOW DO 1 BREATHE 

■MMiJROSTREEUmiei CT 


■ 


11 


3 


SAME GIRL 

fl KELLY 0UE1 WITH USHER III 




© 44 


0 


A BAY BAY 

HURfllCANE CHFiii ! . . HWLii 


,0 


25 


BUDDY 

MUSIO SOUtCMlD ATLANIIC) 


w 


© 40 


ID 


WHAT'S MY NAME 

StUAN MCAHlGMT fV"- - ^ . 


11 s 


14 


LIKE A BOY 


A 

w 


© 39 


8 


LIP GLOSS fl 

HI MAMA i Jivt 


■ 


II 


M 


BECAUSE OF YOU 

Nt-YO i'DEF JAM frJVG 


liV 
w 


W 34 


15 


MAKE YA FEEL BEAUTIFUL 

RUBEN STUDtURO i I »'.'l.' 


© 


16 


12 


LIKE THIS 

UUT ROWLAND FEAT EVE .MUS : lYOH.O COLUMBIA i 


iir 


rzo 


26 


LAST NIGHT H 

0IODY FEAT KEYSHIA COLE BA: B: ■ A*, if ^ W 


14 


17 


11 


WIPE ME DOWN 

LIL BOOSlI FEAT FOU A WEBBIE TP.u F'.Yi ,lM »T; AIITlO 




» 43 


ss 


UPGRADE U 

ItYDKCE fUT JAY / . W 




'5 


24 


ROCK YO HIPS 

CRIMI MOB FEAF UL SCPAFFy 


<r 


© 42 


8 


DJ DON'T 

GEFUL0 LEVER! t. 


16 


11 


10 


TEACHME 

MUSIO SOULCHHO A'LAITlC 


* 


© 16 


13 


TAKE ME AS 1 AM . 

MsUtT J. (UOE iMATRiARCt" GEIFEN INTtfiSC0*El •** 


© 


20 


taj 


GET ME BODIED 

BIYOHCE '.'. . '-'i F 




© 45 


7 


CAN U BELIEVE 

RWNTNICIIE 'S'AR TR*K.INtEWC0Pfl 




12 


IS 


OUTTA MY SYSTEM 

BOW WOW (COLUMBIA) 


i 






YOU a 

LLDTD FEAT LIL WAYKE -t \-. JMVERSAL WOTOrtM W 




21 


20 


IF 1 WAS YOUR MAN 

AM i J .E :I;VSA 


■ 


© 4« 


____ 


1 TRIED 

■ONE THUGSN-HARMOHY FUT AK0N ! . . I '-iunUL'F ii IF ft :■'.': 




13 


15 


DON'T MATTER 

AKON HON 1 , " IFFFO'IF Fff: , \ ,T-;'.'.. l,r— ,vt ( 






14 


STRUGGLE NO MORE (THE MAIN EVENT) 
AMTH0NY HAMILTON. JAHEIM A MUSIO SOULCHILO i ATLANTIC) 


t 


U 


II 


2 STEP 

UN* BIG DOUP.'KOCH) 


■ 


i : 


22 


THIS IS WHY I'M HOT 

MIMS i " r 'l".: 


© 


2-1 


7 


UMBRELLA 

RIHANNA FEAT JAYZ | jRP'DEF JAWTDJMG) 


•tfr 


© 52 


'5 


TATTOO 

MIIMirf FUT. H 10 |NCE. ASYLUM. ATLANTICi 


© 


22 


5 


BIG THINGS POPPIN' (DO IT) 




© 5. 


3 


DO YOU H 

ME-TO (DEF JAM'l&JMGi H 




3 


WALL TO WALL 

CHRIS BHDWh .l : W 






7 


STRAIGHT TO THE BANK 

SO CENT i5HA0* AFTERWATH'tNTERSCOPE) 




11 


ANONYMOUS 

BOBBY VALENTINO FEAt 1IMBALAN0 OTPFOEE JAAA IOjMGi 


* 




to 


CAN'T GET ENOUGH *, 

TAMIA (ClUS 1,'IMAGt! W 
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LW1 BEAUTIFUL LIAR 

BOS BETOHCE B SHAkIRA | MUSIC WORLD COLUMBIA 






1 i 




BI BUY U A DRANK (SHAWTY SNAPPIN ) A 
B^It-pajufeai TUNiuni; • ■ mn r.mt- W 






16 


UNTIL YOU COME BACK TO ME 

CRYSTAL 00VE STARRING I GAMBLE '. M'. 




o 


9 


GET IT SHAWTY 

ILOYD |IME ITiC UNIVE H iAi WIM&AFi, 


O 


6 


ID 


INSIDE OUT 

TEMAfl UNOIRWOOO 




?: 


« 


OUTTA MY SYSTEM H 

BOW WOW FUT T PAIN ft JOHhTA AUSTIN I" n l uMBIAi ™ 


o 


7 


6 


BOSS MAN 

SB. (TRIPLEBEAAti 






13 


1 TRIED ^ 

BONE THUGS N HARMONY FEAT AXON (FUtL 5U"'ACE H'fRSCOPEt 


o 


I 


It 


LET'S FALL IN LOVE AGAIN 

RACHEL BROWN ■ ' MUSIC GROUP FACE J FACE 1 






10 


I'M A FLIRT 

R KELLY OR BOW WUW I'EAI 11 4 1 PAWj (COLUHIH iut .'uMSAi 


0 


11 




O-BOY 

jmhi pm itm maiLC«i 




o . 


12 


LIKE A BOY a 

CIARA . W 


HI 


5 


to 


GOT BUMP IN DA TRUNK 

SHELBY ST JAMES FIAT THE TRUTH ' ! ■ 
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5 


PARTY LIKE A ROCKSTAR ^ 

SHOP KirZ ilI'HSECK LS^VERSAl re p uh^ :i w 


O 


14 


■6 


GET TO THE MONEY 

PRC IBULLS Eyeta;E2FACE| 






11 


POP, LOCK & DROP IT 

KUt' in' " r-i ■ :>.<-: 




3 


9 


WHAT BOYZ LIKE 

PIT B CROW iBLAGK Bl 






16 


GIVE IT TO ME H 
TIMMLAM [MOSLE* BLACKGROUiin^KTERSCOPt) W 


© 




1 


STACKS ON DECK 

PLt.lL HJV YA UfE/SUGAR WATER 




© 13 


6 


UMBRELLA >, 

RMtUWA FEAt JAT-I f&RP.OEF JAWIOJUG) W 




1 


3 


COME OVER 

CHlRYl PEPSn RILEY i 




■< 




GLAMOROUS 

FEROII FEAT tUOACRIS i.rtui I 'V A AM '. ' i ft. :■ Ifti 


12 


4 




COUNTRY BOYZ 
BR) WTNN FEAT. GET COOL ' 




12 15 


14 


BECAUSE OF YOU ^ 

ME-TO l«f( JAW.I0JM&> W 


13 


10 


t 


BUSSA MOVE 

STEVE AUSTIN FEAT TUM TUBS • YWC 




1* 12 


It 


LAST NIGHT 

I1I0OY FEAT AEtSHIA COLE ,HiH i\\ 1MII 


■ 


g 


5 


I'M JUST DOING ME 

MO KOLFNTRT FEAT SUNNY VALENTINE 




14 10 


20 


DONT MATTER 

AXON IKOHYICT.LJPFnONT SRC UNIVERSAL MDTOWHl W 


10 


15 


11 


TONIGHT (TONIGHT IS THE NIGHT) 
SUVA JAGUAR (SlLVA JAGLIAA/RPSJ CONSULTING! 




© 17 


s 


ROCK YO HIPS 

CRIME MOB IEAT LIL SCHAPP' i H !!■-' ■■ ■ ■ ■ I ■ ■■ ■ 


16 


18 


12 


I'M ON IT 

LENARD FEAT. PAPA RIU 




© 19 


7 


SEXY LADY 

VIMS IEM FUT. JUNIOR IYUNS BOSS 'EPIC KOCH.i 




is 


10 


CHECK t/)Y IOOT WORK 

MA IIEKF-TIME 1 




17 ,4 


26 


THIS IS WHY I'M HOT 
MIMS iCAF>iTDL< 






< 


WORLDWIDE 

JACKIE CHAIN ' ..'h'i.ii.f ■-! r.-^ .F 






14 


2 STEP 






IS 


THIS IS WHY I'M HOT 

MIMS 




© , 6 


4 


SUMMER LOVE 

JUtTW THMERLAXE |JIVE J0M-3*| 


20 


23 


41 


KOOL AID 

W' BASS FEAT. JT MONEY PIPELINE! 




© 22 


4 


LEAN LIKE A CHOLO 

0OWNA.ILJI.UL0 iSlLENT GIANT UACHE'f: 


© 




7 


BUY U A DRANK (SHAWTY SNAPPIN ) 

T RAIN FEAT YUNG JOC iKONVICl SAPPY BC" JIVEZOMBA) 




21 20 


8 


PUSH IT BABY 

PRETTY RICK f i" . . ': 




ii 


14 


LISTEN 
BIYONCE Li 






□ 


ANONYMOUS 

10B8T VALENTINO FEAT TIMS ALAND [JTP'DEF JAMi'lDJAJGl 


© 




1 


HELLO 

SCOTT STONE : : ■*! *ilONtVFACEZFACEI 




— L 




CAN U WERK WIT DAT 

THE ftt«M AHA OJ MM 1 ABBO MS ■ t RS-^Pt 




2a 


n 


1 REMEMBER... 

MELI'SA MOFNUN iLU ANN ORPHEIJSl 




21 1 


_ 


LIKE THIS 

wims ;.:a! ■ 


© 




i 


MAKE ME BETTER 

FABOLOUS FEAT NE-YO FiF-fF:! .MHUIiFF LLI : 




25 




BEAUTIFUL GIRLS 

SUN MUM i BELUGA MEiSMTS EP.£ KCCH. 
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ADULT R&B 
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TITLE 
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Kl PLEASE DONT GO 

(JJtJ'AKF • llALlE.H'.ACfQRDUtin'JNIVERlfAL MOTENM 








LOST WITHOUT U 

nOBBN TWCIE 1 ' ^AK.1NTERSC0PE| 


3 






BUDDY 

HMtMBJUHRJ] lATLANltCl 


4 






IF 1 WAS YOUR MAN 

JOt 








IN MY SONGS 

BttULO UVQ1T lATLANTICl 


6 






WHAT S MY NAME 
MMHHGIQMMt WtRUEFi L+^CS 








STRUGGLE NO MORE (THE MAIN EVENT) 
ANTHONY HAMILTON JAHIIM B MUSIO SOULCHILO 


■ 






MAKE YA FEEL BEAUTIFUL 

RUBEN STUXARO 


o 




12 


WHEN 1 SEE U 

FANTASIA . RMG) 


© 


14 


g 


DJ DON T 

MRJlLjTUlFEITTiF'i.'.t.l 




10 

I 


jn 


TAKE ME AS 1 AM 

WRY J. HJ8C IMATRIARCH GEFFEN. INIERS T OFF i 






, 


TEACHME 

MUSIO BOEILCHU |ATLANTIC| 




13 




CAN U BELIEVE 

■attfltnCB (STAR TRAKVINTERSCOPEl 




12 




SHOO BE DOO (NO WORDS) 

MACY GRAY A' ILL AIA GEFFENi 


© 


>ii 


5 


ANOTHER AGAIN 

JOHN LEGEND 


18 






SIMPLE THINGS 

ELISABETH WITHERS n.ut HDIE YlflGJR 


■ 






FORCE OF NATURE 

ttjMMi imsnm emusjc aorlui 


1. 


17 


It 


AND 1 AM TELLING YOU I'M NOT GOING 
JfRHIFER HUOStW IMUSIC 'AIORLOfCOLUMBiAi 




21 


10 


BECAUSE OF YOU 
■4F0 lOtr JAMTOJMGI 


20 


Ij 


10 


TELL ME WHAT WE'RE GONNA DO NOW 
JOSS STONE FEAT COMMON |V)RG!N| 


© 


25 


2 


DON'T MATTER 

AXON ".OWICT 'UPFRONT ^HC INI .'ERSAL MOTOWNI 




22 


15 


DEEPER STILL 
BKX JAMES Ii 'M. '< 


© 


23 


7 


VALENTINE 

UOVO THE INC .UNIVERSAL MOT DAN 


© 


24 
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2 PIECES 

CARL TTMMAB 1 UUBRE LL A BUFHJALO J 




37 


4 


BREATHLESS 
COPJMNE BAILET RAE f^i' : 
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AFI1TST/TFrjerij»Ku(ScTiFel 



Cnart Ran> 
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Please Don't Go universal motown (84.9) 
Gel It Shawty universal Motown 1 85.31 

Party Like A Rockstar untversal republic 180.3) 
When I See You RM6 (82.3) 

Some Ctrl ttMBBA (88.2) 
Lite This C0LUMBIAI83 8) 
teachme atlantfc (82.71 
6lt Mr Bodied columbu (71 .3) 
Big Thinos PoppJn' IDo It) ATurmc(71.0) 
0180 31 

Better lOJMG (79 01 

How Ool Breathe fmbg (83.91 

Up GIOSS IOMBA|7t.6) 

Do You IDJMG 179 6) 

VYondertuI universai motowh (65 6) 
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RHYTHMIC AIRPLAY 




Like A Boy ZOREBA (72.8) 

Parly Like A Rockstar universal repubuc (70.71 

ROCk YD HkOS WARNER BROS. (87.7) 
RkHRS (75.6) 
le Me Better IDJMC (70.01 
IrnTHtrnuMRiA |79.1| 

Takin' Orer kOCH(73J)) 

Do I Breathe rami |B3 91 
Things Poppin' (Do It) Atlantic (66 0) 

Same Girl zomba (79.3) 
Please Don 'I Go utetversal motown (83.8) 
Do You sum (71 0) 
Whal I Need iomba 172.1) 
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niclscti niclscn 

8DS SoundKcW 



*R&B/HIP-HOP SONGS 



Hill 

i 1 1 


ill 
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TITLE Artist 

WOMICEB (SONGWRITER) IMPRINT ! PROMOTION LABEL 
Kl BUY U A DRANK (SHAWTY SNAPPIN') T-Pain Featuring Yung Joe 

HQ^I PUN <TR NAjM .'RClBINSONi &Q KO-.V1CT NAPPY BOY. JIVE.'ZOMBA 


O 


3 5 




PLEASE DON'T GO Tank 

TANK 0*W.L BSREALl © GMO GAVE aLACKGROUNGLtTHMMlll UMMN 


• 

o 
o 


* * Ej 

s > 


LOST WITHOUT U Robin Thicke 

T MM h r P« I \» •»,L"'.; H *> © UH IRA- S If Fi> : ;l ) 


GET IT SHAWTY Uoyd 

. LAO.M I [VS .^VET" '.V».."'It I POLITE) © THE INC l. '. VEICAL VV/JN 


PARTY LIKE A ROCKSTAR Shop Boyz 

: PITTWAN U PITTMAN YV AWEOSEE 6 /■'■'■F.: n S-t^'ENS J H.'.-;', R MGHTCWt'1. OSDEC*. USIVEHEAl IU^&jC 


o 


! ' 


.Ej 


POP. LOCK & DROP IT Huey 

THA BAKERY |l F RANK 5 JR .0 SMITH| ©O > jWM'MLE . . L '.'"a 


I'M A FLIRT R Kelly Or Bow Wow (Featuring T.I & T-Pain) 

L1L RDNME 1 5 MOSS.R JACKSON R KELLY C J HARRIS JH 1 ft NAJM. ©O :'<l'.W - . ,L <■ 








WHEN 1 SEE U Fantasia 

MIDI MAFiA MIMERIG iS WttTEM L IIAMCAIMELUI • RBTtl W NMEIfl J SEWELL-ULEPICE KWH| © j.RMG 








SAME GIRL R. Kelly Duel With Usher 

LIL RQNr.lE •, E - LY. " : VI 1 • R KELL'R j*;«,£':n . S'J IH . If ZOMBI 




8 7 


BUDDY Musiq Soulchlld 

LAB RATI H J0HN50N L" M*GGt1i5 : CtJBCH t GUINN X MX i ©O ATLMTK 


LIKE A BOY Clara 

BAUAOMRtjCWM.'rlf CLUTEH gG pharkis C NEIjCTI B M(.HaMMADJ.0UllU»ltS.CI<O(0Hj © VHtt/ttMBk 


12 


10 ! 




BECAUSE OF YOU Ne-Yo 

STARGATt NE-VO IS SMTTH 1 t HEMMMBI M S EflKSEW ©O Kf JAMiOJMG 


© 


16 19 


like this Kelly Rowland Featuring Eva 

p";.<in u r:;s ' : i'.a^-h .:, m-ih-m- + anm i-.-h- [m ©o 1 1 .v.^ trm uh a 


14 


15 11 


ROCK YO HIPS Crime Mob Featuring Lit Scrappy 

. : 1 1 H LA^t-VNl ■ HO V irtl' . iSHHi -Vil- " - t li::fRi:yi ©O Hl'> W ^If'f-.-i'AAPfttfl rwis 


o 


17 16 


WIPE ME DOWN Lil Boosie Featuring Foxx & Webbie 

i alleh ,j reed * GRAONfYT matchi trillasvl'jm Atlantic 


© 
o 

18 


19 20 

20 25 
12 15 


TEACHME Musiq Soulchild 

1 BAtMS.C-HAGBNS |C.MAGGMS,C WLUAMS IBARLA5 J SMITH R B0WLAWXBLACKSTONE.N TYKE) •ATLANTIC 


GfcT ME BODIED Beyonce 

SWL7 BEATZB KJOMIS.S GARRETT ,B WMLE5 > DEA/l 5 CWWET1 U HTDLM BEYME 5 •XWJl © il£E AOTJ>railf»l 

OUTTA MY SYSTEM Bow Wow Featuring T-Pain & Johnta Austin 

.) lisp*, [H.ji. Ni.m M .'HUM 1 ' \ - ■-•J- © COLUMBIA 
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21 23 


IF 1 WAS YOUR MAN Joe 

:-.HH,i:! '.1 '. >■'. 1' Ml HMAN!, • S 1 IA! .-.HI. © JIV-: ;0MB» 


20 


13 10 
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DONT MATTER Akon 

lI-i'MI.HiWJUi'iifill ©> v I ■." T ■Ik'M INI'.-[f-:-r.i i.T'ir'1'i'l 


2 STEP Unk 

HA' MVPHREVl © BiGOQMPkMM 



e 

ni 




Hissing from the 
chart for almost 
a month due to 
lack ot airplay, 
Beyonce and 
Shatura are res- 
cued by a No. 1 
debut on R&B 
Singles Sales. 



GREATEST 
GAINER AIRPUY 



I BIG THINGS POPPIN' (DO IT) 



UMBRELLA Rihanna Featuring Jay-Z 

C STIWAKT |C A STEWART T MSH T HAflRfU S C CARTER, SAP Otf JAM iDJMC 
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WALL TO WALL Chris Brown 

I ■'• JIVLZOMBA 
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32 
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MAKE ME BETTER Rib'jlous FcaMnnti Nf Ya 

riUBALANO U D JACKSON IKM06LTI S SMUhi O QESERT srQRW DEF jAM ID.WG 




26 
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25 


35 




ANONYMOUS Bobby Valentino Featuring Timbaland 

riMBALASD «. LflBM e IBM . U 1 H HNMM [ NELjO'i ' . ml :.-:" luuls l harmohi © citpkf iamidjmg 




26 
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IN MY SONGS Gerald Levert 

G LEVERT E NICHOLAS .G LEVERT E LEVER" E T :Hi]l*i R 
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33 


49 
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UNTIL THE END OF TIME Justin Tlmberlake 

TIMBALAttO.J 1IMBERLAKE.0AMJA |J TIMBERLAHf I v IW5LEYF N HILLS) © JlVi tOMA 
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COME WITH ME Sammie 

B M COX IB W COX S BUSH A SHROPSHIRE! © I'TAT I 'll .TR'-A. MOT " 
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TAMBOURINE Eve 

5 'A :.' EE»r; i- ..[FftC; t. CE.^ r - G.lt>af TT, © At Tt RMATH SLU'ACt RUFf R>:£P5 GtfF-t, 
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WE TAKIN" OVER DJ Khaled FoaL T l.. Akon. Rx* Ross. Fat Joe. ur Wayrw & Baby 
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POPPIN' Chris Brown Featuring Jay Biz 

A HARHlS.V DAWS (A HARI'S V DAVIS J AUSTIN} © JIVt tBMU 
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HOW DO 1 BREATHE Mario 

MARGATE iU S ERIXSf NT E HERMANSEN t JACKSON i O W0 STREET J RUG 
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A BAY BAY Hurricane Chris 

FH'jUK DAA'j it DOOlE' E j ft.. A V j 1 r;;.n u R L _ Ml ) "Ml. 




34 


35 


40 SO 


WHAT'S MY NAME Brian McKnight 

B V UNI t -1 © .Vf-'.tl- ;RIJi 
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LIP GLOSS Lll Mama 

1 Ctf SPIERS r( IHN.L AND . CHAUE-HSi ©O J ' '•' E ^CVSJA 
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MAKE YA FEEL BEAUTIFUL Ruben Studdard 

S TAVLOA (5 TAYLOR S SMITH © J RUG 
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LAST NIGHT Dlddy Featuring Keyshia Cole 

U WINAHS IS COMdS .- fMijHt V rtlKANS S LAAttHCi 1 ©O 6*D BOY AIL ANTIC 
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UPGRADE U Beyonce Featuring Jay-2 

C'AmACLBKTI)¥AJSI1l«T««tSI*MHU«*>SiA«(H .fj PAI f S A rilYtJ t ' : 1 AWtfl IPi . i-- ©ui.MHA 




« 


© 


42 


S3 




DJ DONT Gerald Levert 

& (.EVERT ( NICHOLAS (G LEVEflT E KVEfiT Sfl J T NICHOLAS.! 0 
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TAKE ME AS 1 AM Mary . Blige 

m^F«Mjaji^s^t'X.:4i::fiLr«c , fii.?« © wiwaTi<ii^fm.Ri.:i:« 
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CAN U BELIEVE Robin Thicke 

IH". M ii i - i-ii.': k ' A'.ii;.: © - ■ ','ik: . -1 
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YOU Lloyd Featuring Lil' Wayne 

BIG REESE JASPER >M SINCLAIR. J CAMERON 0 CARTER. G KEUPi 0 >: .-VN 
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THIS IS WHY 1 M HOT Mlms 

-rf».-^-.«i^^4^til^-^i^piV^;.n^iMn«.-;i»r-»f ; mw ,ir.."«»n *" ' «v*«Tf ©Q Jim. 
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1 TRIED Bone Thugs-N-Harmony Featuring Akon 

.'. : " - . : ■ ! : c ■", ■ : n; ■,: :v-. \ , ; 0 ■ wu-.y.^i 
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STRUGGLE NO MORE (THE MAIN EVENT) Anthony Kamih.cn. Jaheim & Musiq Souttiid 

I 1 .„'. Jfi-.lii.H.l'.- ..W-,VilH\l,^l."ll i. 1 Mil ■ "i"'i MM.r.V.'.-.i l'--.T-/.'.' ITi © ITI.-.M." 
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TATTOO The Alliance Featuring Fabo 

SHAiAti Q "CL'TTA iICRR 5 fAflnER L AIlLIAMSi 'ICE *SV-.'JM ATLANTIC 
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©5,66 


DO YOU Ne-Yo 

THE HEAVl"A!EI(.nTS SE-fO iS 5M TH M SPARKWAN V ALLEN) © Off JAM i?JMG 
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STRAIGHT TO THE BANK 50 Cent 

1 1 ■"(■ il. . JA^'5 [A IH : ' IFII A i: ,.V,i ©■..•!■ iv 11 TtkMATH INTERSCOPE 
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CAN'T GET ENOUGH Tamia 

RJERMNS (RJCIUMt 1 WHIMS 1 t OANIElS. 9© PUIS VIVAOE 
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GLAMOROUS Forgie 1 eaturmg Ludacns 
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SEXY LADY Yung Berg Featuring Junior 

R HOtlADAV |C WARD R WATSON V MOLINA. 0 BLACK J BARRYi Q ■--■ll - ; •■ 
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AMUSEMENT PARK 50 Cenl 

(.Ht-.r- :S -i i ■ A 1" ■ :H 1 1 t-.J/.l ' - " H L AMP 3£. . i : "iji i ' T E RMATH INTERSC OPE 
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SHAWTY Plies Featuring T-Pain 

DRUM'JA BCV ENSAVUE 16 rt*S" <ij*:S E GHOLE 1\ F MILES F R NAJU St. P-N-SLIDE At. AT..': 







After three 
straight weeks 
ol airplay 
declines, super - 
star-tilted single 
gains dos< to 
I million 
impressions 
with R. Kelly. 
1-Piin, Ul Kmi 
and Young Jeezy 
shuffled on a 
remix. 




HEP— M 
ritiet of R. Kdlv 
and Usher cracks 
top 10 in its 
HMmkI 
01-9). It also 
debuts at No. 59 
on Adult RSS 
airplay. 
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TITLE 

PRODUCER iSONGWfllTlR) 
LEAVING TONIGHT 



FDSTE1 J 0AV1 S ROBINSON 



Artist t| I 

IMPRINT I PROMO r . S t£ 

Ne-Yo Featuring Jennifer Hudson ^l|H 

TAR PLI N . P MOFFE T T-YQUNG > 0 OEF JAM/OJM6 ITi^iB^B 



ANOTHER AGAIN 

K WEST.J lEGtND <j LEGE W k WEST.) WHSON.Ci PAULSON) 
LIKE THIS 

W THOMAS 0 SCHOFIttO l* THOMAS D SOOflf jO S MIMSi 



John Legend 



SIMPLE THINGS 



Elisabeth Withers 



WONDERTUL 



ipm HCMUCU REEvESi 



Marques Houston ' HE 
a> tUQjUNIVtftSAL MOTOWN ^B^J 



INTERNATIONAL PLAYERS ANTHEM (I CHOOSE YOU) 

JUH> J DJ Wt.ll It HL'll 1 1 H I 1 ' 

BLOCK PARTY 



UGK Feat. OutKast Sgf 

A HUTCH | JTyU0MeA_^B^I 



'SON K BJ.ACKM0NJ LEIBtRB M 



Chuck Brown Featuring DJ Kool 

MM STOLLfF) C WEIL) 9 'ULL CiftClfc RAW VENTURE 



CIRCLE 

0 M COX K DEAN IB M COX.M HOUSTON A SHROPSHIRE K A ; DEAN, t WHITE | 



Marques Houston 

• TUG. 'UNIVERSAL MOTOWN 



CUPID SHUFFLE 

MB PHAT |B BERNARD L WIllTAMS A PLAH| 



L POLHE.J IRBY.T HAiEl 



) 'Hf IHC UNIVERSAL 



Cupid Hjj^f 
Uoyd" „ 



Young Jeezy Featuring Keyshia Co 

>HAPRLFunSTECHW:K>HmiHHK«AtRi %Q OWOBAIT TUJGIOff JWOJ 



DREAMIN 
PUSH IT BABY 

nr.j nN;i .[■■•fjr-tjH:4,iTH^^.rHrww-wca'wr,iTiwwirif:r^ 
SHOO BE OOO (NO WORDS) 

J GOffitLW FVAtTT fl FAfl [N»M£J GOSSIUN PVAfTE J MaDAL.XHCON (WIAROV BOAPU WLSCNi 

MY 64 Mike Jones Featuring Bun B & Snoop Dogg 

<u .An:. v.^.-niiiWi :..iv.:i - iM„h»m:..>l-4 -..:h- Wj»:><uii]. a r.t Mv.j*va*m WJ5 

BEAUTIFUL LIAR Beyonce & Shakira 

SWanEflJMftKSIABAW ©♦ MU5CYCRLBCTXJbeW | 

GIVE IT TO ME Timbaland Featuring Nelly Furtado & Justin Tlmberlake 

TIME*. AH: :AfiH.:.M-xtV-',-i.L: : A. i . I, t.y- H't,; ■ l:l.WK.A-> QQ Ml:.!'- K. a i »i.i..U iWTFJ j O/j 



BREATHLESS 



Corinne Bailey Ra< 



IIOGES.AwAPRj .).'. 0 I M MOj I KGS L MOLLINGSl 



CAME DOWN 



itON R rtORirr JR 0 FOSTER J mNG T MCEl«0V| 



WONDER WOMAN 



Trey Songz B| 



CAN U WERK WIT DAT 



The Fixxers AKA DJ Oulk & AMG 



UNTIL YOU COME BACK TO ME 



Crystal Dove Starring Dice Gamble 



MORE THAN FRIENDS 



Froddte Jackson 



M THROWED 



Paul Wall Featuring Jermaine Duprl 

©O SWISHAHOUSE ASYLUM. AtlANTIC 



TELL ME WHAT WE RE GONNA DO NOW 

R SAAOIO JAKE B THE PHAtUAN |A STEVENSON. L LYNN T REYES) 



Joss Stone Featuring Common 

© VIRGIN 



Temar Underwood 
& ■ : 



FORCE OF NATUHE 

A JACKSON i.S ANOEHSON T JACKSON'. 
COFFEE SHOP 



Sunshine Anderson 



■ 



Yung Joe Featuing Gorilla Zoe 
NSON A MATHtST NASH.J WILLIAMS H RICHARD) © BLOCHBAD BOY SOUTH' ATLANTIC iVMkf|H 



BREAK EM OFF 



EDWARDS L WILLiA 



Paul Wall Featuring Ul KeKe 

©Q ai--mh. i a.y.imai.avi:: ; 



58 



LET'S FALL IN LOVE AGAIN 



GREATEST 
GAINER SALES 



D-BOY 

JACKPOT 1B..ARTETA) 



Jediah Featuring Redd E 



;yezz 
0 



GOT BUMP IN DA TRUNK 



Shelby St. James Featuring The Truth 



GET TO THE MONEY 

iNTtDKATiQiitL POSTMAN |6 M.SWHBTY It 
COME AROUND 



iC HARPER 0 UAOOEN 0 PlNK(YD WILLIAMS H 8E3E SFOROl 



Collie Buddz 
©©O COLUMBIA 



WHAT BOYZ LIKE 

.1.1 UNA ■; •A.ISK MJ-gTEB D RAMI 1 1 

STACKS ON DECK 

S DAVIS iPROCHESTER S DAVIS) 



Cheryl Pepsii Riley 



Sunny Valentine Featuring Yung Joe & Nlttl 

© PL AYMAKE R. JIVE.'fOMBA 



MY BUBBLE GUM (GOT THAT GOOD) 



BOSS LIFE 



G T L CURFtY 0 CAMON D LAMB T SMITH 1 6€l, 



Snoop Dogg Featuring Akon 



COUNTRY BOYZ 

GET COOL [M WYNN W POOLE I 



Big Wynn Featuring Got Cool 



GET BUCK 

POlOW DA DON (D BROIVN J JONES T ClAYTOKi 



47 
82 
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52 
SS 
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OH YEAH (WORK) Ul Scrappy Featuring Sean P S E-40 

J SMITH (D RICHARDSON J H SMITH 5 PJOSEPM WHOlMES £ SMITH) SO BME.REPRtSt WARNER BROS 



BETWEEN THE BULLETS rgeorge a blllboard.com 

LEVERT REVERED AT ADULT R&B 



BOY LOOKA HERE 

POLOW DA DON (RICH BOY J JONES N JONES) 



Gerald Levert's chart history continues as his 
posthumous "In My Songs" yields its 
second top 10 at Adult R&B. extending 
his tead on the chart with 21. 

The album's second single, "DJ 
Don't." dimhs 14-10. following the ti- 
tle track, which was held at bay at No. 
2 for six weeks earlier this year. 




Luther Vandross has thai chart's second most top 
10s with 18. Third place belongs to 
Brian McKnight. with 15. Vandross 
also posted two top 10s after his death 
with "Shine" (No. 4) and "Got You 
Home" (No. 10) from Last year's "The 
Ultimate Luther Vandross." 

— Raphael George 
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Title 


I 
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A DEE3 KJgretchen WILSON 

VP |Jtt] ■HflcOL-JMStA 69201 5BN MB Mi 




One Of The Boys 




1 


2 


1 
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CARRIE UNDERWOOD 

AfdSTA AfllSTA NASHVILLE 71197 RMG l!8 9Bt 




Some Hearts 
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1 


o 


4 


6 


30 


ilfflHI TAYLOR SWIFT 

BIG MACHINE 170702 (IB 98) 




Taylor Swift # 


3 


H 


2 


4 




TIM MCGRAW 




Let It Go 
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1 


o 


5 


7 




RASCAL FLATTS 

LVRIC STREET 16S0 T S.HOLLVVV0O0 (IB BBl 




Me And My Gang 


o 
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3 


S 




MARTINA MCBRIDE 




Waking Up Laughing 




2 


■ 


> 


1 




MIRANDA LAMBERT 

COLUMBIA 7B93ZS8N (IB 98| 




Crazy Ex-Glrlfrlend 






■ 


6 


6 




ALISON KRAUS5 




A Hundred Miles Or More: A Collection 
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BLAKE SH ELTON 

EARNER BIOS 4446B AV9N itB KB 




Pure BS 
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m 


,0 


" 




SUGARLAND 

MERCURY 2CT1P UMLill (U9B. 




Enjoy The Ride 
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2 




11 


14 




JOSH TURNER 

MCA NASHVILLE 004744 UMUN <l| 9Bi 




Your Man 


B 


1 


12 


9 


9 




BUCKY COVINGTON 

STHEET 0O79]aHOLLYWOO0 (IS 941 




Bucky Covington 
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75 


28 


33 


(ZS9 GEORGE STRAIT 

HlTlTl MCA NASHVILLE «I6C23 , UMDN |IJ 


to) 


It Just Comes Natural 


■ 


' 


14 


IS 
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LARRY THE CABLE GUY 

JACKjWARNER BROS 4327JWRN |1B 98) 




Morning Constitutions 
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1» 


13 


ig 




KEITH URBAN 

CAPITOL NASHVILLE 77087 |I8 981 




Love. Pain 4 The Whole Crazy Thing 


■ 




1. 


IS 


it 




BRAD PAISLEY 

ARISTA NASHVILLE 69642 iB'i .1* 5B( 




Time Well Wasted 


a 
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23 


21 




RODNEY ATKINS 




If You re Going Through Hell 


■ 




18 


14 


12 




GARY ALLAN 

MCA NASHVILLE 0OBI961MGN (13 98) 




Greatest Hits 






19 


18 
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BILLY CURRINGTON 




Doin Somethin' Right 1 
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20 


22 
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TIM MCGRAW 




Greatest Hits Vol 2: Reflected ■ 
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LITTLE BIG TOWN 




The Road To Here 


■ 


,2 


22 


26 


23 




KELLIE PICKLER 




Small Town Girl 9 
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23 


24 


22 




TRACY LAWRENCE 

KOCKV C0MI0RI 9001? 179R. 




For The Love 
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© 
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25 




JASON ALDEAN 




Jason Aldean 
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WILSON'S 'ONE' HER THIRD NO. 1 



Grctchen Wilson logs her third straight No. 1 
bow on Top Country Albums — and her third 
straight top five start on The Billboard 200 — 
as "One of the Boys" opens with 73,000 
scans. Wilson's arrival weighs significantly 
less than her first two opening weeks. "Here 
for the Party" debuted with 
227,000 copies (May 2004) and 
"All jacked Up" popped on with 
264.000 (September 2005). 

Although her debut single 
"Redneck Woman" ignited a 
firestorm of fan and critical inter- 




est, Wilson's country radio success since then 
has been sporadic. Of 13 solo or collaborative 
singles on Hot Country Songs, only four 
reached the top 10. "Redneck Woman" being 
her sole No. 1. 
The second single and title track from 
"Boys" rises 41-39 this issue (2.9 
million impressions). Lead sin- 
gle "Come to Bed" peaked at No. 
32 in the Feb. 25 issue. 

Wilson's new set should benefit 
from series "CMT Diary." which 
debuts May 25. — Wade Jcsscn 
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Comes Natural" 
ts ringer's 75tti 
top 10 . He lint 
tracked that 
part ol the durt 
in August 
mi with 



Duet is "Idol'' 
winner's second 
country chart 
entry; "A 
Homent Like 
this" darted 
tor one week in 
October 2002. 
"Reba Duets" 



Georgia native 
bows with lead 
single from 
forthcoming 
album titled 
"Familiar 
Stranger," ten- 
tatively slated 
lor release in 
September. 
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Good Directions MERCURY (90 7) 
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Startio Wilt Me rca 188.2) 

I Need Yob curb (95.4) 
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These Are My People curb (75.0) 
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Measure Of A Man bio nuonne (78 2) 34 

Famous In A Smart Town Columbia (75.7) 38 

Say Yes big machine (84.0) 37 

Jusl Might Have Her Radio On irmc street (75.9) St 

One 01 The Boys ULUtatAf7S.6) 39 

I'll Stand By You fremahtlE'H (84.9) 43 

Daisy mercury (84.4) 44 
What You Give Away mca mashville (90.1 ) 47 
You're Gonna Love Me rca (82.2) 




Don't miss another important 



UPDATE 

Visit www.radioandrecords.com to sign up for your free dally 
Country Radio Blast. 



RadioandRecorcls.com 
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BETWEEN THE BULLET 



McGRAW, HILL MAKE CHART A FAMILY AFFAIR 



Tun McGraw struck a nerve with a previous- 
ly unheard war theme titled "If You're Read- 
ing Tliis" at the May 15 Academy of Country 
Music Awards, which takes the Hot Shot De- 
but on Hot Country Songs at No. 35 (3.3 mil- 
lion impressions). Programmers at 50 moni- 
tored stations scrambled to get the TV audio 
of that moving performance on the air, and 
sources at Curb say that a studio version of 
the song is not yet available. Label sources say 
their focus remains on McGraw's duet with 
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Faith Hill. "1 Need You." which achieves Air- 
power (21-17) with 14.9 million impressions 
in its eighth chart week. Hill also premiered 
a new solo single on the ACM show, which ar- 
rived at radio during the tracking week. 
"Lost" opens at No. 48 with spins detected at 
45 monitored stations (1.1 million impres- 
sions). The new song will be included on a 
forthcoming greatest-hits package that has 
not yet been assigned a street date. 

— Wade jessen 
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WAHlEfl LATIIU 




2 


2 




IMPACTO 


Daddy Yankee Featuring Fergie 


2 




■ 




27 


25 


31 




DON T MATTER 

A THUM (A THIAM.A LAWSONl 


Akon ?1 






3 




SI NOS QUEDARA POCO TIEMPO 

l ( n MF'iHi; ,!",' s F sPARZA-RLHZl 


Chayanne 

', ■ : .r,' : '.. 


1 




Puerto Ron 




© 


2! 


12 




NENA 

C jEAH H it iV EC'SE i ALDRICHEMIE U I tPO'. ANTE I 


Miguel Base Featuring Paulina Rubio ~ 

AARNER L AT l HA IK 






4 




BENDITA TU LUZ 

1 DUIEM 1 GONZALEZ (F OLVERA.S VAUWi 


Mana 

k Alirii 


1 




star reverses 
inrKtorv and 




28 


24 


17 




QUE HICISTE 

M AS'-OV . RfyfS ,j jiTFi j BOM: a: V AMHDM > 


Jennifer Lopez 1 
EPIC . SONY IMS NDRTT ■■■ 




t 


II 




IGUAL QUE AYER 

LOS MMMf ICOS (K VASQUEJ J MEVE5 R PNA) 


R.K.M. & Ken-Y 

'IN- ■■ I't-l;.*. .'ll'iO 


» 




zooms 22-11 with 

a K : - jMHiPnrfi 




/8K 


sa 


2} 




ME DUELE AMARTE 

* C IB* (*s ,U-'.h::i 0 :.iu; sa'-CmC, 


■Off BMfi NflRTt H 


e 


4 


5 




SOLA 

H DELGA Dl/ > G C PADIL..A HL DELGAD0[ 


Hector "El Father 


1 




□ 1 J 1 qUUrcrUt 

gain as ttw song 




O 


H 


33 




ES COSA DE EL 

i E i j a*ah it ;: 'liwuiMj 


Graciela Beltran B 

US . i 


A 


'2 


6 




ERES PARA Ml 

J VINE GAS CLOP £2 *ESEGAS ' KOi^i 


Juliet ji Venegas 

.:.[".< BM'S NDR'E 


5 




enjoys heavy 
airplay in 






35 


23 




BEAUTIFUL LIAR BELLO EMBUSTERO Beyonce & Shakira „ 

IWWIIIIWWilil HMN 1 ■'■^""■^rMJIITJWIglNI in I'Hi M.St AQnOCtUUEiA SO.VBUGMIRTI 


8 


11 


12 




MIL HER IDAS 


Culslllos 

MUSART 'BALBOA 


1 




California and 
Texas markets. 






34 


16 




QUE LLOREN 


Ivy Queen 

LK VISION W 


9 


7 


9 




DAME UN BESO 

p Miji.: : i- M*Riitvt: ivauminoi 


Intocable 

EUI TE LtV-SA 


7 






© 


32 


25 




NO TE PIDO FLORES 

A UUNERA.J GAVTRU (J GAVIRIAl 


Fanny Lu 

WWEMAL UtriHO 


10 


6 


8 




PEGAO 

.in •. .-, rjt rv , ■.• vtQUILLAj 


Wisin & Yandel Featuring Los Vaqueros 


• 






©_ 


EES 


. NO TE VEO 

' NOT LISTED |N0T LISTED) 


Casa De Leones 

WARNER LATINA 


© 


22 


19 




PEG ATE 

IHAHEi |S VARTHH 1' TAvARi T rOHflf Si 


Ricky Martin 

:,nnv biv:. norte 


11 






38 


20 


44 




COMO TE VA Ml AMOR 

li; ; nriicvrci' ; ■ :i i^am-.o 


Los Horoscopos De Durango ^ 


© 


19 


21 




THE WAY SHE MOVES 

* TMIAW |FQRTIi A TrtlAM ■ 


Zion Featuring Akon 

CWG L'Nn/ERSAl MOTOWN 


12 


1 J 




© 


0 


M 




AY U DA ME 

C . U r ; • ■ L I>p[ Bi .;, 


Paulina Rubio 

UNHIPSAL LATINO l?f: ; ' 


13 


13 


20 




DETALLES 

i'Jl ■ !>»[lj DU ho"'! n »f "tiANOE; i 


Los Tigres De) Norte 

1 . >m .a 


• 


H Onp yf3f jjiei 




© 






QUIZAS 

URBA 1 1 FEIICIANO; 


Tony Dize »~ 

WV MAfMFTF ■■ 


O 


15 


22 




TODO CAMBIO 

V D0MM IE WAS <M MUM. J L DPTEGA| 


Camlla 

sonv bmj HMn 


14 


k the release of its. 




38 


31 


27 




ME DUELE ESCUCHAR TU NOMBRE 


Grupo Montez De Durango n 
* 


15 


HI 


24 




TORRE DE BABEL 

* SANTANDER D BETANCG'jflT if. SANTANDER i 


David Bisbai 

VALE UNIVERSAL _ AT INCJ 


10 


M album "Todo 
1 Carnbto." Canb 




48K 


41 


92 




LA LLAVE DE Ml CORAZON 


Juan Luis Guerra Y 440 . 

EMI TELEV1SA H 


16 


9 


7 




TU RECUERDO Ricky Martin Featuring La Mart De Chambao Y Tommy Torres 

I TORRES r TORRES) SONY BMG NQRTF 


1 




proves staving 
newer by inch 
ing toward the 






45 






BASTA YA 


Conjunto Prlmavera 

f-r.'v-.'isf. * 


o 


26 


43 




LLORARAS 

ias MAGNificos ik vajqufu nievesi 


R.K.M. & Ken-Y 

UNIVERSAL LATINO 


17 






« 


37 


J0 




UN IDIOTA COMO YO 

a tf>e .ope: .n MUiiii* rasvi.-Q'. 


Duelo . 

i (, , :;i'"l't B 




21 


14 




CAOA VEZ QUE PIENSO EN Tl Los Creadcrez Del Pasilo Duraguense De Alfredo Ramirez 

A RAMlRE? CORRAL F R 00 ART El OISA EWMONSA 


1 


■ top 10 wttb the 

1 tille track 






50 






POR AMARTE ASt 

G JRBlNA P H IR&INA.R A';|-'I. if iir>[; A V0'."AlB(,-,i 


Alacranes Musical „ 

l U:>i Mi"i'. 




73 


35 




Ml CORAZONCITO 


Aventura 

i ■■ '.mi v . nun 


11 






44 


H 


40 




LA OTRA 


Ilegales Featuring Monchy Y Alexandra *jf 


© 


11 


18 




Y SI VOLVIERA A NACER 

NOT LISTED (PSOSA, 


Alegres De La Sierra 

EDMU tm 


II 




Tony Dire earns 






H 






DE Tl EXCLUSIVO 

NOT LISTED IN05 LtSTEOi 


La Arrolladora Banda El Limon 36 


21 


'6 


a 




SIENTE EL BOOM Ttlo *EI Bambino" Featuring Randy 

DEXTER Dj GIANN (TITO EL BAIH1N0.R OHTII DC LA GWTTOJOWELL OJ GIANNI EM IILEHM 


18 




the largest audi- 
ence percentage 




© 






COMO ENTENDER 

S »RY5 JPfNA > j PENA 0 BE RML'DUi 


Jennifer Pena J| 


22 


14 


12 




ESE 

J GUILLEN iGGLESSj 


Conjunto Prlmavera 

(GSOVISA 


1 




gain at No. 58, 
as his "Qiiwas" 
re-enters at 






N 


47 




HOYTENGO GANAS DE Tl 


Ricnrdo Montancr -« 

EMI IElEi .- 


23 


20 


M 




QUE ME DES TU CARINO 


Juan Luis Guerra Y 440 


20 












INVISIBLE 


Palomo m 


O 


27 


28 




OJALA 


Marco Antonio Solis 


20 




song's new 
peak position . 




© 


48 


55 




Y AQUI ESTOY 


K-Paz De La Sierra Duet With Ana Gabriel «. 

llsA EDIMONSA 


© 


a 


a 




ESO Y MAS 


Joan Sebastian 
















DALE PA' TRA (BACK IT UP) 


Notch 








: ,ttJl;.1IA.t. . itB*iII»»,l 












HAPOIES (M.K0WEU A PH1U PS F GP-i'UONi 





TOP 

LATIN ALBUM 



li 

0 

2 

o. 

4 


a 

1 

E 
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2 
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ARTIST Title 

IMPRINT A NUMBER DISTRIBUTING LABEL (PRlCEl 

R | [yl^l'tli itffi RMS S TAPrr MasFtow U3sBer^rw» 

l II 1 1 tLOWzJOOIJiMACHEtE |lS»e)**> 


III 

i 




© 


nil 


11 


ARTIST Title 

IMPRINT I NUMBER DISTRIBUTING LABEL PRICE i 

PATRULLA 81 En Concierto 


I i 

26 

73 


VICENTE FERNANDEZ M&tona De Un Idolo 

DISCOS MS OTAOS/SOHV BMO NORTE (16 961 ^^^^ 




1 




27 


23 


32 




TTTO MEVES Canciones Clascas Oe Marco Antorio Sofe 


MARCO ANTONIO SOLIS La Mejor Coleccion 

FOWVISA 3W13JUG HBMt 




1 


~ 


H 
24 


23 

15 




WISIN & YANDEL Pa'l Mundo 


• 1 


JENNIFER LOPEZ Como Ama Una Mujer 

EPIC 7SM9.S0NY 8MG NOfltE (H«l 




1 


LOS TIGRES DEL NORTE Delalles Y Emociones 


O 2 


5 


• 


6 




AVENTURA K OB Live 

Pfl(lAIUM lATIN J0W0 SONY BMC NQfltF .t* SA CDUVDl + 




1 


30 


18 


21 




MARCO ANTONIO SOUS La Historia Conlinua. . Parte III 


1 


a 


5 


3 




CALLE 13 Residents 0 Visilante 

s;;nv bmg nosm cjito s*i 


a 


1 
4 

1 


31 


17 


44 




RICKY MARTIN Ricky Martin: MTV Unplugged 


□ 1 
10 

2 






i 




R.K.M. & KEN-Y Commemorative Edition 

P SA [iCiiB ' UNIVERSAL LATINO (IS SB C1VDVO) *) 


32 


26 


18 




BET0 QUINTANILLA Tragedlas Reales De La Vida 


MANA Amar Es Combatir 

WARNER LATINA 63661 (IB W + 


33 


32 


24 




VARIOUS ARTISTS WY Records Preserts Los Vaqueros 


: 


: 






CHAYANNE Mi Tlempo 

SOMV BMG NORTE 061 19 i'6 94i 


o 


4 




36 


1C 




MONCHY & ALEXANDRA ExtlOS 

J A N SOISI'SONV BM-S NORTE [13 9S| 


11 


10 


9 


7 




IVY QUEEN Sentimiento 


35 


3? 


25 




CUISILLOS Mil Heridas 


IS 


11 


8 


12 




JUAN LUIS GUERRA Y 440 La Uave De Mi Corazon 




1 




38 


34 


6? 




RICARDO MOftTANER Las Mejores Caiciones Del Mundo 


23 


12 


12 


17 




VALENTIN ELIZALDE Vencedor 

UNIVERSAL LATINO 00*61 1 (9 9Bi * 


o 


1 


37 


35 


33 




ALACRANES MUSICAL Linea De Oro 


33 


13 


It 


11 




A.H. CUHVM1* ■ FWSOfTS HIMU IMS GrsOcsl Hkt Alxm Veracro 




' 


38 


33 


27 


JULIETA VENEGAS Limon Y Sal 


2 


© 


It 


13 








1 


38 


23 


2< 




MARCO ANTONIO SOLIS La Historia Cor.tinua Parte II 


15 


10 


> 




MIGUEL BOSE Paplto 




I 

13 


40 


38 


a 




LOS CmmUlS Uhfcsteoa Ld Was Oxib, Chuto, Owto 


2 


18 


13 






LOSTuTJWCSDETUUAM La Metpr Coiiscoon De C^xrxios 

uNivis*ON3niiauGno9e) 


41 


n 


32 




VALENTIN ELIZALDE Lobo Domestlcado 


t 


17 


21 


'•C 




DON OMAR King Of Kings 

VI 30fi&52.MACrlETE I1S.9B; 


• 


1 


© 


70 




15 


LOS MUMlDtS VS LA MBftA lot HurnAm vs. La Mgra 
UUJJiJ SCI LATINO 41593 BCI I«.9B) 


42 


IB 


14 


8 




GRUPO BRYNDIS Solo Pienso En Ti 

QTSA |10 94| + 




1 


43 


39 


31 


VARIOUS ARTISTS Don Omar Presenta B Penlagono 

VI 00 OS 7 0. MACHETE |1l 9B[ 


t 


© 


a 




JAE-P KINT0 SOL Encuentroa Musicaales 

JSIVIS "S ITi: .IG il.? Sfli 




10 


G 


47 


41 


LOS TH«BL£S ML NORTE 30 Corndos: Histonas Itoterias 

'RE0OIE '»9iS»BI 


26 


2D 


22 


19 




XTREME Haclendo Hislona 

LA CAUE M001 LLG 113 98l 


o 


13 




63 


70 


CAMILA Todo Cambio 

sniti lir.'. ti I'l RTF ,' H .' ." .'' |UiN ; 


45 


21 


a 


22 




LOS CUATES DE SINAL0A Puro Slerreno Bravo 

SONY BU6 NORtE Wi* |ll It) 


o 


13 


48 


41 


46 


LA 5A ESTACION El Mundo Se Equivoca 

SONY BWG N0RTC B0713 I IS SB- 9 


O 1> 


22 


15 






ROBERTO CARLOS Grandes Exitos 

ifJi .'Hit II49B) 




15 




47 


42 


36 


ANA GABRIEL La Reina Canta A Mexico 

SONY BMG H0RTE Of 72 T |15 SB;. 


9 


23 


22 


14 




JENNI RIVERA Mi Vida Loca 


o 


2 


G 


51 


a 


LOS TEMERARIOS Llnea De Oro 

DSA7!!I»I|S9*| 


41 


24 


27 


20 




BRONCO | LOS BUKIS / LOS TEMERARI0S B.8.T 2 




10 
11 


48 


41 


36 


BRONCO LOS BUKIS / LOS TEMERARIOS BBT 

fonovisa js::?: 1 ug -o ssj 


1 


25 


It 


35 




BANDA GUASAVENA Dedicado A Ti 


SO 


SO 


57 


ANDREA BOCELLI Amor 


□ 2 










STARMEX OB 8 AA Q . L) h 1 V E RS AL LATINO 111 9B) 














SUGAiVVENEMUSIC COBHl JNTVERSJU. UOM IB98I 





il Hb 

^ 61 47 

© 131 

53 46 34 

54 40 29 

55 45 «3 
(• 55 39 

87 57 55 
SB 59 50 
8S 58 51 

80 44 45 

81 53 54 
Q 74 68 
Q 75 66 

84 67 61 

88 49 37 
88 64 49 

© IS 

as so 46 

80 65 53 

©* Q 

71 V. 60 

72 56 52 

© LOI 

74 71 59 
©J 
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|S ARTIST 

IB IMPRINl 4 N'.IMSf fl DISIftlBUTlNG LABEL rPflJCtl 

VARIOUS ARTISTS 30 Corridos: Muy Perrones 

SPANISH HARLEM ORCHESTRA United We Swing 

caHAWTOramfCEH L»#i OblobNo i MPasnoOunvigutnM 



GRACIELA BELTRAN 



24 

52 

n 

24 
« 

fl K M. & KEN-Y Masterpiece: Nuestra Obra Maestra q j 

ALACRANES MUSICAL La Mejor.. Coleccion M 

.nr. : ' -■; y .■ • ;-r- *• 

Te Voy A Mostrar j 



Habla El Corazon 



DIANA REYES 



Los Hijos Del Maiz 



LOS HOROSCOPOS DE DURANGO 



EL CHAPO DE SINALOA La Noche Perfocta 



DADDY YANKEE 



Barrio Pino: En Direcio . 



29 
4 



1 

16 



RBD 



ALEXANDRE PIRES Exitos. Solo Para Usted 



ALACRANES MUSICAL 



VALENTIN ELIZALDE 



Llnea De Oro 
El Idolo Y Sus Canciones M 



: 



VARIOUS ARTISTS NOW Latino 2 



i ctwrajatuiifHeinia 



30 Recuerdos 



HECTOR "EL FATHER" 



The Bad Boy 



RA2A06RFFW U-wn [> CXn Ijdfrto. CoMrW Y nAicfxa BOM A4 

UMuijION •■ I ■ 1 ? ■ Lllj ;i8g| 



: 



GRUPO BRYN0IS Remezclados Y Remasterizados 



56 l Go to www.billboard.biz for complete chart data 



Data for week of JUNE 2, 2007 I CHARTS LEGEND on Page 60 





1 
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ARTIST IMPHINI PROMOTION LABEL) 

SI NOS QUEDARA POCO TIEMPO 

CHmNNE ii.'.'^ 'lUHH 


* 




DIMELO 

ENRIQUE IGLE31AS INUHSCOF: UNr.TRSA. Lft'iND 




» 
4 


TOOO CAMBIO 

CannU (SON* BUG MONTEl 
BENOITA TU LUZ 

MANA lYARNEP. LATIHA) 


■ 


6 


ERES PARA Ml 

JULIET* VENEGAS 50FIT BWG NOflTIi 


? 


8 


NENA 

MIGUEL BOSE FEATURING PAULINA PJJBAO ,' It NER LATNAi 




7 


ME MUERO 

LA SA ESTACIOH .: IT' '.' '. UP': 




5 


TU RECUERDO 




13 


ME DUELE AMARTE 

HEW BMW BWG NOHIEi 


<D 


9 


QUE ME DES TU CARINO 

UA'l Ul GUERRA T 140 




IS 


AYUDAME 

NUAUMWM IUMVEHSAL LAIINOi 


12 


17 


PEGATE 

RICKY MARTIN SONY BW!> NORlfci 


© 


22 


BEAUTIFUL LIAR BELLO EM8USTER0 

■VOCE A BAB* .MUST; MRMUJMU W f&V IJ.HT; 


M 


14 


SI TU NO ESTAS 

SIN SANDEHA SON* BMC NORlti 




34 


COMO ENTENDER 

IENNIFFP PENA mNIVSlONi 



LATIN ALBUMS 

POP. 



TITLE 

ARTIJT HMPRINT | PROMO Tl OR LABEL) 

MARCO ANTONIO SOLIS 

CCLECCIOH ' ■ . , 



I. JENNIFER LOPEZ 
COMO ANA UNA MUJEB : 



MANA 

AMAB ES COMBATIH 



CHAYANNE 
Ml TIEMPO 



A.8. QUINTANILLA III PRESENTS KUMBIA KINGS 

GREATEST HITS ALBUM VERSIONS El.ll TE.EV1 1> 



MIGUEL BOSE 

PAflTO .-.;RNEH LAT'SL 



ROBERTO CARLOS 

GRAMOIS EAITOS ' ■ .:. ', - -.1.' :!.:-'■ 



MARCO ANTONIO SOLIS 

LA HISTOHIA CONTINUA PARTE HI ■ ' . .. 

RICKY MARTIN 

fOCKY MARTIN: MTV UNPLUGGED . BMti '. 



JU LI ETA VENEGAS 



12 

O 

14 

IS 



MARCO ANTONIO SOLIS 

LA HISTDRIA COH1INDA . PARTE II 
CAMILA 

TOOO CAMBK) . ' ' . '. - 1 • 



LA 5A ESTACION 

SEEOLHVOCA ', IS' -H , M 1 F ' I 



ANDREA BOCELLI 

MEW (SUGAR'vSNEMUSlC UNIVERSAL LATlNOl 



RHYTHM I 


RHYTHM i 


11 
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TITLE 

ARTIST 'IMPRINT | PROMOTION LABEL I 


II 
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TITLE 

fUJEEYBT (IMPRINT PROMOtlON LABEL) 


■ 


1 


IMPACTO 

DADDY YANKEE FEATURING EEROBE i. [AHTE. VEF i^PL 


O 


8 


LUNY TUNES & TAINY 

MAS FLOVf. LOS BENJAMINS '.' LS 




2 


IGUAL QUE AVER 
RAM A AERY r ',;, , 


2 


2 


CALLE 13 

RESIDENTS 0 VISITAME BMG '.:'■': 




3 


SOLA 

HECTOR H FATHER" IVI LGir-fTC. 


3 


1 


R.K.M. & KEN-Y 

COMMEMORATIVE EDITION l '.■'. I il.ivr :-Ll 1ATINO1 




4 


SIENTE EL BOOM 

TITO IE BAMBINO* FEATURING RANDY EM l-lfVSAi 


4 


3 


IVY QUEEN 

IfBEnMBUffO (UNIVISIOH UGI 




6 


THE WAY SHE MOVES 

EIOR FEATURING AKON ". ■ir.TR'-,! i,l ' : ,v ( 


_ 


% 


DON OMAR 

« 'i.. OF AINGS 




S 


PEGAO 

WLATNI YAHDEL FEATURING LOS VAQUEROI i iV> MLCHLIF 






JAE-P/KINTO SOL 

ENCUENinOS MUSICAlfS 


• 


n 


LLORARAS 

RJLM. A KEN-Y HllViP^i r 




; 


WISIN 5 YANDEL 

PA1MUHD0 IWACHEIE 




7 


OON T MATTER 

AAON • 


■ 


6 


VARIOUS ARTISTS 

WT RECORDS PRESENTS LOS VAOUEROS «Y MACwiTE 




9 


OUE LLOREN 
IWOUtEM '■ UISIGN 


9 


7 


VARIOUS ARTISTS 

OOP OMAR PRCSENTA: EL PENTAGOHO VI LIACMETEi 


i 


is 


NO TE VEO 

CAW DC IE0MES 'WARNER LA"lT.A 


10 


9 


R.K.M. & KEN-Y 

MASTERPIECE: NUESTHA OBRA FAAESTRA Pl'IA UMVEPSP; l.'.T\: 




10 


DIMELO 

ENRIOUE IQIESIAS 'i:'i'EH5AL LATINO* 


11 


11 


KINTO SOL 

LOS HIJOS DEL MALE vlr.l 


© 


25 


OUIZAS 

TOUT OIZE .' v LU:»LIL 


© 


12 


DADDY YANKEE 

BARRIO FINO: EN OIRECTO R '.AF'LL I'.IERSCDPEl 




II 


LOS INFIELES 

BWrnJEtt IPREVILU - ATiri. 


13 


10 


HECTOR "EL FATHER" 

THE BAD BOY I'.'lUACHETfl 




22 


LEAN LIKE A CHOLO 

mmkXAtU ISILEHT GIANT MACNETEl 


14 


13 


CALLE 13 

CALLE IS I'AMITE LION SONY 6MG NDPT£> 


© 


18 


Ml CORAZONCITO 

AVEHTURA .''RtV'L'M L-TIN' 


1S 


14 


R.K.M. & KEN-Y 
MASTERPIECE SOLD OUT 







REGIONAL MEXICAN ■ REGIONAL MEXICAN 
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2 


MIL HERIOAS 
CUISILLOS MUSART E'.flOA 


i 


1 


VICENTE FERNANDEZ 

HISTORIC H UM I0OL0 6D5. SOHY BMG l.i 


2 


1 


DAME. UN BESO 
INTOCABLE 1 I 


2 


3 


VALENTIN ELIZALDE 

VEHCEOOR UIJIVIRSAL L AT \Z\ 




3 


DETALLES 

LOS T1DRES DEL NORTE 


o 


6 


LC>5 ClftAD^lEZ DCI PA3TO ZiLHAiMXtr* C6 iLFfGX RAk*tRt2 

RECK), RECK) MIS CREADOREI 


o 


5 


CADA VEZ QUE PIENSO EN Tl 

LIT, OOlYAtLT ML fXTW OANVUtWI LA ALIHIKJ WA-N.' 




4 


LOS TUCANES DE TIJUANA 

LA MEJOR CtHICCION DE CORtOMS ' "l L'U 


o 


4 


Y SI VOLVIERA A NACER 

ALEGRES DE LA SIERRA ifcDIMAL vl'.'A 


S 


G 


GRUPO BRYNDIS 

SOLO PI EH SO EH Tl ;DIS»| 


• 


7 


DIME OUIEN ES 

LOS RIELEROS DEL NORTE ,n . 


e 


g 


LOS CUATES DE SINALOA 

PUBO SiERRENO 8RAV0 : .fJN> BME 'trRTC , 




6 


ESE 

CONAUNTO F-AIMAVERA . .: 


7 




JENNI RIVERA 

ttl VBA LOCA (EONOvlSA'USl 




10 


ES COSA DE EL 
GHACIELA BELTRAH LNiVl^IGN 


B 


n 


BRONCO i LOS BUK1S / LOS TEMERARIOS 

UpIIIKMOVISpVUGi 


• 


13 


LA NOCHE PERFECTA 
EL CHAPO 0E SINALDA OlSAl 


9 


2 


BANDA GUASAVENA 

DEDICADO A Tl ' x I 'MvEfiSAl LATINO) 




8 


COMO TE VA Ml AMOR 
LOS HOROSCOPOE DE QURAN GO : 


© 




PATRULLA 81 

EH COMCIERTO <0<SA| 




9 


ME DUELE ESCUCHAR TU NOMBRE 
BHUPO EBOBfTTLI DE DIMAMOO l^ SA 


11 


6 


LOS TIGRES DEL NORTE 

DETALLES T EMOCHNES - 


© 


It. 
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AHUM SALES CHARTS OF 70 EUROPEAN COUNTRIES MAY 13. 2007 
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i 


BEAUTIFUL LIAR 

BITOMCI I SHAKIRA WORLD Mhi. 


2 


2 


GIRLFRIEND 

AVHIl LAVKWE RCA 


3 


3 


GIVE IT TO ME 

TTMOAIARO FT N. FURTAOO A J TIMBERLAJLE 1.' 1;E. E l A 7 ■ l.fifji Pill '."If -'! 


4 


34 


MAKES ME WONDER 

MAROONS -'.' 


S 


S 


SAY IT RIGHT 

NELL' FURTAOO " - ■ ■ 


6 


« 


NOW OR NEVER 
MARK MEOLOCK 


7 


EH 


II AARRFI 1 a 
UNIDnCLLR 

filHANNA FT. JAM SflP'TJtf JAM 


B 


J[i' 


ON S ATTACHE 

CHRI5T0PHE MAE WAHNEfl 


9 


3 


GRACE KELLY 

MIKA CASABLANCA IS'. AN I 


10 


7 


THE SWEET ESCAPE 

OWEN STEFANT FT AC 0>H IN1EFISC0PE 


11 


46 


SIGNAL FIRE 

SNOW MTHttt f iCTIO'l POL'DOFI 


12 


10 


EIN STERN (DER DEINEN NAM EN TRAGT) 

D J OETBnW P POLYOOR L\ ,'E1sAL 


13 


6 


DON'T MATTER 

AKON- ' . ' . • MOTOWN 


14 


4 


WHAT IVE DONE 

UWIN NM MACHINE Sun? /A^SiH BROS 


IS 


11 


WHAT GOES AROUND... COMES AROUND 

JUSTIN TIMBEHUWt. vt'.!0MP,A 






ALBUMS 


H 


ii 


MAT O, IMT 


1 


« 


LIN KIN PARK 

MJMJTEI TO MIDWGHT MACHWE SHDF'yUHNE-I BHD'S 


2 


i 


MICHAEL BUBLE 

CALL ME IRRESPONSIBLE: 1 I 


3 


i 


NELLY FURTADO 
UWII UOSlEYGEfFEN 


4 


3 


MIKA 

LIFE IN CARTOON MOTION 


■ 


5 


AVRIL LAVIGNE 

THE BEST DAMN TH H,j RCA 


8 


6 


ARCTIC MONKEYS 

FAVOURITE WORST m&MTMJLRE 


7 


4 


BJORK 

VIXTA WELLHART ONE JTTU INDIAN 


8 


0 


RUFUS WAtNWRIGHT 
RELEASE THE STARS GfcFf EN 


9 


8 


AMY WINEHOUSE 
BACK TO SLACK ISLAND 


10 


12 


HERBERT GRONEMEYER 

HCAPI'Sl 


11 


.17 


FUNERAL FOR A FRIEND 

TALES OOTT TELL THEMSELVES 


12 




TRAVIS 

TMI SOT WITH (.0 NAME 


13 


11 


DOLORES 0 RIORDAN 
ARE YOU LISTENING* SANCTjARY 


14 


.15 


MIGUEL BOSE 

PAPHO iVAM.NEft 


15 


NEW 


MEGADETH 

UNITED ABOMINATIONS ROADRUNNER 
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RADIO AIRPLAY INFORMATION FROM IT EUROPEAN COUNTRIES AS MONITORED AND 
TABULAIEO 1Y NIELSEN MUSIC CONTROL MAY 21, I0OT 
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i 


SAY IT RIGHT 

NELLY FURTAOO 


« 


2 


THE SWEET ESCAPE 

CW!N STEFANI FT. AXON INTERSCOPE 


■ 


3 


WHAT GOES AROUND.. .COMES AROUND 

JUSTIN TIMBERLAKE JT'.t" ;0VBA 


4 


4 


BEAUTIFUL LIAR 

BEY ONCE A SHAKJRA COLUMBIA 


5 


( 


MAKES ME WONDER 
MAROON S OCTONE 'A&M 


6 


5 


GIVE IT TO ME 

Tim till fl*4 n FT MtllY FURTtOO '■' 


* 


7 


GRACE KELLY 

NMU CASABLANCA ISLAND 


8 


11 


WHAT I'VE DONE 

LIN KIN PARK MACHINE ■■ ■ ■ BROS 


9 


12 


CUPID'S CHOKEHOLD BREAKFAST IN AMERICA 
QYM CLASS HEROES FT PATRICK STUMP LltCA'pANCE rULEO BY MMEM 


10 




RUBY 

kaiser CHEifl a- jM'i'jc.PL" -.vaaR 


11 


16 


RELAX, TAKE IT EASY 

MHLA CASABLANCA ISLAND 


12 


14 


DON'T MATTER 

AKONCOV.ICT UPFRONT SRC UN .'tRSAL V^UlVi 


13 


6 


AMERICA 
RA20fflJGHT VERTIGO 


14 


13 


HOW TO SAVE A LIFE 

THE FRAY :P 


15 


10 


GIRLFRIEND 

AVRIL LAVIGNE RCA 
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ARTIST 

TITLE IMPRINT & NUMBER : DISTRIBUTING LABEL 
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ARTIST £ 

TTTU IMPRINT S NUMBER DISTRIBUTING LABEL Z 






im 


ph sjperchic i k i 

BCJ BEAUTY FROM PAIN 11 '.F EI7 LMG 






26 




3» 


MARK SCHULTZ 

BROKEN A BtAUTiFW. .'.OHO CURB 886570 <H 


2 


2 


B4 


ALAN JACKSON 

PMOQW MEMOflSS ACR'ARISTA NASHW-LE 303S1 PROViDENT-INTEGRITY 


PJ 




VbW 




15 


ERNIE HAASE & SIGNATURE SOUND 
GET AWAY JORDAN ',- lMI - >,V : :" L.fiil IP :■: HC FM 


M 


3 


13 


TOBYMAC 

(PORTABLE SOUNOSI E73EEq7S7 7 - r P.I 71.17, 






0} 

W 


46 


6 


33MILES 

lMtllES NiHT.'i PROVIDENT-INTEGRITY 


4 


4 


7 


THE ALMOST. 

SOUTHERN WEATHER 'U'OlH ■. MIL ■• ' V 








30 


13 


AN BERLIN 

CmfS TOOTH A NAIL 3673 EMI CMG ♦ 


■ 


7 


11 


RELIENT K 

FIVE SCORE AND SEVEN TEARS AGO _- 1 TEE CAPITOL 0592 EMI CMG * 






aft 


Y> 


21 


SWITCHFOOT 

OMI GRAVITY 5PARROW/C0LUMBTA 01 13. EMI CMG 


■J 


( 


.33 


VARIOUS ARTISTS 

WOWHITS7DH' :-INT INTEGRITY 7196 EM' CMG 








22 


7 


VARIOUS ARTISTS 

SONGS J WORSHIP SHHUT TO TW 10HD SPECIAL ElllTDN ;r. ■ il ■; 1 '.*! I - . 


o 


14 


73 


FLYLEAF 

'L'HLI 


Aft 
• 




32 


33 


n 


THIRD DAY 

WHEREVER YOU ARE t tttntU '07^5 PIOVIDLNT-lltTEGOlTY 


• 


6 


8 


THIRD DAY 

CHRONOLOGY VOLUME OME IBBS-IOOO ESSENTIAL I083&PR0VOENT-INTEGRITY t 








34 


3 


VARIOUS ARTISTS 

WHAT 1 LOVE ABOUT SUNDAY A 1 Dip -CURB 8871 T2 


o 






|1' l, i"»Tl VARIOUS ARTISTS 












VARIOUS ARTISTS 


17 


38 


fTTTJT^ i M N. W M.r.nKt t 








31 


71 


OPEN THE EVES Of MY HEART i'. Edt :"4'. -'Fir, r.'t N 1 -11. TEG " TV 


10 
1U 


13 


57 


MAT KEARNEY 

NOTHING LEFT TO LOSE Lrt.FE C 3l .L'B L :l. r T -■ ■ w. >V i MG 










GAITHER VOCAL BAND 

GIVE IT AWAY GAIlHER MUSiC GROUP JS4* [Wl CMG 


■J 


12 


7 


J MOSS 

YE e-l.lu Gns-v 7ei.ifie r."; 7R0..7EI.T .ntcgrity 








n 


9 


HASTE THE DAY 

PRESSURf THE HINGES ' UTt !6n.'EMI CMG * 


■ 


16 


33 


SKILLET 

COMATOSE AEFiEV < IM '. 1 1 1 1 " " ■ 








29 


7 


NICOLE C. MULLEN 

SHAHtCROPPfRS SEED VOLUME 1 '.V!>H0-Cl!«B H871-H 


■ 




on 


CASTING CROWNS 

LIFESONG ML' -i 'Fill F'fii'. '| ' ' i: i - ■ ■;■ 'iT 






W 




THE ISAACS 

fie sat ■ ■■ ■■■ : ■ ' ■ '.'i ; " ., 


I 


■ 




k* 


mi 


PJ 


10 


34 


CHRIS TOMLIN 

SEE THE MORNING . '' :F:, ifStMOBl 1RI EMI CMG 








48 




JONNY LANG 

TURNAROUND A&M 0D75T 7 'PROVIDE NT INTEGRITY 


■ 


9 


2 


RUSH OF FOOLS 

RUSH OF FOOLS KIIOAS 0150 EMI CMG 






40 




-.3 


AARON SHUST 

ANYTHING WORTH SAYING SRAMl K '■ ' AilRn CURE 


tT) 


HOT 
Of 


HQ' 

ur 


JOHN COOK 

HEAVEN S PEN v'.l : 




A 
w 




KJ-52 

THE WMV0, UPROU BEC im EMI CMG + 




15 


ii 


VARIOUS ARTISTS 

GAORT HEYEAaILY THE WORD OF GOD M WOASHP Fi-i I\l71: '11671 SWl.irfLT riTFi^i'v 




/T\ 
W 


c 




P.O.D. 

GREATEST HITS THE ATLANTIC TEARS ATLAHT ; RHINO 7i7ZU >t:-Cj^S 


© 


26 


?5 


JEREMY CAMP 

BEYOND MEASURE BEC i'.' .1 EM 7'73 ♦ 






43 


19 


t 


BECOMING THE ARCHETYPE 

THE PHTUCS Of FIRE SOUD STATE 4122 EMI CMG 


IB 


23 


29 


NEWSBOYS 

Go in - - - ,■ ;mg 






44 


!( 


9-; 


MARY MARY 

MARY MARY '.*'■ -.. i > t~:.IV- .X ' ■ ',- : : l n: '.'-i'- 


20 


11 


11 


VARIOUS ARTISTS 










UNDEROATH A 




WOW HYMNS PROVIDENT INTEGRITY EMI CVG 44"-*5 rtORO CURB 








OfFINf THE GREAT 1 IKE It ,111 STAIt I00IH & SAIL 26j8' EMiCUG ♦ W 


2, 


15 


85 


KIRK FRANKLIN 

HEflO FQ 11 T. ZES'FiC TIOiaPROVlOEHT-INTEGRITY 


■ 




46 


35 


a 


KIRK FRANKLIN 

SOWfifFljWTWKTIjWVOUJMIIi'i- . N'MiUV- J - 




2J 


42 


RED 

LNL* 111 SILLNLE 






47 


42 


sr 


VARIOUS ARTISTS a 

WOW WORSHIP (AOWAi ' -,v .T -Tli.-II' 




27 


3 


BUILDING 429 

IRIS IB IRIS A'i.if .iJlRB B6T091 










FAMILY FORCE 5 

BUSINESS UP FRONT PARTY « THE HACK MA'iERX.KUTJhO STIRE-OGOTIE 31 J3EW CMG H 


24 


n 


6b 


MERCYME 

COMING UP TO BREATHE '. . i: : i'- UVlOENI-INTEGRITY 






40 


41 


11 


JOHNNY CASH 

CASH ULTIMATE GOSPEL ■ ■ 1 ... .';T .".TEGPJTV 




16 


23 


MICHAEL W. SMITH 

STAND RE'irilON IDT09 PROVIDENT-INTEGRITY 






50 


46 


32 


FRED HAMMOND 

FREE 10 WORSHIP VtRITY B5990.'PROV.D€NT-INTEGRirY ♦ 
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ARTIST 

TTTLI WPRWT 4 NUMBER | DISTRIBUTING LABEL 


B 

77 
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ES 


BS 

iS 


IS 

7(77 


ARTIST £ 

miE IMPRINT & NUMBER DISTRIBUTING LABEL 


1 






Bl VARIOUS ARTISTS 

wnn ^L MMBMBMMBUBMftMJBBAWEMORBNWBWCBiCMEBIBABWL 






26 


23 


S4 


NICOLE C MULLEN 

REDEEMER THE BEST Of NICOLE C MULLEN ftORn-CURP ittf- ■• AaIVIR 3HIJ 


2 , 


2 


YOLANDA ADAMS 

THE BEST OF ME LlEAIRA ATLANTIC 1S660A AG 






27 


30 


77 


BYRON CAGE 

AM INVITATION TO WORSHIP >..:.i 


o 


7 


4 


n : | J |'jm MaVIS STAPLES 

QllQIIbTB WELL NEVER TURN BACK RAfTI- if-BTO-EPITAPH 






26 




38 


BISHOP PAUL S MORTON 

SiTU STANUN6 TIHL.Ah B5?B LIGHT 


4 


6 


7 


J MOSS 

Irt . PAJAU GDSPO CENTRIC B72U.70MBA 






29 


33 


6 


ONITSHA 

CHURCH GIRL S 1 ILL AAlEMi 0\>l>2* r.UL- 




3 


6 


THE CLARK SISTERS 

HUE lint LA^l 1IME 1 . 








45 


3.' 


DEITRICK HAD DON 
7 OATS tvscor VERITY B-5Uir> 


6 


4 


71 


JUANITA BYNUM 

A PIECE OF MY PASSMIN ■ r 


• 




31 


34 


63 


ISRAEL & NEW BREED 

AUVE M SOUTH AFRICA IN TECS TY UHS-i.. t ' M_ M-J f.|C 


■ 


5 


16 


VARIOUS ARTISTS 

WOW GOSPEL IBflT VERITY WORD-CURB EMI CMG D2499 70MB A 






32 


24 


ig 


MARY ALESSI & FRIENDS 

WHEN WOMEN WORSHIP MiAMI HfE SOL. S05 01)01 








JOHN COOK 






o 






MICAH STAMPLEY 


o 


E 




HEAVENS PEN -iV i " i 






B 


a 


A FRESH WIND THE SECOND SOUM LEVIIICAL 0109 


9 


9 


M 


KIRK FRANKLIN 

HERO"! II- ,11111 --.[run:- -■otsiOMBA 






34 




n 


YOLANDA ADAMS 

DAY BY OAY ELE41 HA ATLANTIC SS'S^ AQ 


10 


12 


62 


TYE TRIBBETT S G.A. 

VICTORY LIVE! INUGRI*.- GDSPEL CGluMBIA 77526 SONY MUSIC 






36 


-■ 


11 


TRAMAINE HAWKINS 


11 


10 


7 


NICOLE C. MULLEN 

SHARECROPPERS SEED VOLUME 1 :P.T ^.3R sSTllT rtARNER BROS 






36 


42 


53 


BISHOP G.E. PATTERSON & CONGREGATION 
singing the olo time way volume i mmv tsu 


12 


11 


X 


PATTI LABELLE 

THE GOSPEL ACCORBING TO PATTI LABELLE " 






37 


2= 


2 


TAMELA MANN 

THE LIVE EHPlHIfNCE ' '. 1 r ♦ 


,3 


14 


N 


MARY MARY 

MART MARY M- F.-!i> -I'll UM..IA . !i >nriV MUSH) 


• 




38 


31 


67 


HEZEKIAH WALKER & LFC 

HT45 THE EXFtfiMCt VERITY 62629' ZOMBA 


14 


13 


29 


KIRK FRANKLIN 

SONGS FROM IMF STORM VOLUME : - 1 i. • 1 E 111 FiE :.-l l V- . 






39 


■ 


6? 


VARIOUS ARTISTS 

WOW GOSPEL 7«M EH CMG/VVOAO-CUfiB • > !il60iZOUBA 


■ 


18 


33 


FRED HAMMOND 

FBEE TO WORSHIP iFRil ■ - 'll'- ;r:M-iL . 






40 


41 


TS 


VARIOUS ARTISTS 

THE VERY BEST OF PRAISE 1 WORSHIP - • \W « ■ ' 


16 


9 


9 


9ISH0P TO. JAKES AND THE POTTER'S HOUSE MASS CHOIR 

IIVF IN KENYA GRACE THE KENYA FlPiERENCF 






41 


■u 


64 


DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS 

FINALE ACT TWO : '■' . ot':L -AtiS . 




17 


3J 


JUANITA BYNUM & JONATHAN BUTLER 

GOSPEL GOES CLASSICAL l. /■ ' -r- 1 '.'.'. -il '... 1 n - 






42 




41 


LECRAE 

AFTER THE MUSK STOPS ^rL;;n JCOI'I LROSS MOVEMENT 




20 


10 


THE MCCLURKIN PROJECT 
WE PRAISE YOU GOSPO CENTRIC 69697 70MSA 






43 


36 


9 


SHIRLEY MURDOCK 

SOULFOOO "S40I 4111 




19 




KELLY PRICE 

VMS IS WHO 1 AM GOSPO CENTRIC 84167 ZOMBA 






44 


7B 


2 


DAVID MANN 

MK (HOWS S (.01)^ UL TIME CMUBCH IUIVMANN IO0 


2C 


25 


7 


DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS 

IE TOURSELF ELII GOSPEL 64S47 






O 


E 


a 


DAVE HOL LISTER 

THE BOOK OF DAVID VOl 1 (HI TRANSITION 


■ 


21 


12 


REV TIMOTHY WRIGHT 1 THE NEW YORK FELLOWSHIP MASS CHOIR 

JESUS JESUS JESUS MOM lEG i,3r.r >:H" 






46 


47 


5 


ALVIN DARLING & CELEBRATION 

Mr HLISSINIl IS ON THE WAY IUTS'1 fiOSBE ",U, USII> 


22 


15 


15 


BISHOP G.E. PATTERSON 

HAVING CHURCH WITH THE SAINTS; VOLUME 1 PODIUM 7606 






47 






THE MIGHTY CLOUDS OF JOY 

MOVIN 1 '.' i.'i'-"-, - ,' 


23 


Hi 




SMOKIE NORFUL 

LIFE CHANGING EM GGSPEi 75.1-17 








49 


29 


COKO 

OftATIfUL U ,>' >>.;■ 


24 


27 


3 


WILLIAM MURPHY III 

THE SOUND LIVE IN ATLANTA VIM BC 70 






• 




MARTHA MUNIZZI 

NO LIMITS LIVE .'.HGfilT. '.Mi ul.'nli 7 ■^.i S'lrn F.r i - 1; 




K 


6 


FLAME 

OUR WORLD FALLEN - - l-V i E'.'E ', l IE . ' 






50 


46 


n 


VARIOUS ARTISTS 

GOTTA HAVE OOSPEll COLD i ! f *. T MJ ,'t 1 - :-.-T "i 1 p .i-t lM-i,-C- H ■ :t l'i i-.'i-- 
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Sales data comptied ttotn a comprehesrve pool of U.S music merchants by Nielsen 
SoondScan. Sales data for R&B/nrp-hop retail charts rs compiled by Nielsen 
SoundScan from a national subset of core stores that specialize in those genres. 
£ Albums with the greatest sates gains this week. 



■M Whore included, this award indicates tl 
W with the chart's largest unit In creese. 



Where Included, this award Indicates the 
the chart's biggest percentage growth. 



Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseehers chart. 



CD/Cassette prices are suggested list or equivalent prices, which are projected from 
wholesale prices. D after price indicates album only available on Dual Disc CD/DVD 
after pnee indicates CD/DVD combo only available. P DualDIsc available. ♦'' 
CD/DVD combo available. ' indicates vinyl LP is available. Pricing and vinyl LP 
availability aro not Included on all charts. 



Compiled from a national sample of data supplied by Nielsen Broadcast Data 
Systems. Charts are ranked by number of gross audience impressions, computed by 
cross-referencing exact times of airplay with Arbitron listener data. The exceptions 
are the Rhythmic Airplay. Adult Top 40, Adult Contemporary. Modern Rock and 
Adult R&B charts, which are ranked by total detections, 
0 Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 

Songs are removed from The Billboard Hot 100 and Hot TOO Airplay charts 
simultaneously if they have been on The Billboard Hoi tOO for more than 20 weeks 
and rank below No SO. Songs are removed from the Hot R&B/Hrp-Hop Songs and 
Hot RSB/Hip-Hop Airplay charts simultaneously rf they have been on the Hot 
RSB, Hip-Hop Songs for more than 20 weeks and rank below No. SO. Songs are 
removed from the Pop 100 and Pop 100 Airplay charts simultaneously If they have 
been on the Pop 10O for more than 30 weeks and rank below No. 30. Titles are 
removed from Hot Country Songs if they have been on the chart for more than 20 
weeks and rank below No 10 in detections or audience, provided that they are not 
still gaining enough audience points to bullet. Songs are removed from Hot Latin 
Songs rf they have been on the chart for more than 20 weeks and rank below 
No 20. Songs on Latin Airplay charts are removed after 20 weeks if they rank below 
No. 20 in both audience and detections. Descending songs are removed from Adult 
Contemporary if they have been on the chart for more than 20 weeks and rank 
below No. 15, if they have been on the chart tor more than 26 weeks and rank below 
No. 10, or if they have been on the chart tor more than 52 weeks and rank below 
No. 5. Songs are removed from the Adult Top 40, Adult R&B, and Hot Dance Airplay 
charts if they have been on the chart for more then 20 weeks and rank below No. 15 
(No. 20 for Rhythmic Airplay and Modem Rock) or if they have been on the chart 
for more than 52 weeks and rank below No. 10. 

SINGLES SALES CHARTS 

The top selling singles compiled from a national sample of retail store, mass 
merchant and internet sales reports collected, compiled, and provided by Nielsen 
SoundScan. For R&B/Hip-Hop Singles Sales, sales data is compiled from a national 
subset panel of core RSB/Hip-Hop stores by Nielsen Soundscan. 
t Singles with the greatest sales gams. 

CONFIGURATIONS 

® CD single available. © Digital Download available, © DVD single available 
0 Vinyl Max .-Single available. O Vinyl single available. O CD Maxi-Single 
available. Configurations are not included on all singles charts. 

HITPREDICTOR 

indicates title earned HitPredictor status in that particular format based on 
research data provided by Promosquad. Songs aro tested online by Promosquad 
using multiple listens and a nationwide sample of carefully profiled music 
consumers. Songs are rated on a 1-5 scale; final results are based on weighted 
positives. Songs with a score of 65 or more (75 or more for country) are judged 
to have Hit Potential; although that benchmark number can fluctuate per format 
based on the strength of available music. For a complete and updated list of 
current songs with Hit Potential, commentary, polls and more, please visit 
wwwhltpredlctor.com. 

DANCE CLUB PLAY 

Compiled from a national sample of reports from club DJs. 

0 Titles with the greatest dub play Increase over the previous week. 

fSBm :\ »I H =1 : • * ■ 4 T J =i M 

ALBUM CHARTS 

• Recording industry Assn. Of America (RIAA) certification for net shipment of 
500.000 albums (Gold). ■ RIAA certification for net shipment of 1 million units 
(Platinum) ^> RIAA certification for net shipment of 10 million units (Diamond). 
Numeral within Platinum or Diamond symbol indicates album's muftl-platlnum level 
For boxed sets, and double albums with a running time of 100 minutes or mora, the 
RIAA multiplies shipments by the number of discs and/or tapes. Certification for 
net shipments of 100,000 units (Oro). Certification of 200.000 units (Ptatino). 

J: Certification of 400.000 units (Multi-Platino). 

SINGLES CHARTS 

• RIAA certification for 500.000 paid downloads (Gold). ■ RIAA certification for 

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's 
multlplBtrnum level RIAA certification for net shipment or 500.000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 

• RIAA gold certification for net shipment of 25,000 units for video single* 
RIAA gold certification for net shipment of 50,000 units for shortform or 

longform videos. ■ RIAA platinum certification for net shipment of 50,000 units for 
video singles. RIAA platinum certification for sales of 100,000 units for shortform 
or longform videos. 

• RIAA gold certification for net shipment of 50.0O0 units or SI million in sales at 
suggested retail price. ■ RIAA platinum certification for sales of 100,000 units or 52 
million In sales at suggested retarf price IRMA gold certification for a minimum 
sale of 125.000 units or a dollar volume of $9 million at retail for theatrically released 
programs; or of at least 25.000 units and $1 million at suggested retail for 

non- theatrical titles. < IRMA platinum certification for a minimum sale of 250.000 
units or a dollar volume Of $1B million at retail for theatrically released programs, and 
of at least 50.000 units and $2 motion at suggested retail for non-theatrical titles. 
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ARTIST 

TITLE IMPRINT & NUMBER DISTRIBUTING LABEL (PRICE. 
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IHiaiiiiiai elliott yamin 

iTHll^linTleW ELLIOTT if Mi III mCKOKY 90019 (IS 98j 
PINK MARTINI 

MET EUGENE' >,: i 




3 


1 


2 


ELLIOTT SMITH 

HEW MOON " ILL ROC". SUA 5 1 1H T-R, 




o 


rV 


a 


JOB FOR A COWBOY 

GENESIS ME'pVI dLAT'E 1.16 11 1 1 3 9Bi 




o 


la 


a 


DOLORES O'RIORDAN 

ARE rOU LIS1EMM6T • 1 1.1" ' URY SI'S (11 Ml 




s 


2 


2 


DIPSET 

MKMMO PRESENTS CHPSE! WIPE THAN MUSIC TOl 7 n - tBWXH tlr* 98| 




7 


5 


6 


BRIGHT EYES 

CASSADAOA :,AL'L"'Lt I SEEK 103* (13 981 




o 


14 


n 


LITTLE BIG TOWN 

THE ROAD TO HERE EjJITY 11 0- 3 |15 SS 


■ 


B 


1 


16 


TRACY LAWRENCE 

f OR THE LOVE HZ"<1 'OVfVtl 9COI3 ftS M) 




10 


a 


11 


ARCADE FIRE 

NEON BIBLE l.iTRGt ill 3Bi 




O 


12 


9f 


JASON ALDEAN 

aUtJN itUUM BROKEN HOW r*i57 . !2.98| 


■ 


12 


10 


a 


SILVERSUN PICKUPS 
CAFWAVU PALGEPt^D COO" " ii\ 
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North Carolina's own Avett Brothers, who fuse ambitious roots and rock music, finally break 
through to Tha Billboard 200 while also placing now album "Emotionalism" at No. 1 on Top 
Heatseektfrs. Discover developing artists making their inaugural chart runs 
each week in Breaking & Entering on billboard.com. 
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,. ... ., 

SE SALVUws* Tunes SCSAGBootams Skip. 
A9DV ' ">:vim : ,. Cauia KslAI Miii 
Baa, ASCAP.W tAoc. A5LSAP*ta* Can AbC. 
ASCAP.tewwWixrFVMutMre wfllHtOOM 
POP 52. RBH 26 
ANOTWBASWNiy.rr^>:nj*\,CiyM-c MCMm 
nw. BMVWedM OmmeMt Pic.-nng BMlTMi 
ftactowod eMi'Homeatooi PuWslr ■ 
PjooMtBtfiM^aniaSuBaWac.ft ... . 

ANOTHER SK* Of YOU :>irvrtyx*inc!.0l^ 
■ ■ ' ■ : " ■ :, " ■ ■ 
41 

ANYWAY iDeemmaa. BMW 'e Ses bluer. . 

, :.: v..> > , A r '.)• itHi'i "'['(' K! MHa;-' 
AVUCiAMt .ViVLiv W:>VtofeAc^Sorip. 
KSGWWM Ctecpel Music Span S A., SGftE) LT 37 



6ASTA YA ' 'I;' I 

A BAY BAY ftt. re- Ore EM i "Eh 3-1 

BEAunnn. girls ■ 

r.l^-.vT'A F.r. WlF.s : JJr.s 'telfr 
JfiCAP.QtluM Hetgrts Mjsc BWTotOrirfulW.' 
ASCAP.'A)TDHiK .ASCW.SonrATVSWQS BMH. 

Ml i". 

BEAUTIFUL LIARBELLQ EMBUSTERQ I: : . 

li^i; 4y,C>VlMU[.'i .V...M V.\., A' , 

ASCAPA-wtU LVreJ &LCC Muse Grajp jntrt 
. . .v.i . . ,: > m: 

BECAUSE OF YTJU IM -. 

A ; '*i|f' V:, I'.'.' A>. 

spMmirMnod emu, *. cs « 

BECAUSE OF YOU Siijki r ; EM.Zc.rbi 
m Sttm a-v Tunes ASCAPEM April. 
ASC&J>i ^ W8W H1O0 1 J POP 18, RBH 12 
BEER IN MEXICO Lot,' -Tv Wikrt- ASCAFIssnSod. 



BETTER THAN ME iFWl F<L:<:<*xc BMHnttt P.Lsc 
Byi>tiJiBuo». I U-Wii«.B»/i; IH h10O34;W2fi 
BIG GflLS DOtfT CRY iV-aslpnere Irfce ^.tiisltn: 

a:: ii jr a;--.:ae-.i.toc-?i popi9 

BIGT»«»GSPOFTW(DOrr)!i;^Ar.r:i t. Furi-r.-.n.i 
yA'tow-lrrfttw Putiofinj.fllAFnahesThe 



too BM'i ABM HBti 23 
BLEED r7 OUT . ■ "i 3M'Ctv:s»itfar BMl'&g 



tartr yA>en, hic*atfi 3M'Prcate) Ciei. 

s»A^ m» Hioagr pcp~6 

BLOCK PARTY : : . i ■■ ■'■ ■ :,V I njPnm 



AS:X".Arl'J.!t)r G:.i OiBulFurfcry ASCAP Arc 
lA.vr A l.ftl SHyt/ijnr W.W.o-:,ni^.r.. 
ri*iTinj BUM wtaptrJ Muse, BMTb*rsas. 



Starts Tomorro. FJMVSoncFCi u^wal. cWLUi- Gr,.i 

BREAK 'EM OFF :hul .V=,i ,.n , . , Fuii 

rli.. 1-/.V, l", ','■ ' :v.'V . ■ 

: i;M -;.-«;it. ^tirJir^ ASCA=;. HI ftfiHH4 

BREAK 0" OFF iTnlri AFCAF j.>(,»:iv.S n^j.n, 
11., r.i«iv ,t,;.AC-i.. l .|F,iiii!f.:„.nu/.ij'. 

fA^c gyiEMiaaofKM Ef.v>i.=o?u 

BREATHLESS 

WM-:«(ih,i, iMlUrn- ... f .*-.. f!.V 

RBH72 



BUBBLY m '"11 1 l.'i . IMVOIHM ■ 

IVr" l.\ic AKAPiHIM'JI POP69 
nT(SouWitM JSCJJ Ufrtrj )A«r C^'^fii 
"KAP.'KarlGuina 
. - I5CNMM 

BOY U A DRANK (SHAWTY SNAPFW) ■ <■■ 

. V ;■ • SMtlVanwtoPufi. 

Ajr./J , urn :■■ W4 ' H I 



CAOA VE2 QUE Pit HSU EN T1 <;Scrr r ATV Discos. 

CAME DOWN iMva Dans Muse. ASCAP.Ita ia WUnc. 
ASCAP:A^-W-»-UH'Pijlilv-i'Hl.tlMl'Hiic*-.^lt-» 
> FliM-,-im'.-jj-H- ; .V. ' v .< ; ff.1 
IlII crijl 3WLEM3U;.*:.:.: EM 1 t'WBV F8H ■'■( 

CMiT7flHNjnire Muss BMLCr^-W.l" f.v-.r 

hiv-;ii.j 3MLY^:V.ti '1 <■ 'ti-jil k r Jl.» ' ' irrcr 

as; f.r. H.wim n i 
CANT GET ENOUGH 1 U I) MM PtD(]j;l>Tt 

17.1 ;M kam : ! lWlrrn 'Aac aiAFred 

.Phn:H 3MLU9iamDjn«EPl0ducliDni 

Kl^f-VA Air,l VOWi H. F*H» 
CAN U BELIEVE 1 ! Ft Thute •! Ef.'l 

ASCAP^ HI RBH A2 
CAN U WERK WTT DAT fie. »io Music Al. ASCAP) REH 

CIHCU i&Yya IAr,-oeiC« StSA&WM Muse 
< .-•..:• ->: r T-k >&FU SEA^VcrtrK 

Souh SESACrTMngHll Sonk SESAC ^.i 1 1 Om 
Mutt. SESAC/Adm Srropisjw ASCAP %u 
A* «iE»:Riti ■:•'>! tsw ;,:-tnr.amlBP«nsN 
, .; JoCA-- , tlAiLiirAitW»)iiLJ l :«d'i^.iJ-..j 

tonnes, SESACflhe OeWs list SESAC'Dh:^* 
ftSRAlBftni Go*, SESACVct 2 DO Mjsc . 

■V..-.1 ■ . , .1 V.V.I 

COFFEE SHOf iCij-i v Mjn ^.Lltilira BlUWUft- 



;,:-rar M-tniM-mt- t*cirr.-»j A-i.ftf ?M 

■oXaf, -t,VJ=W F3H?9 
COMD ENTtNDER » : i v ', 

ASCAi'.Orhd Uistc. ASCAPj U 46 
COMO TE VA Ml AMOR | SGAE. ASCAP) U 36 
COU^-TRYBOYZ .'.y '/uui ^.rir-'.rii i; 'Vl*"A :i ; FlHH 

98 

CUPID-S CHOKEHOEOB REAKTAST IN AMERICA 

J-"cfeii. Ai-L.Al '.vi..j.r '••. .V (I. HIM 21 
WW 

CUPIO SHUERE (The Oil. Oxi'S =*J:li<lini 

A-caf JawWw ascap-icpOujii 



i>.| BWllfwly ? li: rtriri •"- .. .V' H 
DALE PA TFtA I BACK IT UPl 

-'.'.i -i,' . FWittfinrj BMIEIsEmi: 

Mj,.: EMi .1 \\ 
DAME UH BESO ■ B .".! 3f/l>LT9 
DAYS OF THUNDER':"- VA". Ctlt:> 

''I ,,niU ■.. II' 'IN: \ 

FJMG Musj: Punlsrtrj. BIA'Siwrtisa. BMl HUrtEM. 

iTlio FSRW PuWsfing, ASCAP) R9H87 

liS (Once Res S A at C.V..TN Edccres, BfA) LT 



K Tl EKCUtSWO (Not Lsletfi LT 45 

A DIFFERENT WORLD •■.rlv i v 'i' RM.'J-; 



MfScn HV Mt I 



W) HI CS 18 



DIRTY GIRL i_i IA LV.WJ'ni ' . .v Vkm 
cfwsnBtt ASCAf.tM Bacnaod. BMVPano Wre 
Mini: Eft1i.-l.CS 30 

OJOONT .j :'IIv.h'. i i -IWII'.^ -M.-FLiiM 
^Afwrl't.i'lr.ji/niiL-j. -M V.tri- t-j .-U. 
-r.-r -,; F.M -f.V.EJ,' cgH« 

DOE BOY FRESH l-n- rse Punlsn.nn. MA'tAM 
->-..( • dV'i'.'ji. iU, ,r ; \'r.: ASCAFlm 
-•i. : .'.V . .i!.:f.' '. i-.-.i n m V 

DO IT JUST LIKE A ROCKSTAR (MM low Music 

DONT MAKE W(W V ASCAP.'BegBiBn. ASCAP Alrv 
.[rj IA^jc Coporamn AECAP.?ta 3™^! D03 
4;j:ap t mh tr,' ::ii/..-. :v fty.:a/'lii-n'-to'ii: 
MMHiOM mi tSCNPTCS 13 14100 N 

DONT MATTER iBttttf Use. ASCAP^ynouS. 

i» ••; 'JMlH:p-.oj-.liy^i( EMU K 
H10018 LT27 POP 17. R8H20 

oorou .i'- ".■,.!■■■ 

m lAt.'.lr^ ''.JJ.V 1 l-r ■.|Whs>1,t:, 

ASCAP!, ABM. RBH 4B 
DO YOU KNOW' (THE PING PONG SONG I "■':: 
OotPuU 



:'.'.a.- TV! 



snn Pt-clWirg feana 

B£ HUM hmMmj 

HL. ft8H66 



ERES PARA Ml Mm BWBM MUaul S A Jc 

. . Wj H l/.u;.;!!! mohMiMMQ I 
ESCOSADEEL ■ : 

ESE ■ ...... 

ESO Y MAS : uanta M.Kia. ASCAP.Edinai ASCAPi 
IT 25 

EVER PRESENT PAST Iffl ConmncJKf8.ASCArl 
POP 93 

EVERYDAY AMERICA ,■■,.'■■'.-■[■- ,\s:.AI',i;.-tr.1 

y.i v.', at-. ao:a; a c ^ w-iw 

GfCup, ASCAP] HL CS ^5 



WAF. lew- m A/1 Coinr, Musk. B 

BfAEM &a:t»i»i 3MLShrc Mix- EM, CLMH 

CS32 

FAMOUS in A SMALL TOWN B I v KTV Songs. 

sM.Twm- EfA '//«:>■, AjfAF'i H IS 36 
FiNO OUT WHO YOUR FRIENDS ARE 1 . V 

HMU j.ir-iV /.'I »/»■).-. rW.iftV-. d'/l, 

MM FUilGlirfl filA SKjriesu Soxn MM 
HL1M3M.CS 6. H100 63 
FIRST TIME i - ■ i- M.Mt?«h Muse. BMI| H1 DO 7A. 

FORCE OF MATURE (tv Luv. ASCAP'SoulliTH. 

ASCA?T«l!tgHil VsZf? Vtv\K- FM 1 -Pi* 0. 
FOREVER MM Ld iuuBiKlii ASCAP) H10058. POP 51 
FU PAY ME > Slimy VaMirre Music, BMl-Sli* T-hi 

Vi/ii AXal 'A ■■ iJjJW LMI A;i 1 

ASCAPjTjwny Uin lU.li^nrq. MAi HI. RBH 95 



GET IT SHAWTY . 

ASCAP'EM 
l.'i.-n A.--1" 
B WMMJ 
Mi fj 



ASCA= EM ap.il ASCaF^ ii->j: K'/F A".7A r M ■. 
MMd.ASCMrYMiMRona SESACl HI HI00 90 



MuSti 

ASCAP Hj'uitK ASCAF ZAP Pm. ASCAP.Tarm-si 
\tu-,ir li:-A HMv'.-[rilM.-,.: hMiHhcfll 

COME OVER -Mirr, h 1.', <".'.■: M. rj>: F-j-j ,.j nj 

,v,.va, .-,.,.■,".<:., ■ 
COME WDH ME .v-V •.'...: SI Sros hi The Hey 
CBFtel SESAC.'V-jnti-r^dt'i yiSiC'teUt Lee 
Musk. SESAC'Phoeron tie Wen: PidsMng 

62 1 Go to www.billboard.biz for complete chart data 



GIRL/RENO iA.nl .wire SCCANVAtnolVLsc. 

i:/ j A-''j^M,i .:v1Vl»'.-ii:i •• ^ -V > m" r • 

A. C £AP] HI HIX3.POP2 
GIVE TT TO ME VVrjrm &Hdi ASCAP'ftB Must, 

ASCAP: Tunes HMt?or*a friffjrftes. 

l^APV:.:.-,i---J:.i:J r.j AICftF *M V 

•■'. V:.' I.r' v. H M:., : 

■„ .'.•.•.".<• 'iW.tonlirtM.nl 
I A H,.%=».1 H1LC4 -'LF 3 -iEH 71 
GIVEN UP Jiciitu Songs. EMuCheskfcMz BM/ft] M 

U W\ !3N*H3rXl6ClC6Ue AjOTrWl BfAflc© 

io.rrjir cM>£fii Hctoai-. 'f.1TVc=k-. CjH- 

3tA. AW HlM-UPlPra 
GLAMOROUS •. >u > .,.r..iE Putilsnrq, 

4SCAP tMl Ajf ■• ' •'•! . ; I • 1 n,T. .-.IM 

-V ... .. , :. .. . -f- . As::Af*.ii J". 
Must SMOwy RMi HlM 

HIA1ii-..:nMlnr«^Kn ' 
■BKaMflShCMiN 'Vr; r. 
H 

OOD DONT MAKE M...... 

rt3rfl;c<d. A&:aP:G--wi Wigai Mi ■: Fj.- 
wlA/.i ft.'-i::.^.l'i':a l VT,,-.t J i,-, .v-.v :• -M 
COGETTA •...: BMVMMjMfMuM It 

WUVii|::ii vi.Mi <i.(jutS)on[rtcrtanmtflf. 
W:aj'inr,-„'n bMl 1, v iM. . t 1- > . ./ 

•V.'.. • FM.V.^vlr.'j^MiL-,. 

BMVtMng Date Song. ASCAP/ J Busea.ASCJPi 
HL/WBM H10CI 56 P?P 45 



GOOD DIRECTIONS MMJ MV 



GOT BUMP IN OA TRUNK ., . 

THE WE0 EtQWC iMarW Johnson Muse 
ASCAP.MayOBt Maow ASCAPAMntrecna) Muse C« 
1091 ASCAPlCneny une. ASCAP/f Mi BWncoa 
MM .m Musk BT*l rt. H10096 POP 63 

GUYS IKE ME . • v. 

Keys ASCAPi H.CS 22 



IE DELILAH 1S0 PuWsWifl. ASCAPl 

H10O27ROPJ3 
MGH MAMIE NANCE WOMAN SKSS MiBK. BMVTim- 
.-m. iViTfi «:WTi-f n. F^r.s-n -iW:i:?:- mix-:,; 
HOME iuu, 

Wi, \\j l'i[it',-.w U,'i WiM -nOOS. POP 7 
HOW 00 I BREATHE 5» Sowp 3Ml'FMIAnnl 

HOW I FEEL lOetennnao, 8MvMaonsc« Music 
EU fflfchiJi^nwrlifVlifii: 6tA9it:^ Am C) F fle 

-'A- . ■. - -XI.' •• • -i . - 

HOW TO SAVE A UfE Hn F h«ots PeMeNRS 
.ASCAP.TMIAjrii ASCAP} Ht.H-Q0 48 
HOY TENGO GANAS DE Tl SCnmEMTtVEM, 



„..JSlcBM*toblJ 

, '.'/.ii ■ ..|,I,V:., :. : Mj '.:-:', , mi '■,.:]■■ 

ASCAPl. HUWeM.P0P89 

ICKY THUMP ^nnsinrlShK fAjjc BMl! HI 30 " 

I DONT WANNA STOP I fAxcww Unted. ASCAPEM 

.■■J, :w\ h. HIM M i^f'Ki 
VEvERVOME CARED >Van» -td-neia-e F*jt<isMng 

^.■la-- v-.r ::.u:. :.:.;;a.', : ,. : -.r...'.^. . 



IF YOU RE READMG THIS SonATV Fret BHUl 
DCS AJuen. ASCAP.'&jOr, A«l ASCAPl. HL CS 

I GOT 1 

■ -ffrt-tmifrl 

■Vj/A."' t/p-njiVI'.li 1' 

IGUAL QUE AYER V,' 
IU STAND BY YOU K 



g 3MlHjpp f Puo BMH 



ihl^ing BMl 

IMPACTO .• ... : - ASCAP) H1C078.LT 2. POP 75 
IMTHHOWED : ,. /^N ■ ,; ■.-I 

a.'XA'W.HLr,.: AXAfVSaf^CVmonfMusc. 

" '■' 
r.\j- ASCAPl tL'ABM FBI 79 
I NEED YOU hM:,'.^.,:'-M-r:-.: h/.l V ■ 

.iu, iVt iAIj.p; FM ^jiu.-, A^CArEjArfl Lutillr 
■ •J ''.'.J>'i 't.V.W.I ". ' .' •" >: < 
INMYSONCSi:>.i.i-:i: FM =Utj F;M,«Li f t Putil^ 



.. _3(Uttffirsa!.BK»-|,HL,'V«MR. 
INSIDE OUT iitnilE-clblAau 3MI|FSHSl 
INTERKATIONAL PLAYERS ANTHEM (I CHOOSE 



sat: 



INTO THE OCEAN 1; 1 1 V. , 



Monk. ASCAPOwrlr Carw, A 

SESACl.WEW.es 21 
I TOLD YOU SO ■■■■ ■ ■ [7.1 . .1 1 .- V,;,. 

KM . (.■■"," HTOO 
I TRIED * 1 - .i. ;i V .-k ASCAF,Sr9 H [tel Mw*. 

■V. -.V I',, . -V, :^ I N" UML flJn.,M..-..: 

ASCAP flM Msc, ASCAP/BveMI MlML 

H H1M7 P0>11.ft3H45 
ITS NOT OVER (SutmPfBtjDeep ugh Music BWQ 
MVu:K AjCM 7/.,iim h r-l.^lUlilna 
FMFir.iliT,ipj| BMVEMI April ASl^.Ht/W 

I WANNA FEEL SOMETHING 



I WANNA LOVE YOU 




IWONDFH i- >v i j- .v..' .'.-!;y, 

wncr r/u:ic 3M11 1 ■ 

M-grry Oog Music BMti H. WBM CS ?D 



'«', ail 



JUST MIGHT HAVE HER RAOIO ON ffMMNgft 
WAfrtrt lomlrf/.' U;i>3 ; HM'^:. Tiii-. Vl;k-r,rij 
SESACiCS38 



KEEP HOLDING ON A*r u^v. SlIfAM-AJr™ Mun: 
iJC V \b ■-. r-j-j i-u A7I.-CF VLdi I-Vlji: 
a:.j.:,v ICF ASCAPl POP 8 7 

KITTY KAI :b-23 t -Jr.ishrB ASACf Tls rtamsGI 
•toil' PMIM F**:t»i (; l] l,M. m.m .-■ 

nj.ASCAP.EMI April ASCAP). H RBH 89 



LAST DOLLAR 9 

H10D71 P0PB1 
LAST GOOD TIME l.i, 1 n,.l Sir ih1,*.t .V-. .'. 
ti_c.:. JS:a" \('d-n:i un irUiK Fli^ -J.i.j BMl! 
ABM CS56 

LAST NIGHT UMh Cents fU'lrJi™, ASCAP.EMI 

Music. eMVJanice Combs PuDfeftng. BMtEMi BM 
*cod. 3IA:- h* 1 DO T9. POP 10. RBH 38 
LAST TRAIN RUNNING i . i-Mjfl K«)h[M;fim 
ASCAP. ffan* Myws Mac. BM'SjIbeti BM) CS 

LEAN LIKE A CHOLO Mtstia Mac. BJAFloss-, 

ASCAT|HK065 W44 
LEAVE OUT ALL THE REST (ZDflta Sorc 

3Vir...-.i l -.' li FMtl-jBddV' -Wi EMVnJv 
in i - .i-i.--.-ir iiWiS:; -ffi iit HVlhv, 

- :( J, 1 -l/ll^,.^. rW. A'-M f-'j- rlH 



JMJ Sw* 1 PiDitf.ru 
WA7n-ntu F^ngr, rlMl r«m* 0/ Fli Fteil r.r.n 
ASCAP;9p &»j_FAfiC. ASCAP/Jobcll Mu«C 

HlbLfEMiat. BM'i RBH 

LIKEABOY:Uiiw.,IVm 1. .,1 ■ 1. .: 

t.^vr:- ■-.<■•- .: 

Bj fti^ar l-eenaltsia furies SESAC'jarqae JWfiB. 
SESACOinsloprw lAitw- BMl H ft a S3 
I'MV.'Kt i-^iTui,:r.( Mm: . . ' .. . 

»P3Z RF 



ILd-* .- i •• •. EM. H..H1G022P0P32RB1 
11 

UW TWS 'Wijru piSCAP.etnflteFtocmll 

> ".■':* Mu:.: -\.I.r.',rj ^ICK~ Ji.r^ M.m: 
I .V V , -l -f, Jr.; IM.'-Vi > 

Viiuc kW.'lcm: J A'iul:»m Pacnc BMl] H_ 

ffflBs WtThhiI 



Lff GLOSS ! Ml Anfl Vine, iSCAPl R8H 36 
A LITTLE MORE YOU I Mm S w Mm PuBlGnng. 
EM 3-:-IT, 2MT>;»ti C-v EM/AB Must. 

a:,:.v : Rim hi lEOMUi isG#| mi Si I 
LITTLE WONDERS ., h,.- M r.:: ASA EK'i a cn i 

ASCAP' HL H10Ctl.^OP56 
LWIN IN THE HERE AND NOW 



I'OUHLOVESONG 1-1 'MVA.i..- i-f..T 

•wB Fran ES im£ HQ mm mm- 

. .^:v b;:--hr AiCA! ■ /':• :'c 

" " ' f ASCAP/S0O|fVATV OSCOS. ASCAPl LT 



.. A£Cai _:;,4, 
OST IN THIS MOMENT i.Vl.v 
L.^.vM.M AMIA> 'AI'iM:.. ^APj.HUMM 



cT|2!hiC04SPOP48 
LOST WITHOUT U B Ltetfll ln<lg ASCAI J ,Pcf. 

U.i,'::-.'/j:.: H1QQ4Q.P0P61 FEW 3 

LUCKY MAN . Ca^BMSttec PutJlKhri; MMT- 

.t.ii: Wit Muy: (AV'MfCf V a 

Gwfl. ASCAPl h_7/?W CS ic .|irj)7: 



MAKE R RAM . ,; 

,i:-,:Ai : .-.:,:n ; ! t:.-:liM,r; 1 ; feCAf.TVTMjSK, 
ASCAP-Ya«™ Money PubkaNiij BMl Jm i Fyjn 
I-"L',|. HVlWj r '',u-.. 1 >-'.r : ,-i,-,, fM. rthf/ 
P0P71 

MAKE ME BETTER . Ei.ij::. Ali.Ai V rgu 
■ •••• V,':' >!■:.. V ',l-".i,.-'U.i :.r] 
KM HA :M & IkitlM 

Frmrjrrrei AS.".A» >'.': '.' Ha- J? 

MAKES ME WONDER 1 .- ■■.'.»:" ':■ 

■ihSiil Mi Sworn HI Mm hido (j Pt> 

MAKE YA FEEL BEAUTIFUL fN «na -^livlu .; 

ASCAPChenv Ljre. ASCAP.^im* Sjyn Pttlishnr; 

F.M . .1, EM 1 H.7HU, PfH 2,7 
MANTJA UNA SEHAL TlIu " AS^'V ' V.L- M.-. 1. 

MEASURE OF A MAN Ulnp^ral- W>Cwn UtonBorui, 
ASCAP'SaJ'tL- '- 'j a/-i ;aj' i;j;,-.ra sitirae/ 

A :.;• 1 rl,.',, M . . .,• "I 

h*l-:' 'o,' 1. ■ I ' 

34 

ME DUELE AMARTE il ,:Cm Muyt PuDIVmu BMl. 4 
tl, ASCAPl IT 30 
ME DUELE ESCUCHARTU 



■cMffiiersgilPuni^itig. 

:. : 1 I r.v.i .,j J - A- II 

,', i.r... a;. ,'." 
MY 64 I'W'i: It Mm Jtks I/usic BMW "tm PuBlSh- 
im BMlY»*r«r Ijiwlj.: -I.tl^li. .. WlS hll Li H 
,1 -' Ai<.V.'M, .»l:..M!M: .: ?U'Mr.,l 
,1F:M .I-:.: J ' ■■ ■ ■ 

CarncHliJi. ASCAP:FWtiless Atot* Mufl*. ASCAPl. 
MY BUBBLE GUM (GOT THAT GOOOl - ?ki;s V- 




NEVER AGAIN iSinety ix<^ ASCAF EM Anil 
rWWJMm Messer Music. ASCAP/Vffi Music 
ASCAl^.Hl/iteM,H100 17 POP 13 



NO Tt PtDD FLORES U .■..-:-( '■' ' ■ ■ ■ ■ 

ASCAP) IT 34 
NOTIVEO Hj: U-liiJi J 35 



OH YEAH (WORK) Fnn:e :>1>:rt Fl.M^rQ BJAftH 

baSm ■ S3 s n mfv '.: -^.. t'.v- - 

V., .„. U1IM.1: A. '. ",1V ' .'i 'il'-.. 



A : : .ftl Vvr> •> jni i it-i - f i-r. -m: 

:.m. m.\ em - H.atfi 1 dxj 
0JMA(Cf6ini SESACl L' 24 
THE ONE IN THE MIDDLE I'rt&MuHt 

a a'.:. •. -v :-,< 

AjfAFiMwt 1A:'Lrn tJA'Fu*. i;n.U;ni: 
ASCAf' L K.\\BU. CS56 



B Crete EMlfJI Circle, BM} HL. CS 39 
OUTTA MY SYSTEM . '': 

ASCAPEM Aoil. ASCAP'ThB <ii Sim Mlsc 
AV^F'-ilO: IJi/u-jt A .,'.1 ,,',|.-M-. 
ASCftPI H- H10O24 POP 35 RBH IB 
OVER a tManon Music ASCAF'Jtt l< A«j* e 
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 




For ad placement in print and online call Jeff Serrette 800-223-7524 or email: jserrette abillboard.com 
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REAL ESTATE ■ WANTED TO BUY 
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www.NJGoldCoastCribs.co 

1 Marine Plaza, North Bergen, NJ 

Toll Free 888-801-0005 



HELP WANTED 




Legal Night Secretary 

Real Estate law firm seeks secretary/word processor with 2-5 
years experience for second shift - 5:00 p.m. - 9:00 p.m. Applicant 
should be experienced in drafting, editing and black-lining. Ideal 
candidate should have commercial and/or residential real estate 
experience, work independently with strong interpersonal and 
communication skills. Must be proficient in MS Word, Outlook - 
Worldox and Excel a plus. 
Please send resumes to elnqis@cc|.net . 



DUE TO A COMPUTER GLITCH ALL 
REPLIES TO THIS AD POSTING SEHT 
PRIOR TO 5/22 WERE NOT RECEIVED. 
PLEASE RESEND. 

MARKETING/SALES Director 

Classical music publisher seeks experienced 
individual to lead Marketing/Sales tor multi 
division enterprise. NYC based. Cutting edge 

knowledge of multi channel distribution, 
e-commerce. Sales management experience 
essential. Music knowledge a plus. Send 
resume & salary history in confidence to: 
hrl recruitmentaihotmail.com 



CALL US TODAY AND ASK 



ABOUT THE 



BILLBOARD 



CLASSIFIEDS 



Yoshi's Jazz Club 
& Restaurant in 
Oakland, Ca. 

Is seeking a #2 person in it s Jazz booking 
team to be responsible tor booking Yoshi's 
Oakland as well as Yoshi's San Francisco 
opening this fall Yoshi's is a world class 
jazz club booking music 7 nights a week, 2 
shows per night. Must have extensive 
booking experience and solid working 
krowledge of jazz and other music. Duties 
also include arranging artist accommoda- 
tion and transportation and related clerical 
tasks Compensation commensurate with 
experience. Yoshi's is an equal opportunity 
employer. Please submit your resume to 
Peter Williams at: Yoshi's. 510 Embar- 
cadero West, Oakland, Ca. 94607 or 
peter@yoshls.com 

NO CALLS PLEASE 
For more information about Yoshi's 
Visit; www.yoshl s.com 



INTRODUCTORY OFFER FOR 



NEW ADVERTISERS! 



1-800-223-7524 or 



jserrette@billboard.com 



MUSIC HEAD- INTERNATIONALLY 
KNOWN children's camp in the lake and 
mountain district of Adirondack*, near 
Lake Placid. June 18th - August 18th. 
Good accommodations (children of 
staff warmly welcomed at NO COST) 
518-327-3117 
www.campregis-applejack.com 



Carlsbad Village Theatre 
Carlsbad, CA. 

Popular Beach Location 
(Pop 750K within 15 ml) 
Historic 330 seat Multipurpose 
Entertainment Venue 
(Renovated 2000) 
Plays, Concerts, Stand up Comedy, 
Big Screen presentations & more . . . 
Equipped & Operating. 
$2,150,000 
www.loopnel.com 
I.D. 15098465 
www.carlsbadvlllafletheatre.com 
Call Tom McMahon 



WANTED TO BUY 

CDs, DVDs. LPs, 45s, Posters. 
Memorabilia, Awards, Concert Swag 
we specialize in rare collectibles. 
TOP PRICES PAID!! 
We travel worldwide tor 

valuable collections. 
ROCK AWAY RECORDS 
323-664-3525 : 



PROFESSIONAL SERVICES 


1,000 CDs 

in full-color jackets for just 


IS YOUR CONCERT TOUR READY 

to take the next step in sound quality? 
FOH Mixing, A-1 Engineer, Recording, 

and Live Sound Specialist. 
Steven Paul Supparits, 716-604-7668 - 

stevensupnarlts<3> msn.com 


$990! 




TURNING POINT TREATMENT CENTER. 

What Is Vbur Turning Point? Premium Adult 
Residential Alcohol and Drug Program. 
Specializing in: Intervention Services; 
Individualized Treatment Plans; Executive 
Interventions & Treatment. Providing servic- 
es for all who seek help with life's problems 
compounded by substance abuse. If you or 
someone you know surfers from chemical 
dependence, Call Today; 877-281-5204 of 
949-444-8393 - www.tptcenter.com 


Call today lor imjMW' 
your free catalog! ^^^kf 

1-800-468-9353 

www.Jiscinakets.coni/hb 


^D/SC MAKERS 



PROFESSIONAL 
INSTRUCTION 



VOCAL SCIENCE*- ARE YOU 
EXPERIENCING VOICE PROBLEMS? 
Nodules . . .? Considering surgery? 
We specialize In Nonsurgical Voice 
Repair and Postsurgical Traumas. 
Beginner to Pro Singer in 10 hours - 

Guaranteed! Instant 
Improvement ■ Videotaped Results. 
www.vocalscience.com ■ 
1-688-229- TUNE [0063) 

ENTERTAINMENT LAW. COPYRIGHT 
LAW. and Trademark Law. 
The Law Firm of Anthony Vema. 
NYCCopvrights.com, 
NYCTrademarks.com. 
Call 212-618-1210. E-mail: 
law® nycrradema rks. com 



MUSIC 
MERCHANDISE 



BUY DIRECT AND SAVE! 

While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as SOf. Your choice from the 
most extensive kstinns avaitabto. 

For free catalog call (609) 990-6000. 
Pax (609) 8904247 or writ* 



P.O.Box A Trenton, NJ, 08691 -OO20 



FATHER'S 
RIGHtSU 

Call attorney 
Jeffery Leving 
312-356-DADS or visit 

www.dadsrights.com 




(Advice) 
HOW DO YOU MAKE 
YOUR CLASSIFIED 
AD PAY? 

By running ft consistently— 
consecutive weeks— for impactl! 

Rarely does a prospective 
customer reply to an ad the very 
first time it appears. When that 

customer is ready to buy. 
Remember, the very week he or 
she is ready your advertisement 

should be in POSITION. 
Stay ALIVE and SATISFIED 
with an ACTIVE CLASSIFIED!! 

TOLL FREE 
800-233-7524 or 646-654-4697 
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LEGAL NOTICE 



T-SHIRTS 



NOTICE OF PUBLIC SALE OF ASSETS 
OF 

THE SONGWRITER COLLECTIVE, LLC 

Notice is hereby given that Fortress Credit Opportunities I LP, a Delaware limited partnership, as a lender and 
as agent on behalf of the lenders (the "Agent") under that certain Loan Agreement, dated as of March 1 , 2004, 
as amended (the "Loan Agreement"), among The Songwriter Collective, LLC, a Delaware limited liability com- 
pany, as borrower (the "Debtor"), the Agent and the lenders, having postponed the public sales scheduled for 
November 4, 2005, December 14, 2005, January 31 , 2006, March 14, 2006, April 25. 2006, June 6, 2006, July 
18, 2006, August 29, 2006, October 17, 2006, November 29, 2006, January 9, 2007, February 20, 2007, April 
1 0, 2007, and May 22, 2007, intends to sell at public sale in accordance with the provisions of the New York 
Uniform Commercial Code, certain personal property assets of the Debtor, generally described as all of the 
Debtor's right, title and interest of every kind and nature in and to all accounts, chattel paper, deposit accounts, 
documents, electronic chattel paper, equipment, general intangibles, goods, instruments, inventory, investment 
property, payment intangibles and software belonging to the Debtor, in each case whether tangible or intangi- 
ble, wherever located or situated, including all rights to a portfolio of musical compositions, including, in some 
instances, copyrights of the musical compositions, the right to and interest in any and all revenues and licens- 
es derived from such musical compositions, and all claims and causes of action related to the musical compo- 
sitions accruing at any time and all other rights of the Debtor of any nature whatsoever in the musical compo- 
sitions (the "Collateral"). A more detailed description of the Collateral will be provided to you upon execution of 
a confidentiality agreement. 

The public sale will take place at the office of Sidley Austin LLP at 787 Seventh Avenue, New York, New York 
10019, on Tuesday, July 3rd. 2007 at 11:00 a.m.. New York time. The Agent reserves the right to cancel the 
sale, without notice, in its entirety, or to adjourn the sale to a future date. The Agent may further adjourn the 
sale herein described to another date from time to time, before, during or after commencement of bidding, with- 
out written notice, by announcement at the time and place appointed for such auction, or any adjournment 
thereof, and, without further notice, such auction may be made at the time and place to which the auction may 
have been so adjourned. Interested persons should take notice that the Collateral will be sold on the following 
terms and conditions: 

1 . All bids must be given orally at the public sale. 

2. The Agent reserves the right to bid for and purchase the Collateral and to credit the purchase price 
against the expenses of sale and principal, interest and any and all other amounts due and payable to the 
Agent pursuant to the terms of any and all indebtedness secured by the security interest in the Collateral. 

3. The Agent has sole discretion to determine which offer is the highest or best offer, and to reject any 
offer which it deems to be insufficient. 

4. Concurrently with the acceptance of any bid, the prospective purchaser shall be required to execute 
and deliver to the Agent the Asset Purchase Agreement, a copy of which may be obtained by contacting one 
of the person's identified in the final paragraph of this notice, containing terms of sale and conditions prece- 
dent to the Agent's obligation to sell, in each case, in addition to those set forth herein, including, without lim- 
itation, the requirement that the sale of the Collateral pursuant to the Asset Purchase Agreement be consum- 
mated no earlier than 30 days following execution thereof. 

5. Upon acceptance of any bid, the prospective purchaser shall be required to deposit (the "Deposit") 
with the Agent earnest money in an amount equal to ten percent of the purchase price. Such Deposit shall only 
be refunded to such prospective purchaser as. and to the extent, provided in the Asset Purchase Agreement. 
In all other cases, the Agent shall have the right to retain such Deposit. If such sale of the Collateral is con- 
summated with such prospective purchaser, the full amount of such Deposit shall be applied to the purchase 
price. If such sale is not consummated, the Agent shall have the right, but shall have no obligation, to reoffer 
the Collateral for sale, without further notice. The prospective purchaser shall not be entitled to any interest on 
the Deposit held by the Agent, whether or not the Deposit is required to be refunded to such prospective pur- 
chaser by the Agent pursuant to the Asset Purchase Agreement. 

6. No bids may be withdrawn once made, but no sale is final until accepted by the Agent. 

7. Only cash or cashier's check or other immediately available funds will be accepted for the Deposit or 
for payment of the purchase price. The bid of any prospective purchaser who fails to tender proper payment 
may be rejected and the Agent may, subject to the other terms hereof, (i) accept any alternative bid made at 
the sale, in which case the Agent shall have no obligation to reconvene the sale, accept additional bids, or noti- 
fy any other bidders of the acceptance of such bid, or (ii) reoffer the Collateral for sale without further notice, 
in each case, at the Agent's option. Notwithstanding anything contained herein to the contrary, the Agent shall 
not be obligated to make any sale of the Collateral pursuant to this notice. 

8. In the event the Agent is unable to consummate any sale and deliver the Collateral to a purchaser, 
then the sole liability of the Agent to such purchaser shall be to refund the purchase price, if any, previously 
paid to the Agent. 

9. The Agent will announce at the outset of the public sale whether the Collateral will be sold in whole 
or in part, and whether the Collateral will be sold in one or more lots. 

1 0. Subject to satisfaction of all of the conditions precedent to the Agent's obligation to sell the Collateral 
pursuant to the Asset Purchase Agreement and the terms and conditions hereof, consummation of the sale of 
the Collateral will be made immediately upon receipt by the Agent of the purchase price and shall be evidenced 
by delivery of the Collateral to the purchaser thereof, BUT WITHOUT DELIVERY OF A BILL OF SALE, WITH- 
OUT GUARANTEE OF SIGNATURES, WITHOUT PAYMENT OF ANY TRANSFER OR OTHER TAX, AND 
WITHOUT REPRESENTATION OR WARRANTY BY THE AGENT, AND SUBJECT TO ALL DEFENSES. 

1 1 . The above terms and conditions of sale may be subject to additional or amended terms and condi- 
tions to be announced at the time of sale. 

12. If any dispute arises between two or more bidders, the Agent may decide the same or put the 
Collateral up for sale again and resell to the purchaser submitting the best bid, as determined by the Agent. In 
all cases, the Agent's decision shall be final. 

1 3. All bidders and other persons attending this auction agree that they have full knowledge of the terms 
set forth above and contained in the Asset Purchase Agreement and agree to be bound by the terms hereof 
and thereof. 

14. The Debtor shall have the right to redeem the Collateral in accordance with, and only to the extent 
provided for, under applicable law. Persons desiring further information as to the public sale of the Collateral, 
and the terms and condition relating thereto, and/or desiring to obtain copies of the confidentiality agreement 
or the Asset Purchase Agreement, may contact either Martin Jackson (21 2/839-6726) of Sidley Austin LLP, 787 
Seventh Avenue, New York, New York 10019 or Colleen McDonald (415/772- 1207) of Sidley Austin LLP, 555 
California Street, San Francisco, California 94104, counsel for the Agent. 

May 26, 2007 
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FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

WM.backsiaye-hshion.com 

or call for a free price list/flyer (dealers only): 

800-644-ROCK 

(outside the U.S. - 520-143-0100) 



LISTENING STATIONS 



CD & DVD Sampling Stations 



Nakamichi - wo rid -renowned for 
its high-end sound quality, state-of-the- 
art design and product dependability in 
the music industry. 

Standard features for all Nakamichi 
Sampling Stations: 

• programmable first track 

• informative play counter 

• auto stancfoy function 
• dbi pro 705 headphones 
• other advanced features 




Visit our web site to view our wide 
range of CD & DVD Sampling 
Stations and merchandising fixtures. 



dbi international 

Tel. (807) 468-8494 
Email us at: info@dbiint.com 

Worldwide Distributor of 

rfcNakamichi' 
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Seeking Outstanding Candidates for 
Billboard/Nielsen Sponsorship Sales 

Summary: 

As a Sponsorship Sales Manager, you will work closely with a rapidly growing team to 
generate sponsorship revenue for Nielsen Events, including Billboard, The Hollywood 
Reporter, and Adweek. 

The right candtdate will have a 3-5 years ol exceptional sales experience, with a 
proven ability to provide creative, cross platform solutions to close deals, A deep 
understanding of event sponsorship, media platforms, and the music, entertainment or 
technology industries is ideal. 

Description of Duties: 

• Generate revenue by selling event sponsorships 

• Prospect tor new business while growing existing accounts 

• Conduct phone and m-person sales presentations to a variety of clients 

■ Achieve or exceed quarterly and annual sales and productivity quotas 

■ Develop agreements and execute sponsorship deliverables 

A college degree in a relevant area of study required Travel required (approximately 15°o) 
in the O S Events currently held in NY, Miami, LA, Atlanta. • » „ 

and Las Vegas lUClSCD 

Base $65k+, with attractive commission package, conv 
mesurate with experience- Comprehensive hearth and 401 K 

Please email cover letter and resume to 
dmoser s billboard com, with iob code "BBC 1724' 
in the subject line. No calls, please. 



Nielsen Business Media 

Billboard 
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EXECUTIVE 

Send submissions to: exec « billboard.com 

RECORD COMPANIES: RCA Music Group appoints Tom 
Corson executive VP/GM. He previously held the same title 
at J/Arista Records. 

Universal Music Enterprises, the U.S. catalog division 
of Universal Music Group, names Bill Wadded VP of busi- 
ness affairs. He was senior director. 

Sony BMG Music Entertainment names Richard Sanders 
head of global marketing. He was executive VP/GM at 
RCA Records. 

EMI/Manhattan Records names Jason Fisher national 
director of promotion. He was VP of promotion at Cook- 
ing Vinyl. 

INO Records promotes Dan Michaels to senior VP of 
marketing and promotions. He was VP of promotions. 

Sony BMG Entertainment's Commercial Music Group 
names Chuck Fleckenstein and Gil Aronow senior VPs of 
its newly formed business and legal affairs department. 
Fleckenstein was VP of business affairs, and Aronow was 
VP of senior transactional counsel. 

EMI Music North America names Lauren Berkowitz 
senior VP of digital for the North American region. She 
was VP of global digital business at Sony ATV Music 
Publishing. 

Mercury Nashville appoints Mike Klein senior director of 
promotion for the Southeast region. He was executive 
VP/GM at the Griffin Agency. 

Capitol Music Group names Mike Harris executive 
VP/CFO. He was senior VP/CFO at Virgin Records. 




PUBLISHING: EMI Music Publishing Germany names An- 
dreas Kiel and Markus Hedke executive VPs. Kiel was 
senior VP of creative, and Hedke was finance director. 

Warner/C happell Music names Dave Pettigrew senior VP 
of strategic marketing. He was VP at EMI Resources, a di- 
vision of EMI Music Publishing. 

Cherry Lane Music Publishing in New York promotes 
Paul Morgan to senior director of creative services. He 
was director. 

TOURING: Global Spectrum appoints Curtis Webb GM of 
the South Okanagan Event Centre in Penticton, British Co- 
lumbia. He was director of operations at the Budweiser 
Events Center in Loveland, Colo. 

RELATED FIELDS: The Canadian Record Production Assn. 

appoints Duncan McKie president/executive director, ef- 
fective June 4. He currently serves as vice chairman at 
Canadian research company Pollara. 

-Edited by Mitchell Peters 



GOODWORKS 



FATHER DOES NOT KNOW BEST 

Dutch rock band Within Temptation is doing its part to raise 
awareness of family violence and abuse. The video for the 
act's new continental Europe single. "Frozen," spotlights a 
family at the turn of the 20th century — a family that is keep- 
ing one too many secrets from the outside world. Within 
Temptation is donating all monies received from its record 
label, Sony BMG. for sales of the "Frozen" single to Child 
Helpline International, a global network of youth help phone 
lines in more than 150 countries. "Frozen" is included on 
the band's new album "The Heart of Everything," due July 
24 from Roadrunner. 




y 



From left are 
BMI president/ 
CEO Del Bryant 
BMI VP of film/TV 
relations Doreen 
Ringer Ross and 
Lucas Rich man 



BMI FILM & TV AWARDS 

The BMI Film & TV awards were held May 17 at the Regent Beverly 
Wilshire Hotel in Los Angeles, honoring the composers and songwriters 
of the music from the past year's top-grossing films, top-rated prime-time 
network TV series and highest-ranking cable network programs Hosted 
by BMI president/CEO Del Bryant and film/TV relations VP Doreen Ringer 
Ross, a highlight of the ceremony was the presentation of the Richard 
Kirk Award for Outstanding Career Achievement to film composer 
George S. Clinton. BMI also celebrated Knoxville Symphony Orchestra 
music director/conductor Lucas Richman with the Classic Contribution 
Award. BMi's Academy-. Golden Globe- and Emmy Award-winning 
composers were also feted, including Gustavo Santaolalla. whose score 
for "Babel" earned him his second Oscar for original score, and Alexandre 
Desplat (SACEM), whose score for "The Painted Veil" earned him a 
Golden Globe for best original score, motion picture Danny Elfman took 
home the most awards, with four BMI Crystals. 




'American 
idol" contestant 
LaKisha Jones 

stopped by the 
Lucky Oub during 
Upfronts week at the Rte- 
Cartton in New York to pick 
up the latest m Polaroid digital 
cameras. Primp hoodies and 
Derrnalooica skm care products 





From left are BMI senior VP of performing rights Alison Smith BMI president/CEO 
Del Bryant George S. Clinton, BMI VP of film/TV relations Doreen Ringer Ross 

and BMI senior VP of writer/publisher relations Phil Graham 



The Tnbeca/ASCAP Music 
Lounge was held May 4 at the Canal 
Room during the Tribeca Film Festival in 
New York From left are the Goo Goo Dolls' John 
Rzaznlk with ASCAP assistant VP of membership 
Loretta Munoz and senior VP of the membership group for 
pop/rock Tom DeSavta woto couRTtSY c* xrt- forney/ascar 




Music industry titans gathered May 8 at Fred's Restaurant at Barneys New York for the kickoff breakfast for the UJA-Federation of New York's Music 
Vistonary Award luncheon honoring BMG Label Group chairman/CEO CUvt Davis. From left are 2omba president/CEO Barry Weiss. Island Def Jam 
chairman Antonio "LA," Raid; BMG president/COO Charles GoJdstuck Arthur indursky of Gnjbman. indursky & Schindler Warner Music Group 
chatrman/CEO Lyor Cohen: Glassnote Records founder/CEO Daniel Glass. Davis. Fred Davis, founder of Davis. Shapiro. Lewts. Montone & Hayes: 
RCA executive VP of promotion Richard Palmes* Capitol Musk: Group chairman/CEO Jason Flom and J/Arista executive VP/GM Tom Corson 

PHOTO COURTESY OF CARRY SUSACCA/WIREMAGCCOM 



NE-YO OPENS RECORDING COMPOUND IN THE ATL 



Having launched his sophomore al- 
bum, "Because of You," Ne-Yo is gear- 
ing up to deliver another enterprise. 
Come the evening of May 30, he'll un- 
lock the doors to his new studio, Car- 
rington House. Ensconced in a gated 
residential area of Atlanta, the com- 
plex boasts three state-of-the art stu- 
dios, two fully equipped kitchens and 
a chic lounge for chilling between 
recording stints. Chief on the young 
singer/songwriter/producer's Carring- 
ton schedule is developing the artists 
and producers who comprise his Com- 
pound Entertainment roster. 

The former includes female rapper 
Chi Chi Glacierz, R&B singer Paula 



Campbell. R&B singer/producer Sixx 
John and R&B artist/choreographer 
Shanell. The latter includes the Heavy- 
weights, Shay Taylor. Chuck Harmony 
and engineer Jaymz Skylar. 

In tandem with R&B/hip-hop WVEE 
Atlanta, Ne-Yo is also staging a talent 
search for the next solo or R&B group 
star. Auditions are set for June 2-4 at La 
Bam Studio in downtown Atlanta, and 
celeb judges include producer Jazze 
Pha and "Idlewild" director Bryan Bar- 
ber. A final five will vie for a three-year 
contract with Compound Entertain- 
ment and a three-year management 
deal with the J White Agency The win- 
ner will be chosen June 5. 
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EDITED BY KRISHNA TUNZI 




BM presjdr-^r 
CEO Del Bryant 
left. wit* 1 Sean 
Garrett .vxi 
Kara DioGuardi 



BMI POP AWARDS 

The 55th annual BMI Pop Awards were held May 16 at the Regent Beverly 
Witshire Hotei in Los Angeles, as BMI saluted the legendary Bee Gees with 
BMI's prestigious icon Award. The icon presentation to the Bee Gees 
featured performances by Katherme McPhee, Kefly Rowland and BeBe 
Winans. in addition. Kara ChoGuardt and Sean Garrett were named 
songwriters of the year. "Because of You" was honored as song of the 
year and Wamer/ChappeH Music was named publisher of the year BMI 
also recognized the performance achievements of two other songs: "Mrss 
Murder." which was honored as the most- performed song on college 
radio, and "You're Beautifur as Internet song of the year. Taking home two 



rom From 

BMI left are E 

P/GM Barbara senior VP c 

Can*; the Bee wnter/publi 

a Robin Gibb relations Pti 
Yvonne Gibb widow 

he late Maurice Gibb. year winner 

Barry Gibb; and BMI and BMI execul 

president/CEO D«l Bryant VP/COO John Cody 
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awards each were Fall Out Boy's Andrew Hurley, Patrick Stump. Joe 
Trohman and Pete Wentz: Mahah Carey; Ne-Yo; and Nickelback's Daniel 
Adair. Chad Krooger. Mike Kroeger and Ryan Peake. (All four Nickelback 
members are administered through SOCAN.) Publishing companies EMI- 
Blackwood Music Warner/Chappell Music (Unichappell Music/Warner- 
Tamerlane Publishing). Universal Music Publishing (Irving Music/Songs of 
UrwerMlA>niversal-Songs of PolyGram International). BMG Music Group 
(Killer Tracks/Zomba Songs), Sony/ATV Songs. K"Stuff Publishing. Chicago 
X Softcore Songs, Rye Songs and Super Sayin' Publishing were each cited 
for multiple award-wmmng songs The BMI Foundation awarded its K)th 
annual John Lennon Scholarship to 21-year-old Berklee College of Music 
student Emily Shackelton. photos: courtesy o* lester cohen 
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their publisher of the year honors 



Dave Matthews kicked off the second annual Citi/AAd vantage card 
Traveling Through Life concert senes with an acoustic show with 
Ttm Reynolds at the Citi Performing Arts Center's Wang Theater 
m Boston From left are guest AngeWqoe O'Nell Matthews 
and Crti Cards executive VP Terry O'Nell i-«oto courtesy of 
mat BMUNDMI tty images 





US Weekly's Hot 
Hollywood 2007 
celebrated Hollywood's 
hottest style makers in an 
exclusive VIP-only event at 
Sugar m Los Angeles. Jennifer 
Lopez was named style Icon of the 
year, and Lindsay Lohan was 
honored for her red carpet style 
From left are US Weekly publisher 
Victoria Lasdon Rose. US Weekly 
Hot Hollywood honorec Pete 
Wentz, Cointreau brand ambassador 
Sibyl Galindo and Cointreau senior 
brand manager Roberto Cruz 
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INSIDE TRACK 



DON'T STOP THE BEAT 

Track hears that Junior Senior's sophomore album. "Hey 
Hey My My Yo Yo," will finally see the light of day in 
North America via Crunchy Frog/Rykodisc. Due Aug. 14, 
the disc finds the 
Danish duo channel- 
ing inspiration in 
sounds from the last 
four decades. It's as 
if the Ray Conniff 
Singers found them- 
selves locked in a 
recording studio with 
the Sugarhill Gang 
and the Gossip. And 
hanging from the 
ceiling of the studio 
would be a twirling 
disco ball. The cen- 
terpiece of this sonically mashed-up collection is "Take 
My Time." which features the unmistakable harmoniz- 
ing of the B-52's' Cindy Wilson and Kate Pierson. Also 
figuring into the feisty mix are Le Tigre. Peaches, Mo- 
town girl group the Velvelettes and Alabama organist 
Spooner Oldham. Lead single "Can I Get Get Get" was 
recently heard in an episode of ABC's "Ugly Betty." 
while "Itch U Can't Skratch" is featured in a campaign 
for MTV's Logo network. All good stuff for sure. But 
Track cannot help but wonder, in this age of digital 
downloads and file sharing, why it's taken two years 
for this album to be released stateside. Oh, the wonder 
of it all. 

BIG GIRLS DON'T CRY 

It seems like only yesterday that "American Idol" con- 
testant Mandisa became the first Idol to make Simon 
Cowell apologize publicly for a televised comment. 
Cowell had praised Mandisa's voice on air. but then 
as she left the room famously quipped, "We better 
get a bigger stage." Indeed, he was referring to her 
full-figured proportions. The following week he was 
forced to apologize publicly on the show as he hugged 
a teary-eyed Mandisa. 

In the true spirit of forgiveness, Mandisa has titled her 
debut album "True Beauty." due July 31 from EMI CMG. 
And in a final gesture to the at-times-too-honest Cow- 
ell. Mandisa has been tapped to be the new face of 
Ashley Stuart, the retail chain for women with fuller 
figures. So. does this mean Cowell was right after all? 
The things that make you go hmmmm . . . 

WHITEY FORD HELPS SAVE GRACE 

From what Track hears, rapper and singer/songwriter 
Everlast wrote the theme song for new drama series 
"Saving Grace." The program stars Holly Hunter and 
debuts this summer on TNT. 
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MARKETING to MEN 






NEW YORK CM 



lcfT W , TH YOUR MALE AUDIENCE 
THROUGH TRAD. 1R , A is the definitive conference 

PROGRAM ^'^^^j^nds in mobile campaigns, events, digital campaign*. 

. Explore strategies to ^ e Y ° d initiat ives 

. Get access to ^*^ or ^es 
ne w marketing trends and opp ^ 
.H^withsen-^mar^^age 



CONFiRMED SPEAKERS .NCLUDP-- 

, n -u-aioral Planning, Be 
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Register by June 29 & Save $200! 

WWW.MARKETINCTOMENCONFERENCE.COM 

REGISTRATION Alma Weinstein: 646.654.7254 conferences.^ nielsen.com | SPONSORSHIPS Linda D'Adamo: 646.654.5115 linda.dadamoWnielsen.com 

SPEAKERS Rachel Williams: 646.654.4683 rachel.williamsSnielsen.com 



HOSTED BY 



BRANDWEEX MEDIflWEEK Billboard t w reporter 




Wm \ " T\ \ V 



The f UK'i 




Mu$jgl^(||jstry Convention ^4 
& Prepue^w Music . — ^ 

June 13th & 14th • W Hotel Union Square 
Nokia Theatre Times Square & HighLine Ballroom 

2 DAYS of High-Level Industry Debate at the W Hotel, Union Square 

Join industry figures/legends in conversation with skilled interviewers - Peter Mensch, 

Fred Davis, Marc Geiger, Tom Silverman, Ed Bicknell, Ted Cohen, Ralph Simon, Rank Rile] 

Marty Diamond, Paul Tollett, the inimitable Bob Lefsetz and many more. 

Topics Include: DRM: The end is nigh or is it? Festivals in the 3rd Millenium 

Trie Howl Seminar .. debate the future of this wonderful business 

How To Break Your Band in the UK .. Bring me your poor and huddled masses, 

we'll make stars of them and ship them back • MySpace and YouTube Panel 

Sync Panel .. Key decision makers bringing music to commercials • The ITC Hypothetical 

The New Music Retailers Panel .. Apple showed the way but who's on their tail? 

Mociology .. impact of the mobile phone on society and in entertainment 

2 NIGHTS of the UK's Hottest Bands 

ITCofNY hosts - Happy Mondays, Enter Shikari, The Pigeon Detectives, 
The Rakes, Blood Red Shoes, Brffy Clyro + a few local surprises at 
Nokia Theatre Times Square & HighLine Ballroom 
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